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Seagram  plans 
newspaper  ad 
return  in  Fall 

Reporter  raps 
strike  happy 
N.Y.  unions 

Rochester,  N.Y. 
dailies  change 
business  sections 
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Gannett 

A  world  of  different  voices 
where  freedom  speaks. 


(See  pages  20  &  21 ) 
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Albany  New  York’s  Times  Union  and  Knickerbocker  News  are  recognized  as  gold 
medalists  in  quality  community  service  programs.  In  the  Olympic  tradition  great 
challenges  become  great  opportunities  —  dreams  become  realities.  Public  service 


from  the  public’s  papers. 


Capital  Newspapers  Group  Albany,  New  York 


M3V1ANDAH1EHE 
MY  BiAV  THEYVE  CHANGED. 


Where  will  you  find  Harte- 
Hanks  dailies?  In  the  kinds  of 
communities  that  still  value 
the  concept  of  “Mom  and 
apple  pie.” 

We’re  proud  to  be  there  and 
we  don’t  take  these  markets  for 
granted.  Or  make  decisions 
based  on  outdated  stereotypes. 
Because  times  are  changing, 
and  so  are  the  people  we  serve. 
Today  they  are  more  aware  of 
the  world  around  them.  They 
want  to  be  better  informed. 

And  they  are  seeking  informa¬ 
tion  that  is  uniquely  appro¬ 
priate  to  them. 

Newspapers  are  in  a  position 
to  fill  specific  communications 


needs.  And  Harte-Hanks  is 
helping  ours  do  just  that  with 
a  continuing  program  of  mar¬ 
ket  research.  That’s  the  best 
way  we  know  to  keep  the  con¬ 
tent  of  our  newspapers  rele¬ 
vant  to  their  communities  in 
these  changing  times. 

Although  people’s  reading 
habits  are  changing,  their  old- 
fashioned  values  are  still  the 
same.  Like  honesty  and  hard 
work.  Integrity  and  pride.  It’s 
nice  to  know  some  things 
never  change, 

HARTE-HANks  CoMfMUNicATIONS,  InC. 

mftlU  P.  O.  Box  269,  San  Antonio,  Texas  78291 
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Text  editing  display  terminals  frorn  Teleram  offer  news¬ 
papermen  unprecedented  freedom  in  gathering,  writing, 
on-site  editing  and  electronic  transmission  of  important 
stories:  a  capability  with  intriguing  possibilities  in  numer¬ 
ous  areas  within  publishing. 

With  a  Teleram  self-contained  editing  terminal,  a 
reporter  can  write  the  story  as  it  happens,  completely 
edit  it,  and  then  transmit  the  finished  copy  over  regular 
telephone  lines  to  his  office.  Floppy  disk  storage  mem¬ 
ories  allow  reporters  to  process  items  up  to  14,000 words 
in  length  at  one  time. 

Teleram,  the  leader  in  this  type  of  equipment,  has  units 
in  operation  both  in  the  field  and  in  offices  worldwide. 

If  you  have  a  need  for  communicating  text  editing  ter¬ 
minals  that  let  you  create,  edit  and  transmit  or  receive 
data  from  remote  sources,  give  us  a  call.  And  give  your 
business  a  little  more  freedom. 

Teleram  Communications  Corporation,  2  Corporate 
Park  Drive,  White  Plains,  New  York  10604 
(914)  694-9270  Telex  646658 
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JUNE 

28-30 — California  Newspaper  Advertising  Executives  Association,  South 
Coast  Plaza  Hotel,  Costa  Mesa,  Calif. 

30-July  4— National  Press  Photographers  Association,  Marriott  Hotel, 
Philadelphia. 


JULY 

2-6 — Newspaper  Guild,  Park  Plaza,  Boston,  Mass. 

12-14 — Mississippi  Press  Association,  Broadwater  Beach  Hotel,  Biloxi, 
Miss. 

12-14— Pennsylvania  Newspaper  Publishers  Association,  Sheraton  Beach 
Inn,  Virginia  Beach,  Virginia. 

12-14 — Virginia  Press  Association,  Williamsburg  Lodge,  Williamsburg, 
Va. 

18-21 — Canadian  Community  Newspapers  Association,  Hotel  Meridien, 
Montreal,  Quebec. 

22-25 — International  Newspaper  Advertising  Executives,  Alameda  Plaza, 
Kansas  City,  Mo. 

26-28 — Alabama  Press  Association,  Gulf  State  Lodge,  Gulf  Shores,  Ala. 


AUGUST 

5-8 — Association  for  Education  in  Journalism,  University  of  Houston, 
Houston,  Texas. 

18-24— International  Typographical  Union,  Radisson  Hotel,  St.  Paul,  Min¬ 
nesota. 

26-28 — New  York  State  Publishers  Association.  The  Gideon  Putnam, 
Saratoga  Springs,  N.Y. 


SEPTEMBER 

7-11 — Southern  Circulation  Managers  Association,  Hyatt  Regency,  Knox¬ 
ville,  Tenn. 

13-15— Mid  America  Newspaper  Conference,  Rock  Lane  Lodge,  Bran¬ 
son, Mo. 

13- 15 — Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton  Inn,  Greenburg,  Pa. 

14- 15 — New  York  State  Production  Conference,  Holiday  Inn,  Saratoga 

Springs,  N.Y. 

20-21 — ^Allied  Publishers,  Alderbrook  Inn,  Hood  Canal,  Union,  Wa. 

20- 22 — Interstate  Advertising  Managers  Association,  Pocono  Hershey 

Resort.  White  Haven,  Pa. 

21- 23 — Illinois  Associated  Press  Editors  Association,  Holiday  Inn,  Kan¬ 

kakee.  III. 

21-23 — Illinois  Newspaper  Production  Conference,  Clock  Tower  Inn, 
Rockford,  III. 

23-25 — Central  States  Circulation  Managers  Association,  Clock  Tower 
Inn,  Rockford,  III. 

23-25 — Suburban  Newspapers  of  America,  circulation  conference,  Crown 
Center,  Kansas  City,  Mo. 

23-27— American  Association  of  Sunday  and  Feature  Editors,  Washington 
Plaza.  Seattle,  Wa. 

25- 28— National  Conference  of  Editorial  Writers,  The  Pointe,  Phoenix. 

26- 28 — Pennsylvania  Newspaper  Publishers  Association,  Sheraton  Valley 

Forge  Hotel,  King  of  Prussia,  Pa. 

27- 30 — Women  in  Communications.  Inc.  Sheraton  Hotel,  Dallas,  Tex. 

28- 30— Maryland-Delaware-D.C.  Press  Association,  Carousel  Motel, 

Ocean  City,  Md, 

29- Oct.  2— Inter-State  Circulation  Managers  Association,  Pocono  Manor, 

Pocono  Manor,  Pa. 

30- Oct.  5 — Newspaper  Food  Editors  Conference,  Drake  Hotel,  Chicago, 

III. 
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Newspapers  sell 

NEW  ENGLAND, 

Where  good  news 
(circulation  up. 

During  1978,  daily  newspaper  circulation  increased 
in  all  the  New  England  states,  New  Hampshire 
leading  with  an  8.5%  circulation  gain. 

and  linage  up) 

New  England  advertising  linage  was  up  for  all 
categories  in  106  New  England  dailies  in  1978. 

National  linage  was  up  4.5%,  local  ROP  advertising 
2.5%,  and  classified  went  up  9%.  Preprints 
rose  by  11%. 

keeps  coming  inf 

1979  New  England  linage  for  January  and  February 
shows  almost  universal  Increase  over  1978.  What’s 
more,  as  of  February,  New  England  employment  had 
increased  by  244,100  jobs  over  the  previous  year. 

And  New  England  retail  sales  per-household  are 
estimated  at  8%  above  the  national  average. 

‘1979  E&P  Market  Guide  Estimate 


Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 

Bangor  Daily  News  (M) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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Newsbriefs 


On  September  1 ,  1979 

Editor  &  Publisher 

will  publish  a  complete 

NEWSPLAN 

AD  DISCOUNT 

DIRECTORY 

Advertising  deadline:  Aug.  20 

...  a  pull-out  section 
including  advertising  discounts 
for  800-plus  newspapers 
participating  in  the  NAB 
“Newsplan”  .  .  .  and  including 
newspaper  representatives. 

• 

SPECIAL  BONUS  DISTRIBUTION 
TO  NEWSPAPER  ADVERTISERS 
AND  ADVERTISING  AGENCIES 

• 

Regular  E&P  advertising  rates  apply. 
RESERVE  YOUR  ADVERTISING  SPACE  NOW! 

Editor  &  Publisher 

575  Lexington  Avenue.  New  York,  N.Y.  10022 
or  telephone  (212)  752-7050  Collect 


Printers  sell  large  tract  of  land 

International  Typographical  Union  president  Joe  Bingel 
announced  (May  31)  the  sale  of  165  acres  of  undeveloped  land 
owned  by  the  Union  Printers  Home  Corp.  to  the  Schuck 
Corp.,  a  Colorado  Springs  developer. 

No  sale  price  was  given,  but  by  law  all  proceeds  must 
remain  with  the  Home  Corp. 

The  land,  which  has  been  ITU  property  for  87  years,  was 
once  used  as  a  farm  to  raise  produce  for  the  retired  printers 
living  in  the  Home. 

Bingel  said  the  sale  does  not  include  about  40  acres  on 
which  the  Union  Printers  Home  occupies  and  that  the  ITU 
will  continue  to  maintain  a  home  for  the  members  of  the 
union. 

♦  *  * 

Tourism  account  set 

Mike  Sloan  Inc.  won  the  Florida  tourism  advertising  ac¬ 
count  for  which  Secretary  of  Commerce  Sidney  Levin  re¬ 
ceived  49  proposals.  The  campaign,  which  begins  July  1 ,  will 
have  a  $2  million  budget.  Other  Sloan  accounts  are  Ryder 
Truck  Rental,  Celotex  Corp.,  Eckerd  Drug  Co.  and  Bertram 
Yacht-Whittaker  Corp. 

*  *  * 

N.Y.  ad  reps  elect  Bolster 

John  J.  Bolster,  Cresmer,  Woodward,  O’Mara  & 
Ormsbee,  Inc.,  was  elected  president  of  the  New  York 
Chapter  of  the  Newspaper  Advertising  Sales  Association  for 
fiscal  year  1979-80. 

Also  elected  were:  P.  Joseph  Bogner  of  Landon  As¬ 
sociates,  vicepresident;  Richard  W.  Stockton  of  the  New 
York  Times,  treasurer;  David  Perm  of  the  Cltica}>o  Tribune, 
secretary. 

Frank  Valentine  of  Newhouse  Newspapers,  Robert  W. 
Butler  of  Sawyer,  Ferguson  &  Walker,  and  William  J.  Harri¬ 
son  of  Million  Market  Newspapers  were  elected  directors. 

*  *  * 

No  indictments  in  Toledo  case 

A  U.S.  Justice  Department  investigation  into  alleged  anti¬ 
trust  violations  in  newspaper  advertising  and  circulation 
practices  in  Toledo  has  ended  without  any  indictments. 

The  Justice  Department  looked  into  alleged  criminal  viola¬ 
tions  of  the  anti-trust  laws  by  the  Toledo  Blade.  The  charges 
against  the  Blade  were  brought  by  the  Toledo  Daybreak 
Dispatch  (which  has  since  gone  out  of  business.) 

*  *  * 

Employment  ads  rise 

Employment  advertising  in  the  classified  sections  of  daily 
newspapers  amounted  to  $100.7  million  in  April,  up  24.8% 
over  the  previous  year,  according  to  the  Newspaper  Adver¬ 
tising  Bureau,  Inc.  For  the  first  four  months  of  1979,  clas¬ 
sified  employment  advertising  came  to  $360.4  million,  a 
32.4%  gain. 

Other  classified  categories  were  ahead  as  follows  in  April: 
real  estate,  up  13.5%  to  $1 19.5  million;  automotive,  up  1.6% 
to  $98.1  million,  and  all  other  categories,  up  17.4%  to  $80.3 
million. 

For  the  four  months  through  April  the  gains  by  categories 
were:  real  estate,  up  18.6%  to  $403.4  million;  automotive,  up 
14.0%  to  $351.9  million  and  all  other  categories,  up  13.7%  to 
$266.4  million. 

Bureau  estimates  of  classified  advertising  expenditures  are 
based  on  linage  measurements  by  Media  Records  in  its  index 
cities  plus  reports  from  a  number  of  member  newspapers. 
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Show  this  ad 

to  someone  with  promise. 


You  could  change  a  life. 


Somewhere  in  your  private  or  professional  life  there  is  a  help  people  with  promise  to  move  into  whole  new  careers, 

man  or  woman— young  or  old— who  has  an  unrealized  That’s  why  we’re  asking  you  to  pass  along  the 

potential  that  you  can  help  develop.  It  might  be  a  1 9-  address  at  the  bottom  of  this  ad  to  anyone  who  you  feel 

year-old  boy  who’s  now  driving  a  cab  but  has  shown  an  could  improve  his  or  her  life  by  going  to  a  technical 

interest  in  computer  technology,  or  a  girl  in  the  mail  room  school.  We’ll  send  a  free  brochure  that  details  career 

who  yearns  to  be  a  medical  technician.  Someone  who  opportunities  in  many  fields,  and  provides  important, 

doesn’t  want  college,  but  still  has  the  ability  and  desire  unbiased  information  about  technical  schools.  Some- 

to  go  on  to  better,  and  more  rewarding,  pursuits.  times  a  little  encouragement  can  make  a  world  of 

Education  is  still  the  key,  and  there  are  many  difference  in  somebody’s  life.And,  who  knows,  the 

opportunities  open  that  don’t  require  attendance  at  a  person  you  help  just  may  come  back  and  help  you  some 

four-year  college  or  university.  Local  community  colieges,  day.  As  a  highly  productive  empioyee. 
accredited  technical  schools  and  post-high  school  voca¬ 
tional  courses  are  just  a  few  alternatives  available. 

They  offer  various  types  of  technical  training  that  could 

"CAREERS** 


Box  in 

Washington,  D.C.  20044 


>2.  A  Public  Service  of  This  Magazine 
U  S.  Office  of  Education 
&  Tht  Advertising  Council 
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Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
'  «/  i  Newspaper 

Publishers  Association 

6  mo.  average  net  paid  December  31. 1977 — 25.036 


Situations  wanted  ads 

After  the  Pennsylvania  Supreme  Court  turned  down  the 
state’s  attempt  to  prohibit  newspaper  publication  of  Situa¬ 
tions  Wanted  ads  referring  to  the  advertiser’s  own  race,  sex, 
religion,  age  or  national  origin,  there  didn’t  seem  much 
doubt  the  U.S.  Supreme  Court  would  agree. 

The  highest  court  has  now  done  just  that,  affirming  the 
right  of  everyone  to  proclaim  with  pride  if  he  or  she  wants 
to,  his  or  her  own  race,  sex,  religion,  age  or  national  origin 
in  speech  or  print. 

The  Pennsylvania  Human  Rights  Commission  wanted  to 
make  it  unlawful  for  anyone  to  speak  about  his  or  her  own 
personal  attributes  and  would  have  made  it  a  crime  for  a 
newspaper  to  abet  anyone  in  that  effort. 

Newspapers  were  squarely  in  the  middle  of  this  one,  and 
had  the  courts  ruled  otherwise,  would  have  had  to  tell  pros¬ 
pective  Situations  Wanted  advertisers  they  could  not  say 
whether  they  were  even  male  or  female. 

Situations  Wanted  ads  in  Pennsylvania  would  have  been 
reduced  to:  “Warm  body  available  for  hire.” 

Kenaf  is  exciting 

Kenaf  sounds  like  a  dull  topic  as  all  weeds  are.  But  not 
when  you  hear  Donald  N.  Soldwedel  talk  about  it. 

The  chairman  of  the  ANPA  Newsprint  Committee,  pub¬ 
lisher  of  the  Yuma  (Ariz.)  Sun,  gave  a  science  fiction  touch 
to  his  report  at  the  recent  ANPA/RI  conference  when  he 
said  the  stuff  grew  from  seed  to  14  feet  three  inches  in  120 
days — “all  we  did  was  apply  water  every  three  weeks — used 
no  pest  treatment — no  weeding — just  water  and 
sunshine — we  took  four  months  to  grow  it — another  month 
to  make  it  quit  growing  (as  high  as  17  feet) — and  then  two 
more  months  to  figure  out  how  to  harvest  it.” 

If  only  half  of  the  enthusiastic  prospects  for  Kenaf  becom¬ 
ing  a  substitute  for  wood  pulp  in  the  manufacture  of  news¬ 
print  is  realized  it  will  be  a  boon  to  the  paper  manufactur¬ 
ers  and  consumers  of  paper  as  well  as  agricultural 
economies  of  many  countries  around  the  world. 

Teievision  advertising 

The  Justice  Department  suit  against  the  National  Associ¬ 
ation  of  Broadcasters  is  an  example  of  big  government 
stumbling  over  itself.  The  NAB  Code  regulating  the  amount 
of  time  devoted  to  commercials  has  had  the  blessing  of  FCC 
for  more  than  25  years  as  designed  to  protect  the  public  from 
too  much  commercialism. 

Now  the  Justice  Department  says  the  Code  is  in  restraint 
of  trade.  What  it  is  saying  actually  is  that  broadcasting 
should  not  be  permitted  to  regulate  itself  but  should  be 
regulated  by  government. 

Why  doesn’t  Justice  sue  FCC  for  inspiring  the  myth  of 
self-regulation  all  these  years? 
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Newspaper  in  America 
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Public’s  reaction  to  top  news  stories 


In  a  recent  national  study  of  2,511 
male  and  female  adults  R.H.  Bruskin  As¬ 
sociates  asked  a  series  of  questions 
which  could  determine  whether  people 
accepted  or  rejected  statements  and 
news  stories  which  they  had  recently 
been  exposed  to. 

The  questions  asked  in  this  study  fol¬ 
low: 

•  “Different  news  stores  strike  people 
in  different  ways.  Some  are  accepted 
right  away  as  completely  believable. 
Others  may  seem  less  believable.  I’d  like 
to  find  out  how  you  feel  about  some  in¬ 
terpretations  of  recent  events.  For  in¬ 
stance,  the  nuclear  plant  problem  near 
Harrisburg,  Pennsylvania.  Do  you  be¬ 
lieve  that  the  situation  represented  a 
serious  threat  to  the  people  living  near  it? 

•  “And,  then  there  is  the  peace  treaty 
between  Egypt  and  Israel.  Do  you  be¬ 
lieve  that  this  will  prevent  war  in  the 
Middle  East? 

•  “What  about  the  economy?  Some 
people  say  we  will  have  a  serious  reces¬ 
sion  this  year.  Do  you  believe  this? 

•  “And,  then  there  is  the  gasoline 
situation.  Do  you  believe  that  we  really 
have  a  shortage?” 

The  answers  were  examined  one  at  a 
time  to  determine  how  people  have 
reacted  to  each. 

NUCLEAR  PLANT  PROBLEM: 
Some  77%  of  all  people  feel  that  the  nu¬ 
clear  situation  near  Harrisburg  J/V/  repre¬ 
sent  a  serious  threat  to  the  people  living 
in  that  area.  About  14%  feel  that  it  really 
wasn’t  very  serious  and  9%  weren’t  quite 
sure  of  its  importance. 

The  closer  people  lived  to  the  site  of 
the  incident  the  more  likely  they  were  to 
consider  it  a  serious  situation.  As  an 
example,  while  84%  of  all  people  in  the 
Northeast  considered  it  serious,  only 
70%  of  those  in  the  West  felt  that  way. 

Indications  are  that  women,  more  so 
than  men,  were  concerned  with  that  par¬ 
ticular  incident  and  that  younger  people, 
to  a  somewhat  greater  extent  than  older 
people,  felt  the  Harrisburg  situation  was 
real. 

PEACE  TREATY:  In  spite  of  what 
they’ve  read  and  heard,  only  20%  of  the 
American  people  really  believe  that  the 
peace  treaty  between  Egypt  and  Israel 
will  prevent  war  in  the  Middle  East.  On 
the  other  hand,  62%  feel  it  will  not  pre¬ 
vent  future  conflict  between  those  coun¬ 
tries.  The  remaining  18%  were  not  sure 
just  what  the  effect  would  be. 

Females  appear  somewhat  more  op¬ 
timistic  about  the  chances  of  peace  as  do 
younger  adults.  Surprisingly,  some  30% 
of  non-Whites  feel  confident  that  the 
agreement  will  prevent  war. 

RECESSION:  Even  with  all  the  talk 
about  a  forthcoming  serious  recession, 
only  45%  of  all  people  feel  that  it  really 
will  occur  this  year.  About  36%  say  there 
will  not  be  a  serious  recession  while  the 
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remaining  19%  aren’t  quite  sure  just 
what  will  happen. 

People  in  the  lower  income  groups, 
and  those  with  less  education,  are  more 
likely  to  feel  that  a  serious  recession  will 
occur. 

Fifty-four  percent  (54%)  of  the  resi¬ 
dents  of  the  Northeast  expect  a  serious 
recession  as  opposed  to  only  34%  of 
those  people  who  live  in  the  West. 

GASOLINE  SHORTAGE:  Long  lines 
at  the  pumps  notwithstanding,  only  one 
of  every  four  adults  (24%)  believe  that 
there  really  is  a  gasoline  shortage  in 

Letters _ 

FOR  THE  RECORD 

We  at  the  Kansas  City  Times  ap¬ 
preciate  the  attention  given  our  newspa¬ 
pers  in  the  May  5  issue. 

We  would,  however,  like  to  bring  two 
errors  to  the  attention  of  your  readers. 

There  were  seven  active  directors  at 
the  time  of  the  sale  to  Capital  Cities 
Communications,  not  12.  The  ownership 
records  published  yearly  show  that  six  of 
the  seven  owned  more  than  one  percent 
of  The  Kansas  City  Star  Co.,  and  would 
have  received  more  than  a  million  dollars 
from  the  sale. 

The  seventh,  George  Burg,  the  only 
former  director  who  continues  full-time 
employment  at  the  newspapers,  did  not 
own  one  per  cent  of  the  company  and  did 
not,  to  his  everlasting  regret,  receive  the 
amount  you  inferred.  In  fact,  you  previ¬ 
ously  carried  his  letter  of  disclaimer  to  an 
earlier  story  that  also  had  alleged  he  had 
become  a  millionaire. 

Roger  Moore,  a  reporter  for  the  Star, 
was  not  beaten  by  two  pressmen  as  he 
left  the  Star  building.  Moore  and  another 
reporter  were  injured  shortly  after  they 
left  a  bar  across  the  street  from  the 
newspaper.  They  were  in  the  bar  after 
work,  as  were  the  two  pressmen. 

Tom  Eblen 

(Eblen  is  managing  editor  for  adminis¬ 
tration.) 


America.  Sixty-six  percent  (66%)  doubt 
it,  while  10%  are  unsure. 

Younger  people  are  more  likely  to  be 
believers  as  are  people  in  the  lower  in¬ 
come  groups. 

People  in  the  West,  who  have  appar¬ 
ently  suffered  the  greatest  inconvenience 
in  obtaining  gasoline,  are  least  likely  to 
believe  that  a  shortage  really  exists. 
(19%  compared  to  25%  across  the  rest  of 
the  country.) 

Here  again,  non-Whites  are  more 
likely  to  accept  the  shortage  theory. 
Some  34%  agree  that  gasoline  is  in  short 
supply. 

CONFIRMED  REMARKS 

Joe  M.  Dealey,  president  of  the  Dallas 
Morning  News,  in  his  letter  (E&P,  June 
9)  lays  a  major  share  of  blame  for  his 
dislike  of  E&P’s  May  5  article, 
“Jackson-Belo  Case  Resurfaces”,  on  the 
Fort  Worth  Star-Telegram. 

Contrary  to  Mr.  Dealey’s  assertions, 
the  Star-Telegram  story  by  business  wri¬ 
ter  Judith  Curtis  accurately  quoted  SEC 
administrator  Michael  Stewart,  whose 
remarks  were  presented  in  context.  This 
was  confirmed  by  Mr.  Stewart  on  June 
19,  1979. 

We  stand  behind  our  story  which  ap¬ 
peared  in  the  Star-Telegram  March  8, 
1979. 

Jack  B.  Tinsley 
(Tinsley  is  executive  editor  of  the  Fort 
Worth  Star-Telegram) 

Short  takes 

The  bitterly  cold  winds,  with  gusts  up 
to  70  miles  an  hour,  tipped  over  small 
planes,  ripped  marble  slobs  off  the 
Ritz-Carlton  Hotel. — Chicago  Tribune. 
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That  year  $25  million  was  added  to  the 
cumulative  kitty  which,  with  the  previ¬ 
ous  $4  million,  became  $30  million. — 
Christian  Science  Monitor. 

*  *  * 

Rodgers  is  a  familiar  figure  in  the  sin¬ 
ner’s  circle. — Washington  Post. 


[■EDITOR'S  COMMENT  I 

Jerry  Reynolds 
Managing  Editor 
The  Daily  Breeze 
Torrance,  Calif. 

a  booming  area  like  Los  Angeles  county,  a  news¬ 
paper  has  to  keep  up  with  the  growing  sophistication 
of  its  readers.  One  way  we  did  that  was  by  adding 
The  Times’  wire. .  .and  by  featuring  its  columns, 
analysis  stories  and  exclusive  by-line  pieces.  The 
calls  we  get  from  our  readers  complimenting  us  on 
NYT  material-especially  the  columns  by  Baker,  Safire, 
Reston  and  Red  Smith-have  proved  that  this  is 
a  valuable  extra...”  jJotfcSimrg 
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MICHELLE  BERLIN: 

ONE  OF  DETROITS  MOST  PROMINENT 
NEWSPAPER  EXECUTIVES. 


Lugging  a  big  heavy 
load  of  newspapers  isn't  easy. 
In  fact,  it's  a  huge  responsibil¬ 
ity.  Because  you  see,  to  her  cus¬ 
tomers,  Michelle  isn't  just  the 
kid  that  delivers  The  Detroit 
News.  In  their  eyes .  .  .  she  is 
The  Detroit  News.  The  sole 


representative  of  Detroit's  only 
lo^y  owned  metropolitan 
newspaper.  The  sixth  largest 
newspaper  in  the  country. 

Eveiy  week  we 
deliver  over  6^,000  daily 
newspapers  and  over  828,000 
Sunday  newspapers.  And  by 
making  sure  her  papers  get  to 
the  right  place  at  the  right 


time,  Michelle  helps  us  earn 
and  keep  the  trust  of  our 
community. 

Sure,  it's  a  bigjob  by 
anybody's  standards.  That's 
why  we  have  top-notch  execu¬ 
tives  like  Ms.  Berlin  to  do  it. 


The  Detroit  News 

Largest  evening  newspaper  circulation  in  America. 


Member  Million  Market  Newspapers.  Inc.  Represented  by  The  Leonard  Company 
in  Florida.  Hawaii  and  Mexico.  American  Publishers  Rep.  Ltd.  in  Canada 
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ROP  ad  return  planned 
by  Seagram  in  the  Fall 


By  Sam  Cremin 

“In  our  next  fiscal  year,  1979-80  Sea¬ 
gram  Co.  does  plan  to  spend  more  money 
in  newspapers,”  said  Walter  Haimann, 
the  company’s  president  in  a  report  to 
members  of  the  New  York  Chapter  of 
the  Newspaper  Advertising  Sales  As¬ 
sociation  last  week. 

In  its  heyday  Seagram  invested  $12 
million  a  year,  or  40%  of  its  budget,  on 
ROP  ads  in  700  newspapers.  About  a 
year  ago  the  distiller  disclosed  it  was 
abandoning  most  of  its  ROP  in  favor  of 
magazines  (E&P,  July  22,  1978).  This 
touched  off  a  rush  of  sales  presentations 
by  Million  Market  Newspapers  and 
Newspaper  Ad  Bureau. 

At  last  week's  NY/NASA  meeting, 
Haimann  did  not  disclose  how  much 
Seagram  was  planning  to  allocate  to 
newspapers  when  the  new  fiscal  year  be¬ 
gins  August  I,  but  he  did  review  the  8 
major  reasons  why  it  pulled  ads  out  of 
newspapers,  as  follows: 

1.  “National  advertisers  want  a 
medium  that  will  enhance  the  quality 
image  of  their  products.  My  feeling  is 
that  newspapers  have  a  long  way  to  go 
here.  I'd  like  to  see  less  clutter.  News¬ 
papers  have  an  incredible  advertising  to 
editorial  ratio  of  60/40. 

“I’d  also  like  to  see  .  .  .  improved 
reproduction  .  .  .  and  perhaps  some 
format  changes.  I  don't  want  to  see  my 
ads  surrounded  by  “fill-in”,  small-space 
advertising.  The  look  of  the  page 
cheapens  the  image  of  my  product.  And 
newspaper  space  isn’t  cheap. 

*  *  * 

2.  “Do  newspapers  provide  an  edito¬ 
rial  environment  that  stimulates  interest 
in  a  product?  I'm  afraid  the  answer  to 
that  one  is  “not  often”,  but  to  tell  you 
the  truth,  it's  not  totally  the  newspaper's 
fault.  If  the  editorial  on  a  certain  day 
deals  with  a  murder,  a  rape,  extortion, 
Watergate,  a  drunken-driving  arrest,  a 
disaster  or  any  one  of  dozens  of  legiti¬ 
mate  news  stories  .  .  .  it’s  hard  not  to 
put  some  advertiser  next  to  that  story. 

“Again  and  again,  despite  our  best  ef¬ 
forts,  Seagram  advertising  has  appeared 
adjacent  to  editorial  matter  which  we 
have  categorized  as  “unacceptable”. 

♦  *  * 

3.  “National  advertisers  want  a 
medium  that  stimulates  an  immediate 
sales  reaction.  Newspapers  shine  in  this 
area.  Consumers  “shop”  a  newspaper. 
They  spend  a  lot  of  time  looking  for  in¬ 


formation  on  availability  and  price. 

“To  show  you  how  firmly  we  believe 
in  the  proficiency  of  this  aspect  of  news¬ 
paper  advertising,  we  are  encouraging 
liquor  retailers  to  do  more  advertising.  In 
fact,  working  with  The  Newspaper  Ad¬ 
vertising  Bureau  we  have  prepared  a 
book  entitled  “Building  a  more  profit¬ 
able  business  through  advertising.”  It’s 
available  free  to  all  retailers  throughout 
the  country.  And  I’m  sure  it  will  mean 
more  and  better  newspaper  advertising. 
*  *  * 

4.  “A  national  advertiser  wants  a 
medium  which  gives  his  creative  execu¬ 
tion  impact  against  his  target.  I  think  that 
one  of  the  first  jokes  every  youngster 
hears  (.  .  .  or  at  least  it  used  to  be  when 
I  was  a  youngster  .  .  .  )  is  this  old 
chestnut:  “What’s  black  and  white  and 
read  all  over?” 

“Well  newspapers  are  still  black  and 
white.  But  the  color  leaves  a  lot  to  be 
desired.  And  color  is  impact!  We  have 
used  R.O.P.  color,  spot  color  and  spec- 
tacolor  in  trying  to  impact  our  target.  But 
they  cost  a  lot.  And  the  reproduction  is 
generally  poor.  Good  color  reproduction 
is  vital  for  impactful  appetite  appeal. 
And  when  we  can  get  it  in  newspapers 
.  .  .  we’ll  use  all  the  newspapers  they 
print.  Because  they  will  be  “read  all 
over”.  Even  the  ads. 
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5.  “National  advertisers  expect  to  re¬ 
ceive  competitive  product  protection. 
Now  1  know  that  newspapers  face  a  real 
problem  here  in  terms  of  limited  size, 
faster  deadlines  and  distribution  prob¬ 
lems.  But  we  insist  on  an  acceptable 


page  separation  in  magazines.  At  least  6 
pages.  And  we  get  it. 

“In  spite  of  the  fact  that  they  have 
problems,  too.  Give  us  a  separation 
guarantee,  and  you’ll  probably  get  more 
national  business. 

6.  “National  advertisers  expect  good 
positioning. 
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7.  “We  need  newspapers  to  supply  us 
with  sufficient  research  data  to  help  us 
use  the  medium  better.  And  to  make 
inter- media  comparisons. 

“Now  while  newspapers  have  tried  to 
provide  actionable  research  there  is  still 
nothing  on  a  national  basis  that  enables 
us  to  compare  individual  newspaper  dem¬ 
ographics  with  that  of  other  niedia.  Of 
course  circulation  data  are  important. 
But  when  other  media  are  purchased  on 
the  basis  of  audience  data,  it’s  vital  that 
we  have  all  the  information  we  can  get. 

“Also,  I’d  like  to  know  what  the  op¬ 
timum  ad  size  is.  And  how  many  times 
do  I  have  to  run  a  particular  ad?  And 
how  many  insertions  should  1  schedule? 
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8.  “How  long  do  you  suppose  Sea¬ 
gram  would  be  in  business  if  we  sold  our 
products  to  people  with  brown  eyes  for 
$10  .  .  .  and  at  the  same  time  sold  them 
to  people  with  blue  eyes  at  $12? 

“So  newspapers  must  come  to  realize 
that  national  advertisers  are  insisting  on 
advantageous  or  at  least  competitive 
pricing.  It  just  doesn’t  make  sense  for 
newspapers  to  continue  to  give  favored 
rates  to  retailers.” 

Haimann  said  the  NEWSPLAN  dis¬ 
counts  are  a  step  in  the  right  direction 
and  looked  ahead  to  the  day  when  Sea¬ 
gram  can  again  advertise  in  700  newspa¬ 
pers.  He  said  he  was  sure  his  advertising 
agencies  are  hoping  it  will  be  possible  to 
do  this  with  a  one  order,  one  bill  form. 


AGENCY  FORMED — Carl  Spielvogel  (right)  and  William  Backer,  former  Interpublic 
Group  of  Cos.  executives,  have  formed  a  new  ad  agency  with  temporary  offices  in 
Suite  1  109  of  the  Gotham  Hotel  in  New  York.  The  agency  will  be  called  Backer  & 
Spielvogel  Inc.  Spielvogel,  who  at  one  time  was  advertising  news  columnist  for  the 
New  York  Times,  stepped  down  as  vicechairman  and  chairman  of  the  executive 
committee  of  Interpublic  in  April.  Backer,  who  created  tv  jingles  for  Miller  Lite  and 
Coca-Cola,  quit  McCann-Erickson  Inc.  three  weeks  ago  as  vicechairman  and  crea¬ 
tive  director. 
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N.Y.  News  reporter  raps 
strike  happy  unions 


Dissention  among  union  members  at 
the  New  York  News  surfaced  again  this 
week  when  a  reporter  and  27-year  N.Y. 
Newspaper  Guild  member  criticized 
union  leadership  for  failing  to  settle  dis¬ 
putes  at  the  bargaining  table  instead  of 
walking  off  the  job. 

“1  have  been  a  member  of  the  N.Y. 
Newspaper  Guild  for  more  than  27 
years,”  News  reporter  Dan  O’Malley 
told  E&P.  “I’ve  never  been  ashamed  of 
it,  nor  have  I  failed  to  pay  my  dues. 


that  labor  and  management  are  engaged 
in  a  mutually  destructive  form  of 
suicide.” 

O’Malley  said  those  who  disagree  with 
his  viewpoints  are  “invited  to  go  where 
it’s  very  warm.  You  know  where.” 

O’Malley’s  comments  came  about  a 
week  after  News  photographer  Al 
Aaronson  had  blasted  those  members  of 
the  Newspaper  Guild  that  crossed  the 
picket  lines  during  the  35-hour  strike  of 
News’  photoengravers  (E&P,  June  16.) 


"It  seems  basic  to  me  that  people  would  be  able  to  sit  across  the  bargaining 
table  and  talk  things  out  and  not  go  in  for  this  garbage  about  strike/lockout.  This 
stuff  is  fertilizer. — Dan  O'Malley,  reporter.  New  York  News. 


“I  believe  in  unions  as  a  method  of 
protecting  the  employee  .  .  .  but  the 
situation  is  out  of  hand,”  he  said.  “Union 
solidarity  is  a  wonderful  thing  when  it 
brings  men  together  against  what  is  con¬ 
sidered  to  be  the  common  enemy — the 
employer.” 

O’Malley  said,  however,  “If  one  union 
shouts  for  a  strike  and  other  unions  go 
along  with  the  first  union,  everyone  loses 
time  and  money.”  Most  of  all,  he  said, 
“They  lose  dignity.” 

“It  seems  basic  to  me  that  people 
would  be  able  to  sit  across  the  bargaining 
table  and  talk  things  out  and  not  go  in  for 
this  garbage  about  strike/lockout,” 
O’Malley  said.  “This  stuff  is  fertilizer.” 

O’Malley  said  although  he  is  a  “union 
man  and  proud  to  a  degree  to  be  so,”  he 
sees  unions  “as  the  fingers  around  the 
throat  of  success  if  they  continue  to  pre¬ 
sent  demands.” 

Stating  that  management  is  not  “al¬ 
together  without  flaws,”  he  said,  “Why 
can’t  they  realize  that  increasing  cost- 
of-living  standards  are  choking  the  con¬ 
sumer?” 

What  is  happening,  O’Malley  said,  “is 


While  News’  Guild  members  continue 
to  feud,  it  has  also  surfaced  that  a  seg¬ 
ment  of  N.Y.  Newspaper  Guild  members 
are  unhappy  with  the  leadership  of  Guild 
executive  vicepresident  Harry  Fisdell. 

At  a  recent  meeting  of  the  Guild’s 
Representative  Assembly,  a  group  call¬ 
ing  itself  The  Emergency  Committee  for 
a  Responsible  Union  called  for  Fisdell’s 
resignation. 

Suzanne  Donnor  of  the  New  York 
Times  and  spokesperson  for  the  group, 
presented  petitions  signed  by  428  Times 
Guild  members  and  40  New  York  Post 
Guild  members,  expressing  “lack  of  con¬ 
fidence”  in  “the  New  York  Guild’s  paid 
leadership.” 

Fisdell  has  refused  to  resign  and  the 
RA  decided  no  action  would  be  taken  on 
the  petitions. 

In  other  New  York  Guild  matters,  74 
New  York  Times  Guild  unit  members 
have  been  found  guilty  by  the  Local  Trial 
Board  of  crossing  the  Guild’s  and  other 
unions’  picket  lines  during  last  fall’s  88 
day  strike.  All  74  have  been  fined  a  sum 
equal  to  all  wages  earned  while  working 
during  the  strike. 


Columnist  quits  over  retraction 


George  Nicholson,  columnist  for  the 
Capitol  News  Service  of  Sacramento, 
Calif.,  and  executive  director  of  the 
California  District  Attorneys  Associa¬ 
tion,  has  notified  the  news  service  he  will 
no  longer  write  for  it. 


Nicholson’s  action  followed  Capitol 
News  Service’s  retraction  and  apology 
for  references  to  Synanon  in  a  column 
critical  of  a  California  court  for  denying 
relief  to  a  man  who  sued  Synanon  when  a 
convicted  man  sent  to  the  organization 
for  rehabilitation  escaped  and  went  on  a 
shooting  spree. 


Synanon  objected  in  particular  to  a 


paragraph  taken  from  a  child  custody 
hearing  which  contained  allegations 
against  Synanon  and  demanded  a  retrac¬ 
tion  from  the  news  service  and  newspa¬ 
pers  publishing  the  column  (E&P,  June 
9). 

Nicholson  advised  the  news  service  in 
a  June  1 1  letter  that  he  would  no  longer 
write  for  it  because  the  retraction  was 
made  without  discussing  it  with  him. 

Nicholson  was  a  senior  trial  deputy 
district  attorney  with  the  Alameda 
County  District  Attorney’s  office  before 
assuming  the  post  of  executive  director 
of  the  California  District  Attorneys  As¬ 
sociation. 
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Radio  stations  report 
gains  in  retail  ads 

Increases  in  retail  advertising  on  radio 
during  the  past  five  years  were  reported 
by  station  managers  surveyed  in  a  poll  by 
Gaynor  Media  Corporation,  a  New 
York-based  media-buying  service. 

In  some  cases,  radio  stations  reported 
increases  of  400  to  500%.  Shifts  in  retail 
ad  budgets  from  newspapers  to  radio, 
ranging  from  10  to  35%,  were  also  cited. 

According  to  85%  of  the  stations  re¬ 
porting,  sales  gains  in  retail  business  in 
the  past  six  months  are  running  in  the 
neighborhood  of  20  to  30%.  Present  vol¬ 
ume  of  retail  advertising  involving  co-op 
ad  money  is  estimated  at  from  20  to  60%. 

Although  department  stores  lead  in 
radio  spots  in  some  areas,  retail  business 
goes  right  across  the  board,  according  to 
station  managers  responding  to  the 
Gaynor  survey.  Appliance  stores  and  na¬ 
tional  chains  rank  high,  as  do  auto 
service/supply  outlets  and  supermarkets. 

Gains,  by  and  large,  are  at  the  local 
level,  a  majority  of  station  managers  re¬ 
port.  Very  few  retailers  buy  radio  time 
on  a  regional  or  national  basis. 

Shifts  from  newspapers  (and  in  some 
cases  tv)  appear  to  be  an  important  fac¬ 
tor  in  gains  in  retail  business,  according 
to  the  Gaynor  poll.  The  majority  of  sta¬ 
tions  responding  estimate  shifts  ranging 
from  10  to  35%. 

Questionnaires  were  sent  to  station 
managers  of  a  sampling  of  commercial 
radio  stations  in  the  top  100  markets. 
Responses  were  received  from  38  of  the 
stations. 

Gaynor  Media  Corporation  plans  and 
buys  media  schedules  on  behalf  of  adver¬ 
tising  agencies  and  advertisers. 


Wayne  special 

Owensboro  (Ky.)  Messeufter-Inqnirer 
published  a  special  section  marking  the 
death  of  actor  John  Wayne.  Entitled 
“The  Duke:  A  Tribute  to  John  Wayne,” 
the  12-page  tabloid  section  was  pub¬ 
lished  with  the  June  13  edition.  Wayne 
died  Monday  night,  June  1 1.  The  section 
was  composed  of  AP  stories  and  photos, 
plus  a  local  piece  by  the  editorial  page 
editor,  reflecting  on  Wayne,  the  Ameri¬ 
can  hero. 

11%  ad  discount 

D.A.M.N.  (Danbury  and  Middletown 
Newspapers  of  Connecticut  and  New 
York  States)  is  the  new  combined  circu¬ 
lations  offered  to  national  advertisers  at 
an  ll%  savings  from  the  individual  na¬ 
tional  rates. 

The  Audit  Bureau  of  Circulations,  De¬ 
cember  3I,  1978  combined  figures 
showed  104,149  daily  and  110,098  Sun¬ 
day. 
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NLRB  dismisses 
union  charges 
in  Wiikes-Barre 

A  decision  by  the  National  Labor 
Relations  Board  to  issue  complaints 
based  on  charges  filed  by  the  Wilkes- 
Barre  (Pa.)  Times-Leader  against  striking 
unions  has  drawn  praise  from  manage¬ 
ment  and  unconcern  from  union  rep¬ 
resentatives. 

“We  think  the  NLRB  decision  to  issue 
complaints  vindicates  the  Times-Leader 
as  a  perpetrator  of  the  strike,’’  said 
Times-Leader  publisher  Richard  Con¬ 
nor.  “The  NLRB  said  our  strike  prepara¬ 
tion  was  not  illegal  and  that  we 
negotiated  in  good  faith.’’ 

“It  seems  to  be  a  lot  of  fuss  about 
nothing,’’  said  Bernie  Katz,  attorney  for 
the  four  striking  unions.  “The  allegations 
concerning  failure  to  bargain  in  good 
faith  don’t  make  too  much  sense  since 
we  are  bargaining  again,”  he  said. 

Katz  said  it  is  more  a  public  relations 
issue  than  a  legal  issue. 

“We  may  settle  the  case  if  we  can  sign 
an  agreement  without  admitting  liabil¬ 
ity,”  he  said.  “This  would  enable  us  to 
avoid  a  needless,  useless  spending  of  dol¬ 
lars  on  legal  fees.” 

The  complaint  against  the  typographi¬ 
cal  union  will  be  issued  for  refusing  to 
meet  in  negotiations  with  the  publisher 
for  a  period  of  two  months  in  order  to  let 
the  contract  expire  and  refusing  to  enter¬ 
tain  a  management  proposal  unless  the 
same  proposal  was  extended  to  the  other 
unions. 

The  complaints  against  the  pressmen 
and  stereotypers  allege  that  they  bar¬ 
gained  in  bad  faith  by  repudiating  tenta¬ 
tive  agreements  that  had  been  reached 
with  management. 

The  complaint  against  the  Guild  is  for 
engaging  in  surface  bargaining  with  no 
intent  to  reach  a  contract. 

The  NLRB  did  not  issue  complaints 
based  on  union  charges  against  the 
Times-Leader  that  it  had  engaged  in  bad 
faith  bargaining  or  that  its  strike  prepara¬ 
tions  were  unlawful. 

Before  a  final  determination  is  made  as 
to  whether  the  union  activity  was  illegal, 
a  hearing  will  have  to  be  held  before  an 
administrative  law  judge.  This  will  not 
occur  if  the  union  reaches  an  agreement 
with  the  NLRB  to  settle  the  matter. 

“The  NLRB  investigated  the  charges 
made  by  management  and  thinks  they 
merit  a  hearing,”  said  Charles  Cohen  of 
the  NLRB  regional  office  in  Philadel¬ 
phia.  “Now  those  complaints  have  to  be 
proven.” 

Cohen  said  a  decision  by  the  NLRB  as 
to  whether  or  not  to  issue  a  complaint 
that  the  unions’  strike  newspaper,  the 
Citizens’  Voice,  violates  the  terms  of  the 
contract,  is  “under  advisement.” 
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The  legality  of  the  strike  paper,  which 
has  become  a  viable  competitor  to  the 
Times-Leader,  is  currently  in  arbitration. 

Management  contends  that  an  “ever¬ 
green  clause”  in  the  contract  prohibits 
union  members  from  working  for  a  com¬ 
peting  publication  while  the  contract  is  in 
effect. 

The  unions  have  said  that  the  contract 
was  not  in  effect  since  it  expired  on  Sep¬ 
tember  30,  1978. 

Katz  said  he  is  optimistic  about  the 
resumed  contract  talks.  “For  a  while, 
they  weren’t  talking  the  same  language,” 
he  said.  Katz  said  initially, the  manage¬ 
ment  negotiating  team  was  made  up  of 
two  lawyers,  while  the  unions  were  rep¬ 
resented  by  union  leaders.  Now,  he  said, 
the  unions  are  represented  by  a  lawyer 
and  a  secretary.  He  said  this  should 
facilitate  talks. 

Judge  allows  IRE 
to  protect  sources 

A  Superior  Court  judge  in  the  case  of 
Kemper  Marley,  Sr.  vs.  Investigative 
Reporters  and  Editors,  Inc.  has  ruled 
that  IRE  does  not  have  to  reveal  the  con¬ 
fidential  sources  it  used  in  preparing  its 
1976  series  on  corruption  in  Arizona. 

Marley  has  sued  IRE  for  libel  and  at¬ 
tempted  to  obtain  the  identities  of  certain 
confidential  sources  “to  determine  their 
reliability.” 

In  denying  the  motion  to  have  IRE  re¬ 
veal  its  confidential  sources.  Judge 
Charles  L.  Hardy  in  Maricopa  County 
(Arizona)  said,  “I  usually  don’t  have 
much  sympathy  with  the  newspaper  po¬ 
sition.  I  must  say  that  I  recognize  the 
need  for  a  reporter  to  protect  confiden¬ 
tial  sources.  I  mean,  if  there  is  no  such 
protection,  a  lot  of  news  is  just  going  to 
get  dried  up.  That’s  all  there  is  to  it. 

“1  recognize  that  sources  are  often  just 
gossips  or  scandal  mongers,  but  on  the 
other  hand,  1  suspect  that  a  lot  of  very 
valuable  information  has  come  to  the 
press  one  time  or  another  through  people 
and  the  anonymity  that  they  wouldn’t  be 
revealed,”  Judge  Hardy  said. 

The  Judge  pointed  out  that  IRE  was 
seeking  to  protect  only  about  8  sources, 
while  revealing  the  names  of  “many, 
many  people.”  He  then  ordered  that  IRE 
does  not  have  to  reveal  its  confidential 
sources. 

AN  PA  editor  resigns 

Nancy  Jackson,  general  bulletin  editor 
for  American  Newspaper  Publishers  As¬ 
sociation,  Reston,  Va.,  for  two  years, 
has  been  appointed  an  assistant  to  Wash¬ 
ington  Post  columnist,  Maxine  Cheshire. 

Media  executive 

Anne  Crisby,  who  is  completing  her 
20th  year  with  Luckie  &  Forney  in  Bir¬ 
mingham,  Ala.,  was  promoted  to 
vicepresident-media  on  June  15. 


Student  daily 
ignores  gov’t 
restraint  order 

The  student  newspaper  for  the  Uni¬ 
versity  of  California  at  Berkeley  on  June 
13  defied  a  Government  warning  not  to 
publish  a  letter  written  by  four  physicists 
on  The  Progressive  magazine’s  contro¬ 
versial  hydrogen  bomb  article. 

The  Daily  Californian ,  which  has  a 
circulation  of  some  22,000,  obtained  a 
copy  of  a  letter  by  four  physicists  of  the 
Argonne  National  Laboratory  that  was 
originally  sent  to  U.S.  Senator  John 
Glenn  of  Ohio,  who  is  in  charge  of  a 
Senate  subcommittee  that  oversees  se¬ 
curity  of  the  Department  of  Energy’s  nu¬ 
clear  weapons  program. 

The  letter  asked  Glenn  to  investigate 
the  physicists’  contention  that  one  of  the 
Government  experts  in  the  Progressive 
h-bomb  story  case  had  violated  national 
security  in  an  affidavit  he  submitted  on 
behalf  of  the  government.  The  physicists 
also  contended  that  the  Government  vio¬ 
lated  national  security  by  allowing  the 
affidavit  to  be  part  of  open  court  records. 

The  affidavit  was  submitted  by  Jack 
Rosengrin,  a  consultant  to  the  nuclear 
weapons  program.  In  the  affidavit, 
Rosengrin  described  the  Progressive  ar¬ 
ticle  on  the  hydrogen  bomb  (which  has 
been  temporarily  banned  from  publica¬ 
tion)  as  containing  information  that  de¬ 
tailed  the  workings  of  the  most  efficient 
hydrogen  bomb  in  use. 

The  four  physicists.  Dr.  Alex  DeVolpi, 
Dr.  Gerald  Marsh,  Dr.  Theodore  Postol 
and  Dr.  George  Stanford,  all  of  whom 
had  earlier  filed  affidavits  on  the  side  of 
the  Progressive’s  right  to  publish  the  ar¬ 
ticle.  said  there  was  no  need  for  Rosen¬ 
grin  to  make  such  statements  on  the  open 
record. 

Glenn  sent  a  copy  of  the  physicists’ 
letter  to  the  Department  of  Energy  for 
response  and  about  two  weeks  ago,  the 
DOE  responded  by  declaring  the  letter  a 
classified  document  which  contained 
secret  information. 

Since  then,  the  DOE  has  been  trying  to 
round  up  copies  of  the  letter,  since  the 
scientists  had  sent  copies  to  various 
newspapers  and  U.S.  Congressmen. 

On  June  1 1 ,  the  Daily  Californian  ran  a 
story  stating  that  it  had  a  copy  of  the 
letter  and  would  publish  it.  A  DOE 
courier  delivered  a  letter  to  the  paper 
warning  the  paper  not  to  publish  the  let¬ 
ter  and  stating  that  if  it  did,  it  would  be  in 
violation  of  the  Atomic  Energy  Act. 

The  student  newspaper  published  both 
the  letter  from  the  physicists  and  ex¬ 
cerpts  from  the  DOE  warning  letter. 

The  June  13  issue  of  the  student  news¬ 
paper  was  the  last  of  the  spring  semester. 

The  Government  was  reportedly  de¬ 
termining  what  action  it  plans  to  take 
against  the  publication. 
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Eastern  to  plow 
ad  savings  back 
into  advertising 

Eastern  Airlines  will  plow  the  money  it 
saves  with  NEWSPLAN  discounts  back 
into  the  newspapers  which  offered  the 
discounts,  says  Gary  Pranzo,  vicepresi¬ 
dent  and  media  director  at  Young  & 
Rubicam,  Eastern’s  agency. 

Pranzo  said  NEWSPLAN  provides 
the  airline,  which  bills  more  than  $10  mil¬ 
lion  in  newspapers,  with  discounts  in 
about  half  its  markets.  While  the  percen¬ 
tage  savings  are  small,  he  said  that 
NEWSPLAN  has  given  some  of  the  pa¬ 
pers  Eastern  had  long  prodded  for  dis¬ 
counts  the  incentive  to  do  so. 

“We  want  to  encourage  discounts,  not 
just  NEWSPLAN  discounts,”  Pranzo 
said.  “Putting  our  money  back  into 
newspapers  which  offer  us  a  savings  is 
one  way  to  do  this.” 

Pranzo  said  Eastern  also  earns  sepa¬ 
rate  short  term  frequency  discounts  from 
25%  of  the  papers  in  major  markets. 
These  discounts,  which  cannot  be  added 
to  NEWSPLAN  savings,  run  as4iigh  as 
50%,  Pranzo  said.  They  are  offered  to 
advertisers  who  buy  two  ads  of  the  same 
size  within  a  prescribed  period  of  time, 
usually  7  days. 

These  short  term  frequency  discounts 
would  be  more  attractive  if  they  offered 
greater  flexibility  with  respect  to  size  and 
timing,  Pranzo  said.  He  said  he  would 
prefer  frequency  discounts  for  running 
four  ads  a  month  rather  than  two  ads  a 
week  as  is  most  often  the  case  now. 

Pranzo  reports  that  in  the  past  he  has 
tried  to  obtain  the  retail  advertising  rate 
for  Eastern  Airlines.  He  feels  that  East¬ 
ern  is  not  so  different  from  a  huge  retail 
chain  like  Sears.  The  Eastern  ads  for  dif¬ 
ferent  cities  list  different  telephone  num¬ 
bers,  feature  different  routes  and  run  at 
different  frequencies.  His  argument  is 
that  the  Eastern  Airline  ports  in  different 
cities  market  themselves  as  separate  out¬ 
lets,  the  same  way  as  the  large  retail 
stores  do. 

Pranzo’s  fear  for  newspaper  advertis¬ 
ing  in  the  near  future  is  that  the  paper 
shortage  now  affecting  magazines  will 
spread  to  newspapers. 

Pranzo  imagines  that  a  newsprint 
shortage  would  force  newspapers  to  limit 
the  number  of  pages  they  print  each  day, 
and  that  this  in  turn,  would  force  news¬ 
papers  to  manage  their  space  more  care¬ 
fully. 

Pranzo  said  that  under  these  condi¬ 
tions  it  is  likely  that  the  flexibility  and 
quickness  with  which  advertisers  could 
use  newspapers  would  be  limited.  “And 
in  this  changing,  volatile  business  you 
need  to  get  your  message  out  fast,”  he 
said. 
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ARTIST  Robert  Pryor,  whose  artwork 
has  appeared  in  the  Los  Angeles  Times, 
will  illustrate  the  ads  for  Gannett's 
new  institutional  campaign. 

Gannett  begins  new 
advertising  campaign 

The  $1.5  million  Young  &  Rubicam 
tailored  campaign  Gannett  started  this 
week  fits  the  newspaper  company’s  old 
message  to  its  new  identity — that  of  a 
multi-media  conglomerate. 

Last  week  the  FCC  approved  the  $370 
million  merger  of  Gannett  with  Combined 
Communication.  The  new  ads  will 
emphasize  the  strength  and  indepen¬ 
dence  of  the  individual  media  entities. 
One  tag  line  reads,  “Gannett,  A  world  of 
different  voices.” 

John  Quinn,  Gannett’s  senior  vice- 
president  in  charge  of  news  and  informa¬ 
tion  pointed  out  that  these  taglines  carry 
an  idea  which  is  not  that  different  from 
Gannett’s  earlier  campaigns.  The  ads, 
Quinn  said,  are  aimed  at  national  lead¬ 
ers,  business  professionals,  media 
people  and  anyone  else  who  might  have 
an  interest  in  what  Gannett  is  about. 

Gary  Pranzo,  vicepresident  at  Gan¬ 
nett’s  agency.  Young  &  Rubicam  said 
that  he  feels  the  ads  will  put  all  newspa¬ 
pers  in  a  favorable  light.  “Any  campaign 
which  talks  favorably  about  the  value  of 
media  in  general  and  newspapers  specif¬ 
ically  has  got  to  help  the  industry,”  he 
said. 

The  ads  will  run  in  Editor  & 
Publisher,  Wall  Street  Journal,  some 
magazines,  all  the  Gannett  papers,  and 
the  business  sections  of  the  New  York 
Times  and  Washington  Post.  Quinn  said 
that  the  ad  budget  is  shaped  so  that 
television  ads  can  later  be  fit  into  the 
campaign. 


Zoned  editions 
started  on  Sunday 

In  an  effort  to  capture  small  business 
advertising  and  increase  circulation  in 
the  outlying  areas  of  their  retail  trade 
area,  the  Mansfield  (Oh.)  News  Journal 
recently  began  publishing  zoned  news 
and  advertising. 

The  3  zones  divide  the  Sunday  circula¬ 
tion  into  the  7,500  cir.  eastern,  16,720 
cir.  western  and  27,350  cir.  Mansfield 
ABC  city  zone/southern  Richland 
County  areas. 

Only  the  section  of  the  Sunday  edition 
formerly  known  as  the  Metro  Area  sec¬ 
tion  is  being  replated  and  zoned.  This 
section  contains  a  minimum  of  four  zone 
pages  plus  additional  pages  and  features 
run  in  all  3  zones.  The  zone  pages  con¬ 
tain  exclusively  news  and  advertising 
local  to  that  geographical  zone. 

Two  new  features  of  the  zoned  sec¬ 
tions  are  “News  Week”,  which  high¬ 
lights  news  of  the  past  week  for  that  par¬ 
ticular  zone  and  looks  to  development  in 
the  coming  week,  and  a  “Metro  Digest” 
of  short  items  of  interest  to  zone  readers. 
Readership  comments  have  been  particu¬ 
larly  favorable  toward  feature  stories  de¬ 
veloped  from  the  zone  areas. 

The  zoned  editions  generated  over 
61 ,000  lines  of  advertising  during  the  first 
six  weeks  of  publication.  Over  51,000 
lines  of  this  advertising  was  placed  by 
former  non-advertisers  while  only  3.8% 
of  the  total  is  attributed  to  “switchover” 
from  regular  ROP  advertising. 

Results  of  the  selling  effort  have  varied 
widely  from  zone  to  zone.  Sales  efforts 
have  been  so  successful  in  the  western 
zone,  that  selling  has  been  curtailed 
there  while  efforts  in  the  much  weaker 
eastern  zone  have  been  greatly  inten¬ 
sified. 

Retail  sales  results  from  the  zone  ad¬ 
vertising  have  been  especially  encourag¬ 
ing.  For  example  K-Mart  reports  consis- 
tant  Sunday/Monday  sales  increases 
ranging  from  45%  to  65%.  Other  zone 
advertisers  report  similarly  outstanding 
success  stories. 

Linotypes  phased  out 

New  York  Daily  News  completed  the 
conversion  to  video  display  terminals  on 
June  19,  The  News  shut  down  38  remain¬ 
ing  Linotype  machines  of  an  original  82. 
The  News  began  several  months  ago  to 
phase  editorial  matter  into  the  new  proc¬ 
ess. 

Donohue  strike  ends 

A  seven-month  strike  at  Donohue  Inc. 
newsprint  mill  in  Clermont,  Que,  was 
settled.  Operations  resumed  on  June  1.  A 
strike,  which  began  April  10,  continues 
at  MacMillan  Rothesay  Ltd.’s  mill  at  St. 
John  N.B.  The  mill  is  shutdown. 
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Press  censorship 
proviso  deieted 
in  S.  Africa  bili 


Heip  wanted  advertisers  may  iist  race,  age,  sex 

First  Amendment  rights 
of  advertiser  upheid 


The  U.S.  Supreme  Court  (June  18) 
turned  down  Pennsylvania’s  attempt  to 
bar  newspaper  publication  of  “situation 
\yanted’’  classified  ads  that  refer  to  the 
advertiser’s  race,  sex,  age,  religion  or 
national  origin. 

The  court  left  intact  a  January  ruling 
by  the  Pennsylvania  Supreme  Court  that 
the  state’s  proposed  ban  would  be  an 
unconstitutional  prior  restraint  of  publi¬ 
cation. 

The  case  stemmed  from  a  1975  com¬ 
plaint  filed  against  the  Pittsburgh  Press 
by  the  Pennsylvania  Human  Rights 
Commission,  which  held  that  the 
Pennsylvania  Human  Relations  Act 
made  it  unlawful  for  anyone  seeking 
work  to  publish  any  ad  specifying  certain 
personal  attributes.  It  also  made  it  un¬ 
lawful  for  a  newspaper  to  abet  such  an 
advertiser. 

Examples  of  such  alleged  violations 
were: 

“College  grad — born  again  Christian 
with  bachelor  degree  and  seven  years 
sales  and  marketing  mgmt.  Experience 
seeking  work  with  Christian  business  or¬ 
ganization.” 

“White  woman — desire  day  work,  of¬ 
fice  cleaning.” 

In  1973,  the  Supreme  Court  used 
another  case  involving  the  Pittsburgh 
Press  to  outlaw  the  listing  of  newspaper 
“help  wanted”  ads  according  to  sex. 
Columns  headed  by  “male”  and 
“female”  designations  constituted  an  act 
of  illegal  sex  discrimination  in  hiring,  the 
court  ruled. 

In  Filing  its  1975  complaint,  the  state 
human  rights  commission  relied  heavily 
on  the  sex  discrimination  decision. 

A  state  trial  court  ruled,  however,  that 
the  new  attempt  was  unconstitutional 
and  on  January  24  of  this  year  the 
Pennsylvania  Supreme  Court  upheld  that 
ruling. 

This  followed  argument  by  the 
Pittsburgh  Press  that  state  restriction  un¬ 
lawfully  infringes  on  constitutionally 
protected  free  speech  in  a  way  that  goes 
beyond  what  is  necessary  to  stop  dis¬ 
criminatory  employment  practices. 

The  state  supreme  court  noted  that  the 
U.S.  Supreme  Court,  in  a  series  of  rul¬ 
ings,  had  held  that  the  constitution  pro¬ 
vides  some  protection  for  commercial 
speech,  but  allows  some  regulation  for 
advertising  that  concerns  unlawful  trans¬ 
actions. 

The  “situation  wanted”  restriction 
“goes  directly  to  the  advertiser’s  right  to 
freely  express  his  or  her  job  qualifica- 
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tions,  abilities,  personal  experience  or 
educational  history,”  the  Pennsylvania 
court  said.  “The  advertisers  are  prospec¬ 
tive  employes  proposing  commercial 
transactions — their  own  employment — 
which  are  not  illegal.” 

The  state  court  added:  “The  prospec¬ 
tive  employee’s  use  of  prohibited 
employment  criteria  in  an  advertisement 
cannot  reasonably  be  said  to  aid  an 
employee  who  might  be  predisposed  to 
utilize  such  forbidden  criteria.” 

McGoff  sells  interest 
in  tv  news  supplier 

Independent  Television  News  Ltd.  has 
acquired  50%  interest  in  UPITN  Corp.,  a 
film  agency,  from  its  partner  Global 
Communications  Corporation. 

The  president  and  sole  shareholder  of 
Global  is  John  McGoff,  president  of 
Panax  Corporation.  Independent  Televi¬ 
sion  News  said  it  paid  $1.4  million  to  buy 
out  McGoff. 

UPITN  was  initially  set  up  in  1967  as  a 
joint  venture  of  UPI  and  Independent 
Television  News.  It  supplies  tv  news 
world-wide.  Paramount  Pictures  Corp., 
bought  50%  interest  in  1973,  but  sold  that 
interest  to  McGoff  in  1975.  UPI,  the  U.S. 
news  agency,  owns  25%  of  UPITN. 

A  South  African  commission  looking 
into  Government  corruption  recently 
concluded  that  McGoff  had  bought  into 
UPITN  with  funds  supplied  by  South  Af¬ 
rica’s  Department  of  Information. 

Details  uncovered  by  South  Africa’s 
newspapers  that  the  Department  of  In¬ 
formation  created  a  secret  $74  million 
fund  in  1972  to  help  improve  the  coun¬ 
try’s  image  abroad,  led  to  the  resignation 
of  South  African  President  John  Vorster. 

Last  November,  charges  were  re¬ 
ported 'that  McGoff  received  more  than 
$1 1  mi'lion  in  cash  from  the  fund  to  use 
to  buy  the  Washington  (D.C.)  Star  in 
1974.  McGoff  denied  those  charges. 

Commenting  on  the  purchase  of 
McGoff  s  shares  in  UPITN,  Hugh  Whit¬ 
comb,  editorial  manager  for  Independent 
Television  News,  said,  “The  ITN  board 
was  unhappy  at  suggestions  that  this 
money  could  have  come  from  the  South 
African  government  as  was  claimed  by 
the  Erasmus  Commission  and  therefore 
sought  to  buy  Mr.  McGoff  s  shares.” 

Attempts  to  reach  McGoff  over  the 
past  month  have  proven  unsuccessful  as 
he  is  reportedly  vacationing  with  his  fam¬ 
ily  and  is  unavailable  for  comment. 


The  South  African  Government  has 
withdrawn  plans  for  legislation  that 
would  have  forced  the  news  media  to 
submit  reports  about  official  corruption 
to  a  Government  reviewer  before  publi¬ 
cation. 

Prime  Minister  Pieter  Botha  said  after 
talking  with  news  agencies  and  other 
groups,  his  ruling  Nationalist  Party  had 
decided  to  remove  press  restrictions 
from  an  anticorruption  bill. 

The  Government  did,  however,  retain 
other  segments  of  the  legislation  that 
have  been  viewed  by  South  African 
journalists  as  being  potentially  repres¬ 
sive  and  enacted  a  separate  law  that 
limits  reporting  of  police  activities. 

Under  the  corruption  bill’s  original 
provisions,  all  allegations  of  official  cor¬ 
ruption  would  have  been  investigated  by 
a  government  appointed  “advocate  gen¬ 
eral”  before  they  could  be  published. 

Botha  said  although  reporting  restric¬ 
tions  have  been  dropped,  the  principle  of 
the  advocate  general  will  remain  and 
people  with  knowledge  of  corruption  will 
have  to  report  it  for  investigation. 

The  goal  of  the  anticorruption  bill,  ac¬ 
cording  to  South  African  journalists,  was 
to  stop  further  revelations  in  a  scandal 
involving  a  secret  $74  million  fund 
created  in  1972  by  South  Africa’s  Infor¬ 
mation  Department.  The  fund  had  been 
set  up  to  improve  the  country’s  “dis¬ 
torted”  image  abroad. 

Details  of  the  secret  fund  were  uncov¬ 
ered  by  investigative  reporter  Kitt  Kat- 
zin  of  the  Johunneshurff  Sunday  Express 
Mervyn  Rees  of  Johannesburg’s  Rand 
Daily  Mail. 

Rex  Gibson,  editor  of  the  Sunday  Ex¬ 
press  and  Alister  Sparks,  editor  of  the 
Daily  Mail,  were  in  New  York  recently 
to  accept  the  International  Editors  of  the 
Year  award  made  by  Atlas  World  Press 
Review. 

At  that  gathering.  Sparks  expressed 
concern  that  once  the  anticorruption  bill 
was  passed.  South  Africa’s  press,  which 
he  described  as  being  “40  percent  free” 
now,  would  be  only  “20  percent  free.” 

The  police  bill  that  was  enacted  pro¬ 
hibits  the  publication  of  any  news  involv¬ 
ing  police  action  unless  it  is  cleared  by 
police. 

Sparks  said  there  are  currently  85  dif¬ 
ferent  legislative  restrictions  on  the 
South  African  press.  He  said  in  the  two 
years  he  has  been  editor  of  the  Daily 
Mail,  he  has  been  in  consultation  with  his 
paper’s  legal  advisers  “nearly  every¬ 
day.” 

Sparks  said  another  bill  pending  would 
prevent  the  publication  of  anything  about 
an  unnatural  death  until  an  official  in¬ 
quest  is  held. 
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Press  freedom  complaint 
lodged  by  newspaper 


The  National  News  Council  two-day 
meeting  at  its  headquarters  in  New  York 
June  11-12  heard  a  freedom  of  the  press 
complaint  from  The  Day,  New  London, 
Conn.,  that  the  Electric  Boat  Division  of 
General  Dynamics  Corporation  has  dis¬ 
criminated  against  the  daily  newspaper 
by  imposing  a  news  blackout. 

The  Council  action  statement  notes 
that  circumstances  surrounding  the 
complaint  are  the  reverse  of  those  that 
would  normally  be  expected  to  prevail  in 
a  case  before  the  Council  involving  fair¬ 
ness  or  accuracy  of  news  coverage,  since 
in  “ordinary  course,  it  would  be  the 
company  that  would  appear  as  com¬ 
plainant,  requesting  assessment  by  the 
Council  of  its  charges  of  bias  and  imbal¬ 
ance  in  coverage  by  The  Day. 

“Electric  Boat  is,  of  course,  under  no 
compulsion  to  choose  this  route  ...” 

The  newspaper  alleged  that  the  com¬ 
pany  for  more  than  a  year  has  excluded  it 
from  access  to  any  information  about  its 
news  coverage  of  Electric  Boat;  that  the 
company  has  refused  to  send  news  re¬ 
leases  to  The  Day  although  sending  such 
releases  to  other  papers  and  broadcas¬ 
ters;  that  the  newspaper  has  been  shut 
out  of  news  conference  open  to  other 
publications;  that  the  company  refuses  to 
return  phone  calls  or  answer  questions 
posed  by  reporters  for  The  Day  and 
halted  all  advertising  in  The  Day  while 
running  ads  in  other  area  newspapers. 

Deane  C.  Avery,  the  newspaper's  co¬ 
publisher  and  editor,  complained,  “Al¬ 
though  The  Day  has  continued  to  cover 
Electric  Boat  in  great  detail  for  the  past 
year  using  outside  sources,  its  readers 
are  being  denied  the  company's  views  in 
most  cases.  He  adds  the  exclusionist  pol¬ 
icy  made  it  impossible  to  do  feature 
stories  on  significant  engineering  ac¬ 
complishments  at  the  yard — stories  that 
would  have  reflected  considerable  credit 
on  management. 

Avery  charged  the  company  and  its 
corporate  parent  in  St.  Louis  rebuffed  or 
ignored  repeated  requests  for  exploring 
management's  grievances  against  The 
Day. 

The  end  effect,  Avery  contends,  is  that 
a  newspaper  going  into  almost  80  percent 
of  households  in  the  primary  area  around 
the  shipyard  (Groton)  has  been  unable  to 
give  “full  coverage  of  an  enterprise 
whose  product  is  paid  for  exclusively 
with  tax  dollars.” 

The  Council  report  of  the  June  session 
notes  that  a  public  relations  spokesman 
said  Electric  Boat  would  not  reply  for¬ 
mally  to  the  Council  or  enter  into  infor¬ 
mal  communication  of  any  kind.  The 
company  refused  to  send  the  Council 
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copies  of  two  1978  issues  of  EB  Topics, 
the  house  organ  the  company  distributes 
among  employees,  in  which  it  had  dis¬ 
cussed  its  unhappiness  with  The  Day's 
coverage.  A  suggestion  that  The  Council 
attempt  to  serve  as  mediator  in  reopen¬ 
ing  direct  communication  was  rejected, 
“No  way,”  by  a  spokesman. 

The  Council  says  it  invoked  "the  good 
offices  of  Michael  Pulitzer,  the  Council 
member  resident  in  St.  Louis,  in  the  hope 
that  his  intercession  with  executives  of 
General  Dynamics  in  St.  Louis  would 
open  the  door  for  a  mediator  role  for  The 
Council.  The  talks  produced  the  first 
break  in  management's  policy  of  total 
non-cooperation. 

Fred  J.  Bettinger,  director  of  public 
affairs  and  advertising  for  the  parent 
corporation,  told  Pulitzer  the  company 
was  irked  at  what  it  considered  The 
Day's  settled  pattern  of  taking  “cheap 
shots”  at  Electric  Boat  on  the  basis  of 
irresponsible  statements  made  by  dis¬ 
gruntled  present  and  former  employees 
and  that  such  stories  were  appearing 
when  a  new  management  was  beginning 
a  successful  effort  to  turn  the  shipyard 
around. 

The  report  states  Bettinger  promised 
to  explore  possibility  of  arranging  a 
meeting  to  seek  adjustment  of  the  dis¬ 
pute,  but  that  Pulitzer  has  had  no  affir¬ 
mative  response  to  date. 

The  Council  report,  in  its  8-page 
study,  concludes  in  part:  “That  The  Day 
has  made  occasional  errors  in  its  news 
coverage  of  the  company's  activities  is 
conceded  by  the  paper.  From  the  outset 
it  has  expressed  eagerness  to  sit  down 
with  management  for  a  frank  exploration 
of  the  company's  grievances.  The  Na¬ 
tional  News  Council  fully  endorses  that 
position.  It  continues  to  stand  ready  to 
serve  in  any  mediatory  capacity  that 
might  prove  helpful  in  breaking  down  the 
barrier  that  currently  impedes  communi¬ 
cation.”  The  council  action  statement 
was  concurred  in  by  the  12  members  pres¬ 
ent. 

Discounts  available 

Oklahoman  and  Times  employes  are 
eligible  for  a  15%  discount  on  a  rental  car 
anywhere  in  the  U.S.  from  National  Car 
Rental  service.  The  discount  is  off  regu¬ 
lar  time  and  mileage  charges.  Avis  is  of¬ 
fering  members  of  the  Suburban  News¬ 
paper  Association  a  15%  discount.  SNA 
members  have  been  issued  a  discount 
number.  Last  month.  Hertz  began  dis¬ 
counting  rental  cars  for  members  of 
American  Newspaper  Publishers  As¬ 
sociation  by  30%  . 


Acquired  papers 
are  improved  by 
groups:  Neuharth 

The  quality  of  journalism  has  been 
"greatly  enhanced”  in  this  decade  by  the 
growth  of  newspaper  groups,  Allen  H. 
Neuharth  told  the  National  News  Coun¬ 
cil  June  12  in  New  York  City. 

The  chairman  and  president  of  Gan¬ 
nett  Co.,  Inc.  was  the  guest  speaker  for 
the  Council's  year-long  study  of  con¬ 
centration  of  media  ownership. 

“Dozens  of  daily  newspapers  which 
have  joined  the  ranks  of  professionally- 
managed.  publicly-owned  large  chains  in 
this  decade  are  providing  better  news 
and  service  to  their  readers,”  Neuharth 
said. 

Neuharth  emphasized  that  the  greater 
financial  resources  of  groups  bring  their 
newspapers  "better  professional  talent, 
more  modern  equipment  and  the  inde¬ 
pendence  to  resist  pressure  groups.” 

Questioned  informally  during  his  meet¬ 
ing  with  the  Council,  Neuharth  was 
asked  to  expand  his  comment  on  pres¬ 
sure  groups.  He  said  the  most  serious 
pressure  is  government,  the  second  most 
serious  is  advertiser  boycotts  and  the 
next  church  groups  and  schools. 

Norman  E.  Isaacs,  Council  chairman, 
noting  Neuharth's  repeated  stress  on 
professional  ownership  and  management 
asked, 

"Is  there  such  a  thing  as  non- 
professional?” 

“Yes,  there  is.  You  have  investigated 
some  of  that,”  Neuharth  responded. 

Repeatedly  emphasizing  "diversity  of 
news  and  views”  as  good  business  and 
greater  service  to  readers.  Neuharth 
acknowledged  ownership  per  se  doesn't 
automatically  determine  quality  of  a 
newspaper.  But,  he  suggested  in  a  pre¬ 
pared  statement,  any  fair,  objective  and 
thorough  examination  of  the  1 ,756  dailies 
in  this  country  would  conclude  that 
group-owned  newspapers  by  and  large 
are  in  the  forefront  of  first-rate  jour¬ 
nalism. 

Asked  about  corporate  policy  in  Gan¬ 
nett  papers,  Neuharth  responded  there  is 
no  coiporate  policy  on  First  Amendment 
questions  “or  anything  else.” 

“The  editors  and  publishers  do  not 
feel  that  anyone  is  looking  over  their 
shoulders  and  saying.  Stay  within  this 
range.” 

Neuharth  said  in  the  area  of  politics 
and  most  controversial  matters,  his  own 
personal  opinions  are  kept  to  himself. 

After  Neuharth's  departure.  Isaacs 
commented  that  for  the  fourth  consecu¬ 
tive  year  the  Gannett  Foundation  has 
contributed  a  "substantial  amount”  to 
the  News  Council. 
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IRE  establishes  annual 
awards  competition 

Saturday  (June  9),  about  150  reporters  Delaney  continues  in  his  post  as  IRE 


walked  into  Boston's  historic  Faneuil 
Hall,  climbed  the  hallowed  staircase,  and 
witnessed  an  exercise  in  democracy  not 
unlike  those  that  took  place  there  300 
years  ago. 

The  Investigative  Reporters  and 
Editors  (Inc.)  were  meeting  to  elect  six 
new  members  of  their  Board  of  Directors 
and  two  judges  to  sit  on  a  panel  which, 
next  year,  will  administer  the  first  jour¬ 
nalistic  award  given  solely  for  investiga¬ 
tive  reporting. 

While  the  votes  were  being  counted,  a 
fierce  debate  erupted.  Paula  Kassell,  a 
reporter  from  a  publication  called  New 
Directions  For  Women,  had  just  pro¬ 
posed  a  motion  in  support  of  the  Equal 
Rights  Amendment — with  a  rider  that,  if 
adopted  by  popular  vote,  would  have 
forced  the  IRE  to  boycott  states  that  had 
not  yet  ratified  the  proposed  amendment 
by  refusing  to  hold  official  conferences 
there. 

The  IRE  directors  balked  at  the  mo¬ 
tion.  In  its  short  history,  the  organization 
had  refrained  from  assuming  a  political 
stance  on  any  issue  not  directly  affecting 
freedom  of  the  press. 

Additionally,  the  IRE  had  planned  on 
staging  its  annual  conference  in  Kansas 
City,  Mo.  next  year,  mainly  because 
that's  where  the  University  of  Missouri 
is,  and  the  school  is  the  home  of  the  IRE. 
A  boycott  of  the  state  over  its  failure  to 
ratify  the  ERA  would  amount  to  a  slap  in 
the  face  to  the  school  where  all  the  IRE's 
services  are  based. 

Despite  their  feelings  to  the  contrary, 
though,  not  a  single  speaker  supporting 
the  motion  was  gaveled  down  nor  was 
any  attempt  made  to  issue  any  other  di¬ 
rective  than  a  persuasive  argument 
against  adoption  of  the  motion  from  the 
chair.  An  exercise  in  democracy,  right 
down  to  the  procedural  points  of  order. 

In  the  end,  after  an  hour  of  heated 
debate  in  an  already  hot  and  excessively 
muggy  hall,  the  motion  was  tabled,  the 
IRE  was  saved  from  taking  a  political 
stand,  and  the  conference  site  for  next 
year  preserved. 

Then  the  results  of  the  voting  were 
announced,  ushering  in  a  Board  of  Direc¬ 
tors  with  a  smaller  profile. 

Elected  to  the  board  were  Clark  Mol- 
lenhoff,  former  Washington  reporter 
who  is  with  Washington  &  Lee  Uni-ver- 
sity:  Jerry  Uhrhammer  of  the  Enf>ene 
(Ore.)  Register-Guard;  Jay  Shelledy  of 
the  Lewiston  (Ida.)  Tribune;  Myrta  Pul¬ 
liam  of  the  Indianapolis  Star;  Bill  Farr  of 
the  Los  Angeles  Times;  and  Harry  Jones 
of  the  Kansas  City  Star.  Bob  Greene  of 
Newsday  retains  the  chairmanship;  Ed 
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legal  counsel;  Jim  Polk  of  NBC  News  in 
Washington  will  continue  as  president; 
and  Mary  Nieswender  of  the  Long  Beach 
(Calif.)  Independent  Press  Telegram, 
Norm  Udevitz  of  the  Denver  Post,  and 
Dick  Lyneis  of  the  Riverside  (Calif.) 
Press  Enterprise  retain  their  board  posts. 

Elected  to  the  two  at  large  judicial  po¬ 
sitions  in  the  annual  awards  competition 
were  Les  Whitten  of  the  Jack  Anderson 
Column  and  Bruce  Locklin  of  the  Hack¬ 
ensack  (N.J.)  Record. 

The  awards  will  be  some  form  of 
medallions  and  scrolls,  although  no  deci¬ 
sions  have  been  made  on  their  exact 
make-up.  There  will  be  no  cash  prize 
attached. 

To  be  called  the  University  of  Mis¬ 
souri  School  of  Journalism  Awards  for 
Outstanding  Investigative  Journalism, 
the  awards  will  be  given  in  six 
categories,  although  every  prize  need  not 
be  awarded  every  year. 

The  categories  include  newspapers 
with  less  than  75,000  daily  circulation; 
75,000  or  more;  television  stations  and 
networks;  radio  stations  and  networks; 
books;  and  magazines. 

During  their  annual  reorganization 
session  the  following  day,  the  IRE  board 
members  mapped  out  strategies  for  the 
coming  year  in  their  efforts  to  draw  more 
owner  and  publisher  and  more  broadcast 
involvement  in  the  organization.  Chair¬ 
man  Greene  told  the  board  he  was  de¬ 
veloping  plans  with  IRE  executive  direc¬ 
tor  John  Ullmann  to  set  up  a  “missionary 
publisher”  program  aimed  at  getting  at 
least  one  publisher  in  each  IRE  region  to 
keep  area  colleagues  informed  and  to  so¬ 
licit  support  for  the  organization. 

Presently,  the  organization,  thanks 
largely  to  contributions  from  a  number  of 
publishers  spread  across  the  country,  is 
standing  on  solid  financial  ground  and 
even  expects  to  have  the  debts  incurred 
defending  the  Arizona  Project  team  in  a 
series  of  lawsuits  retired  in  four  to  six 
years. 

The  IRE  board  also  officially  an¬ 
nounced  the  opening  of  the  Paul  Wil¬ 
liams  Memorial  Resource  Center  at  the 
university.  The  center  currently  stores 
more  than  1,000  individual  investigative 
articles  and  is  running  a  general  reporter 
to  reporter  information  gathering  opera¬ 
tion.  There  is  no  cost  for  using  the 
center,  except  postage  and  document  re¬ 
production  fees.  Ullmann  says  the  center 
will  field  just  about  any  question  and 
usually  come  up  with  some  information 
within  a  few  minutes.  The  center's  phone 
number  is  314-882-2042. 


Feud  mars  election 
of  top  IRE  officers 

A  year  long  feud  between  the  presi¬ 
dent  and  vicepresident  of  Investigative 
Reporters  and  Editors,  Inc.  has  resulted 
in  the  vicepresident  not  seeking  reelec¬ 
tion  to  his  position  on  the  IRE  board. 

The  dispute  between  IRE  president 
Jim  Polk  of  NBC-tv  Washington  and 
Richard  Levitan,  investigative  editor  of 
the  Boston  Herald  American,  began  a 
year  ago  at  the  IRE  meeting  in  Denver. 

At  that  time,  Levitan,  who  was  vice- 
president  of  IRE,  was  not  put  on  the 
executive  committee.  Bob  Greene  of 
Newsday,  chairman  of  the  executive 
committee,  said  this  was  “entirely  a  slip 
up”  and  was  not  an  intentional  shun  of 
Levitan.  Other  members  of  the  IRE 
board  confirmed  this.  Levitan,  according 
to  one  IRE  board  member,  blamed  Polk. 

“It's  a  chemical  thing,”  said  Greene. 
“Levitan  and  Polk  don't  particularly 
care  for  each  other.” 

Greene  said  the  dispute  was  solved 
when  he  assured  Levitan  that  the  execu¬ 
tive  committee  would  consult  with  the 
vicepresident  on  all  decisions  it  made. 

The  feud  between  Polk  and  Levitan 
heated  up  again  when  Polk  told  Levitan 
he  wanted  him  to  resign  if  he  was  found 
guilty  of  a  pending  assault  with  a  deadly 
weapon  charge. 

Levitan  had  been  charged  with  assault¬ 
ing  a  Massachusetts  physician  with  a 
police  blackjack  in  January,  1978  during 
a  dispute  over  a  parking  space.  He  was 
found  guilty  and  recently  placed  on  pro¬ 
bation  for  a  year. 

Levitan’s  right  to  sit  on  the  IRE  board 
was  to  have  been  discussed  during  this 
year’s  IRE  convention  in  Boston  two 
weeks  ago,  but  Levitan  did  not  attend 
and  said  he  did  not  want  to  seek  reelec¬ 
tion. 

Greene  said  he  was  prepared  to  bring 
up  the  matter  before  the  IRE  board,  but 
when  Levitan  didn't  show  up,  the  issue 
became  moot. 

Greene  said  he  was  told  by  some  of 
Levitan’s  colleagues  at  the  Herald 
American  that  he  is  embarrassed  over  his 
being  placed  on  probation. 

Levitan  and  Polk  also  had  a  disagree¬ 
ment,  according  to  one  IRE  board 
member,  over  the  payment  of  fees  to 
outside  speakers  at  the  IRE  convention. 

In  the  past,  IRE  had  not  paid  speakers 
from  the  newspaper  industry.  This  year, 
an  outside  speaker  insisted  he  be  paid. 
The  board  member  said  Polk  agreed  and 
Levitan  was  opposed  to  it.  The  issue 
again  became  moot  because  the  speaker 
did  not  show  and  the  IRE  board  ap¬ 
proved  by  a  9-1  vote  a  motion  that  it 
review  on  a  case  by  case  basis  all  hon¬ 
orariums  or  fees  for  outside  speakers  at 
future  IRE  conventions. 

In  the  aftermath  to  the  internal  bicker¬ 
ing,  Polk  was  reelected  president  of  IRE. 
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Press  too  harsh  on  White  House 


The  press  has  “gone  too  far  in  pursu¬ 
ing  its  adversary  role,"  claims  Ted 
Knap,  White  House  correspondent  for 
Scripps-Howard  who  was  on  former 
President  Richard  M.  Nixon's  “enemies 
list.”  In  his  address  at  the  National  Fed¬ 
eration  of  Piess  Women  convention  in 
Indianapolis,  he  stated: 

“We  in  the  news  media  have  turned 
too  harshly  critical,  too  negative,  too  ob¬ 
sessed  with  the  shortcomings  of  our  offi¬ 
cials  and  institutions.  It  has  become 
more  important  to  expose  a  foible — real 
or  hoked  up — than  to  tell  an  important 
truth.” 

He  says  this  has  resulted  in  lack  of 
confidence  in  the  President  and  Con¬ 
gress.  And,  widespread  distrust  of  other 
institutions,  including  the  press. 

He  favors  a  press  that  is  neither  friend 
nor  foe  of  public  officials,  but  rather 
maintains  an  “arm's-length  relation¬ 
ship."  He  feels  the  press  not  only  should 
expose,  but  also  “inform,  enlighten,  ex¬ 
plain,  give  both  sides,  and  sometimes  en¬ 
tertain.” 

Knap  criticizes  the  press  for  picturing 
former  President  Gerald  M.  Ford  as  a 
bozo,  when  in  fact  he  was  an  all-around 
athlete  and  graduated  in  the  top  third  of 
his  class  from  Yale  law  school.  He  feels 
the  press  doesn't  give  President  Jimmy 
Carter  a  fair  shake,  although  he  acknowl¬ 
edges  Carter  isn't  living  up  to  expecta¬ 
tions  he  himself  set  high. 

He  points  out  the  press  erred  in  report¬ 
ing  Hamilton  Jordan  and  Charles  Kirbo 
were  linked  to  a  “fix"  to  block  extradi¬ 
tion  of  indicted  financier  Robert  Vesco 
from  Costa  Rica;  crude  oil  allocations  for 
gasoline  production  would  be  increased 
and  those  for  fuel  oil  production  de¬ 
creased;  the  White  House  would  freeze 
Strategic  Arms  Limitation  Talks,  and  16 
diseased  cows  near  the  Three  Mile  Island 
nuclear  plant  died  of  radiation  effects. 
None  of  the  items  were  true,  and  in  some 
cases  the  press  knew  it  but  carried  them 
anyway,  charges  Knap. 

He  feels  the  press  tearing  into  the  Cen¬ 
tral  intelligence  Agency  “like  sharks 
around  a  wounded  whale,"  has  done 
“serious  damage  to  an  agency  on  which 
our  lives  may  depend.  It  is,  after  all,  an 
intelligence  agency,  a  spy  outfit,  not  a 
Boy  Scout  troop.” 

He  doesn't  believe  the  press  should 
relax  its  vigilance  toward  public  officials, 
or  stop  probing.  But,  should  report  the 
positive  as  well  as  the  negative,  and  not 
expect  “much  more  of  our  government 
officials  than  we  expect  of  ourselves. 

“1  agree  with  Thomas  Jefferson  that  a 
despotic  press  would  be  preferable  to  a 
despotic  government.  But  it  does  not 
have  to  be  eigher  or:  the  press  can  be  fair 
and  the  government  good.” 

16 


Martha  Reed,  newspaper  editor  and 
now  public  information  director  for 
Lamar  University,  Beaumont,  Tex.,  is 
new  National  Federation  of  Press 
Women  president. 

Reed  directs  an  18-member  staff  in 
covering  university  activities  for  campus 
publications  and  32  area  newspapers  and 
radio  and  television  stations,  and  the 
newswires,  journals  and  magazines.  She 
has  won  more  than  200  awards  for  pro¬ 
fessional  accomplishments,  and  numer¬ 
ous  others  for  community  and  humanitar¬ 
ian  service. 

She  was  family  living  editor  for  the 
Beaumont  (Tex.)  Enterprise  and  Journal 
from  1972  to  1978,  and  prior  to  that  wo¬ 
men's  editor  for  the  Baytown  (La.)  Sun; 
assistant  editor  for  the  Oakdale  (La.) 
Journal,  and  a  school  teacher. 

Other  new  officers  are: 

Eddi  Parker,  first  vicepresident,  Ak¬ 
ron,  Ohio,  freelance  Journalist  and  report¬ 
er  for  the  Berea  (Ohio)  News  Sun,  and 
former  journalism  and  English  instructor 
at  the  University  of  Akron;  D.J.  Cline, 
second  vicepresident.  South  Dakota 
State  University  mass  communications 
instructor  and  publications  and  programs 
supervisor;  Jo  Cart,  third  vicepresident, 
Rayne  ( La.)  Independent  and  Ei\  e  Press 
editor-publisher;  Sandy  Graham,  secre¬ 
tary.  who  just  left  a  position  as  assistant 
city  editor  of  the  Albuquerque  (N.M.) 
Tribune,  and  Rae  Cannon,  treasurer, 
public  relations  director  for  Cannon 
Pioducts,  Inc.,  Elwood,  Ind. 

♦  *  ♦ 

Dr.  Jeanne  Easley  Arnold,  University 
of  Colorado  associate  vice  chancellor  for 
academic  affairs,  is  1979  National  Feder¬ 
ation  of  Press  Woman  of  Achievement. 

She  is  a  defender  of  the  public's  right 
to  know  and  open  meetings,  both  in  her 
writings  and  as  a  Boulder  Valley  School 
District  board  member.  The  Denver 
Post,  Boulder  Daily  Camera  and  Louis¬ 
ville  Times  are  among  newspapers 
that've  printed  editorials  praising  her  de¬ 
fense  of  a  free  press. 

“If  I  can  bring  any  light  to  my  work,  it 
will  be  in  the  area  of  openness  and 
acknowledging  that  public  business 
really  is  the  public's  business,”  she  says. 

When  she  ran  for  the  school  board 
post  in  1975,  she  was  the  only  candidate 
to  release  to  the  press  a  complete  per¬ 
sonal  financial  statement.  At  the  time  she 
was  an  associate  dean  in  the  university  of 
Colorado  School  of  Journalism,  and  has 
been  appointed  by  the  Colorado  gover¬ 
nor  to  the  Western  Interstate  Commis¬ 
sion  for  Higher  Education.  She  authored 
for  the  commission  a  paper,  “Full  Dis¬ 
closure:  New  and  Responsible  At¬ 
titudes.” 


As  a  school  board  member,  she  re¬ 
fuses  to  go  into  executive  sessions. 
Rather  the  board  chair  must  inform  her 
at  a  public  meeting  of  discussion  in 
executive  sessions  before  calling  for  the 
vote.  As  a  result,  executive  sessions  are 
rare. 

She  continues  to  write  and  lecture  ex¬ 
tensively  on  freedom  of  information.  She 
received  NFPW's  most  prestigious 
award  June  8  at  the  convention  in  In¬ 
dianapolis. 

Jefferson  fellows 
are  selected 

Nine  journalists  from  seven  countries 
are  conducting  research  on  the  news 
media  as  Jefferson  fellows  at  the  East- 
West  Center  in  Honolulu. 

The  Jefferson  fellowships  are  awarded 
annually  on  an  open  competition  basis  by 
the  Center's  East-West  Communication 
Institute. 

Five  of  the  fellows  are  researching 
transnational  news  agencies  and  national 
communication  policy,  while  four  are 
studying  the  image  of  (Thina  in  the  media. 
All  will  be  sent  to  countries  other  than 
their  own  to  conduct  field  studies. 

The  East-West  Center  is  the  educa¬ 
tional  institution  established  in  1960  by 
the  U.S.  Congress  to  promote  better  re¬ 
lations  and  understanding  among  the 
peoples  of  Asia,  the  Pacific  and  the 
United  States  through  cooperative  study 
and  research. 

Studying  transnational  news  agencies 
are  Abdul  Rauf  Zafar,  senior  sub-editor, 
of  the  Daily  Mashriq  Lahore  in  Lahore, 
Pakistan;  Eitaro  Mohri,  news  writer  for 
Radio  Japan,  Nippon  Hoso  Kyokai  in 
Tokyo;  and  Patricia  Orvis  of  Field  News 
Service  and  a  free-lancer  in  New  York. 

Also  Somnath  Sapru,  senior  sub-editor 
and  defense  correspondent  for  the  Dac- 
can  Herald  in  Bangalore,  India;  and 
Sang-Kyu  Lee,  reporter  for  the  Hapdong 
News  Agency  in  Seoul,  Republic  of 
Korea. 

The  fellows  researching  China’s  media 
image  are  Ray  Yuen,  night  news  editor  of 
United  Press  International’s  Honolulu 
bureau;  Ng  Ho  Peng,  leader-writer  at  the 
Sin  Chew  Jit  Poh  newspaper  of 
Malaysia;  S.L.  Tang,  deputy  editor-in- 
chief  at  the  Ming  Pao  Daily  News  in 
Hong  Kong;  and  Kikuzo  Ito,  Tokyo 
free-lance  researcher  and  columnist. 

Duck  account 

Concord  Duck  Farms,  Inc.,  Concord, 
N.C.,  has  announced  the  appointment  of 
Howard,  Merrell  &  Boykin,  Raleigh,  as 
its  national  advertising  and  marketing 
agency.  Established  in  1978,  Concord 
Farms  is  associated  with  Cherry  Valley 
Farms  of  Rothwell,  Lincoln,  England, 
the  world’s  largest  duckling  breeder. 
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ifyouteasdcUer 
about  stackers, 
join  the  newsiiaiieis 
that  use  Sta-Hi. 


A  lot  of  prominent  newspapers  are 
using  our  Sta-Hi  counter-stackers: 
The  Chicago  Tribune.  The  Chicago 
Sun-Times.  The  San  Francisco 
Chronicle.  The  San  Francisco 
Examiner.  The  Arizona  Republic 
and  The  Phoenix  Gazette.  The 
Boston  Herald  American.  The 
Bangor  (Mt.)  News.  The  Waterbary 
(Conn.)  Republican  American. 

Plus  many  more. 

Since  1964,  when  Sta-Hi  intro¬ 
duced  the  first  truly  portable,  high¬ 
speed  counter-stacker,  more  than 
500  various  models  have  carried  the 
Sta-Hi  name  to  all  parts  of  the 
world. 

Our  latest  versions,  the  257B  and 
257S,  outshine  their  competition  in 
three  significant  areas.  High  bulk 


Mih  read  you. 
woiviiockiiieii-Goss. 

rate:  Our  equipment  can  handle 
high-speed  press  runs  at  lower  cycle 
speeds  by  forming  larger  batches. 
This  high  throughput  capability  is 
where  we  shine  brightest.  Short 
cycle  time:  Sta-Hi  has  the  only  true 
1-second  cycle  stackers  in  the  U.S. 
Bundle  stability:  Our  equipment 
produces  far  and  away  the  neatest 
looking  bundles. 

Our  Sta-Hi  stackers  have  hinged 
and  removable  side  panels  that  make 
maintenance  easy.  And  it  doesn't 
matter  what  brand  of  press  and  mail- 
room  equipment  you  have.  (Correc¬ 
tion:  it  does  matter  that  you  don’t 


have  our  presses  and  other  mailroom 
equipment  —  but  not  from  a  Sta-Hi 
compatibility  point  of  view.) 

Sta-Hi  equipment  comes  with  our 
strong  parts  and  service  backing 
plus  the  reliability  you’ve  come  to 
expect  from  Rockwell-Goss.  For 
more  information,  contact  us  at 
Graphic  Systems  Division,  Sta-Hi 
Marketing,  Rockwell  International, 
3100  South  Central  Avenue, 

Chicago,  IL  60650.  Phone: 
312/656-8600. 

^1^  Rockwell 

International 

...wtiere  science  gets  dc3wn  to  business 


World  Press  group 
seeks  lower  rates 

The  World  Press  Freedom  Committee 
filed  a  petition  with  the  Federal  Com¬ 
munications  Commission  requesting  a 
hearing  to  reduce  rates  of  sending  news 
by  telex,  telephone,  radio  or  television  to 
developing  countries. 

“One  of  the  great  deterrents  to  the 
international  flow  of  news  is  excessive 
and  often  discriminatory  communication 
rates,"  said  George  Beebe,  chairman  of 
the  World  Press  Freedom  Committee. 

This  is  an  organization  of  34  journalis¬ 
tic  affiliates  on  five  continents.  One  of  its 
objectives  is  to  help  solve  constant  Third 
World  complaints  of  an  unbalanced  flow 
of  news. 

“We  hope  the  United  States  and  other 
Western  nations  will  join  in  making  sub¬ 
stantial  reductions  in  press  rates  that  will 
result  in  a  greater  exchange  of 
information — so  vitally  needed  in  this 
tense  world,”  Beebe  said. 

The  petition  notes  that  the  interna¬ 
tional  news  exchange  “is  priced  at  levels 
which  impose  unreasonable  cost  burdens 
upon  press  services,  especially  those  in 
developing  countries,  inhibiting  their 
ability  to  provide  even  adequate  news 
coverage  of  international  affairs  and 
concerns  ...  in  the  international  con¬ 
text  social  considerations  outweigh  pure 
cost  of  service  considerations." 

It  also  will  be  necessary  for  many 
Third  World  governments  to  cut  their 
communication  rates,  which  they  con¬ 
trol,  Beebe  added. 

The  discrepancies  in  rates  are  global. 
In  many  parts  of  Africa,  it  costs  more  to 
call  a  neighboring  country  than  it  does 
Paris  or  London.  In  South  America,  a 
phone  call  between  Bolivia  and  Chile  is 
higher  than  from  Bolivia  to  New  York, 
Beebe  said. 

The  World  Press  Freedom  Committee 
also  urges  the  Federal  Communications 
Commission  to  “take  extraordinary 
steps  to  actively  require  the  United 
States  representatives  to  Intelsat  and  the 
International  Telecommunications 
Union  to  undertake  the  establishment  of 
such  preferential  rates  on  a  worldwide 
basis." 

The  petition  was  filed  with  the  FCC  by 
three  Washington  attorneys,  Leonard 
Marks,  secretary-treasurer  of  the 
WPFC;  Richard  Schmidt,  WPFC  legal 
adviser,  and  Ian  D.  Volner. 

Circulation  hike 

Seattle  Titties  will  raise  the  newsstand 
price  from  15^  to  20C  for  the  daily  paper. 
The  Sunday  price  goes  to  60C.  Home 
subscriptions  in  King  and  Snohomish 
counties  move  to  $6  per  month  for  seven 
days  and  $4.25,  minus  Sundays.  The  news¬ 
stand  increase  is  the  first  change  in  more 
than  four  years  for  the  daily  and  about 
two  years  for  the  Sunday  edition. 
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Asner  sells  papers 
in  tv  commercials 

Ed  Asner,  who  plays  the  city  editor  in 
“Lou  Grant,"  is  the  spokesman  for  a 
tv/print  promotion  campaign  on  behalf  of 
the  Newspaper  Readership  Project. 

The  package,  consisting  of  three  30- 
second  television  commercials  and  three 
1,000-line  newspaper  ads  was  produced 
by  the  Newspaper  Advertising  Bureau, 
Inc.  in  cooperation  with  CBS,  Inc.  and 
Mary  Tyler  Moore  Productions. 

The  copy  themes,  each  covered  in  an 
ad  and  a  commercial,  are:  I)  The  news¬ 
paper  as  an  educational  tool;  2)  The 
newspaper  has  something  for  everybody, 
and  3)  The  newspaper  and  the  First 
Amendment. 

All  ads  and  commercials  include  the 
tag  line:  “The  newspaper.  It's  good  read¬ 
ing,"  and  make  provision  for  the  logo  of 
the  sponsoring  newspaper. 

In  addition,  the  tv  commercial  is  iden¬ 
tified  as  a  public  service  message  from 
the  Newspaper  Readership  Project. 

Asner  volunteered  his  talents  for  the 
promotion,  and  Mary  Tyler  Moore  Pro¬ 
ductions  and  CBS  provided  production 
facilities  at  no  cost.  However,  newspa¬ 
per  ads  carry  a  line  over  a  photo  of  Asner 
which  says:  Check  our  tv  listings  for  Ed 
Asner  in  the  newspaper  drama,  “Lou 
Grant." 

The  complete  package  of  ads  and 
commercials  is  available  for  $50  from  the 
Newspaper  Advertising  Bureau,  Inc., 
435  Lexington  Avenue,  New  York,  N.Y. 
10017.  The  ads  or  commercials  may  be 
had  separately  at  $30  a  set.  Ads  are 
camera-ready  repro-proofs  and  commer¬ 
cials  are  on  16mm  color  film. 

Campus  newspaper 
has  new  director 

Former  Seri pps- Howard  research  di¬ 
rector  John  Scott  Davenport  has  been 
appointed  managing  director  of  Brigham 
Young  University’s  Daily  Universe,  a 
22,000  circulation  a.m.  during  the 
academic  year. 

In  a  shift  of  chairmanship.  Dr.  Brent 
D.  Peterson  succeeded  Dr.  M.  Dallas 
Burnett  as  head  of  BYU's  department  of 
communications.  Peterson  elected  to  re¬ 
tain  the  publisher's  hat,  a  university  pol¬ 
icy  position,  and  to  spin  off  the  manage¬ 
ment  of  the  newspaper,  which  is  oper¬ 
ated  by  nine  fulltime  professionals  as¬ 
sisted  by  students  in  various  educational 
and  paid  training  roles. 

Recently  appointed  a  professor  of 
communications,  Davenport  had  been 
engaged  in  a  consultation  practice,  free¬ 
lance  writing,  and  media  management  in¬ 
struction  at  Washington  &  Lee  Univer¬ 
sity  since  leaving  an  active  role  with 
Scripps-Howard  in  1973.  He  was  .visiting 
associate  professor  at  BYU  during  the 
past  academic  year. 


Weekly  in  Vancouver 
plans  to  go  daily 

Vancouver,  B.C.,  which  has  been 
without  daily  newspapers  since 
November  I,  will  have  a  new  tabloid 
daily  beginning  July  4  when  the  Courier, 
currently  a  bi-weekly  tabloid,  begins 
publication  six  days  a  week  including 
Sunday. 

The  newspaper  will  be  expanded  to 
include  national  and  international  news, 
will  be  launched  with  a  circulation  of 
50,000  and  will  be  distributed  throughout 
the  Vancouver  area  at  25  cents  a  copy. 

“It  will  be  an  entirely  independent 
newspaper  which  will  reflect  this  city." 
said  businessman  Gordon  Byrn  who  is 
backing  the  new  daily.  “The  fact  that 
we’re  launching  it  on  Independence  Day 
has  a  nice  ring  to  it." 

A  strike-lockout  at  Pacific  Press, 
which  produces  the  morning  Province 
and  evening  San,  has  left  the  city  without 
daily  newspapers  for  more  than  seven 
months. 

The  1 ,400  Pacific  Press  employees 
now  are  voting  on  a  tentative  agreement 
but  two  of  six  unions  already  have  re¬ 
jected  it. 

Byrn,  a  34-year-old  Vancouver-born 
financier  who  becomes  president  and 
chairman  of  Granville  Press  Ltd.,  which 
publishes  the  Courier,  said  the  move  to  a 
daily  has  nothing  to  do  with  the  Pacific 
Press  dispute. 

Robin  Lecky,  publisher  of  the  Courier 
for  the  last  five  years  and  who  becomes 
publisher  and  editor  of  the  new  daily, 
said  it  will  be  a  “bright,  progressive  and 
responsible  newspaper"  that  will  be  city- 
based. 

Byrn  said  the  move  is  part  of  a  con¬ 
stant  evolution  for  the  Courier. 

“It  has  been  publishing  since  1910, 
and  over  the  last  five  years  particularly  it 
has  been  growing  at  a  fantastic  rate.  The 
decision  to  go  daily  is  one  more  step 
forward. 

Lecky  said  the  newspaper  will  aim  for 
a  full-time  staff  of  about  100  by  July  4. 

Union  abandons 
representation 

Richard  Busch,  field  representative  for 
the  NLRB  Cleveland  office  has  informed 
Fostoria  (Oh.)  Review  Times  general 
manager  Jim  Bottorff  that  the  Graphic 
Arts  International  Union  has  formally 
abandoned  their  interest  in  representing 
production  workers  at  the  Fostoria, 
Ohio,  plant  effective  June  12. 

The  action  by  the  union  negated  a 
scheduled  June  14,  decertification  elec¬ 
tion.  The  union  had  been  voted  in  on 
June  13,  1975,  and  two  contracts  had 
been  negotiated.  However,  the  union  did 
not  choose  to  reopen  negotiations  follow¬ 
ing  the  expiration  of  the  last  contract  on 
May  1.  1979. 
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Ad  scene 


By  Dan  Lionel 


New  AudiolVisual  on  Neustadt  service 


“Your  demographics,  your  readership 
numbers  may  be  of  less  immediate  value 
to  retailers  in  you  city  in  their  decision 
making  than  numbers  which  tell  them 
what  the  competition  is  up  to  in  your 
newspaper.”  That’s  an  excerpt  from  a 
letter  to  the  advertising  director  of  a 
major  newspaper  from  Clarence  Judd, 
general  manager  of  the  Newstadt  Re¬ 
ports  Division  of  the  Advertising  Check¬ 
ing  Bureau,  Inc.  in  answer  to  a  query. 

In  a  newly  developed  audio/visual 
presentation  prepared  by  Judd  which  this 
visitor  previewed  the  other  day  it  was 
clearly  demonstrated  how  a  newspaper 
advertising  department  could  do  what 
leading  retail  merchants  have  been  ask¬ 
ing  for  at  most  newspaper  industry  con¬ 
fabs  in  recent  years,  namely  “Show  us 
how  to  use  the  newspaper  vehicle  more 
effectively.” 

“With  tv  employing  highly  sophisti¬ 
cated  selling  techniques  and  garnering  a 
growing  share  of  newspapers’  major 
classification,  retail,  it’s  more  important 
than  ever  that  newspaper  salespeople  get 
down  to  the  nuts  and  bolts  merchandis¬ 
ing  problems  of  retailers  and  help  come 
up  with  solutions,”  said  Judd. 

Neustadt  Reports  have  been  around 
for  a  long  time.  The  concept,  engineered 
by  the  late  George  Neustadt  in  1932 
charts  and  compares  retail  store  linage 
of  major  stores  in  a  city  by  volume  and 
price  lines.  Forty-two  major  categories 
are  covered  and  the  number  of  stores 
charted  depends  upon  what  a  newspaper 
requires.  In  1957  Judd  who  succeeded 
Neustadt  computerized  the  operation 
which  was  subsequently  absorbed  by  the 
Advertising  Checking  Bureau. 

While  those  newspapers  who  have 
used  Neustadt  services  are  ardent  sup¬ 
porters,  unfortunately  they  are  in  the 
minority  as  the  charts  and  graphs  which 
are  produced  monthly,  at  first  blush, 
look  forbidding  in  their  complexity  and 
this,  according  to  many  ad  executives 
have  turned  them  off.  For  some  of  the 
major  metros  who  use  the  service,  they 
have  earned  the  gratitude  of  store  execu¬ 
tives  and  seen  linage  spurt  as  a  result. 

While  linage  figure  comparisons  are 
available  from  Media  Records  the  com¬ 
bination  of  linage  by  7  different  price 
zones  is  unique  with  Neustadt.  “Pricing 
is  a  vital  aspect  of  merchandising  now,” 
said  Judd.  “People  are  shopping  values 
today  as  never  before  and  price  is  part  of 
it.  While  up  has  been  the  keynote 

of  retailers  for  the  past  decade,  today, 
the  bottom  line  is  most  important.” 

What  the  Neustadt  charts  reveal  are 
areas  where  the  competition  is  usurping 
the  market  for  a  given  commodity  at  a 
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particular  price  level.  Using  an  example 
from  the  audio/visual  Judd  demonstrated 
how  the  charts  showed  that  a  major 
Miami  retailer  was  using  90%  of  its  linage 
on  women’s  blouses  at  $8  and  under 
while  Sears  whom  it  regarded  as  its 
biggest  competitor  used  8 1  %  of  its  blouse 
advertising  in  the  next  higher  price 
range.  The  chart  also  showed  that  its 
major  competitor  in  this  commodity  was 
not  Sears  but  K  Mart.  There  followed  a 
$250,000  increase  in  the  store’s  budget  to 
fill  the  gap  in  this  and  related  pricing 
areas. 

Judd  maintains  that  an  understanding 
of  the  elements  involved  in  the  Neustadt 
Charts  and  graphs  make  newspaper  retail 
sales  reps  more  productive  for  the  news¬ 
paper  because  they  are  able  to  give  the 
retail  merchandising  people  constructive 
adveitising  ideas  that  generate  sales  for 
the  advertiser  and  linage  for  the  newspa¬ 
per. 

Citing  another  example  Judd  took  the 
case  of  a  Miami  based  men’s  wear  chain 
which  was,  in  the  opinion  of  the  paper’s 
rep,  missing  sales  opportunities  in  men’s 
dress  shirts.  The  charts  revealed  that  the 
chain  ranked  9th  in  this  category  but  it 
had  ample  resources  and  ample  potential 
to  rank  among  the  top  three.  Where  the 
top  advertiser,  in  a  six  month  period  ran 
19,945  lines  the  chain  ran  only  1,218. 
Furthermore  while  the  top  three  were 
turning  on  the  pressure  in  newspaper 
space  in  every  one  of  the  six  months  of 
that  season  the  chain  completely  ne¬ 
glected  that  category  in  4  out  of  the  six 
months.  Furthermore,  of  the  1218  lines 
the  chain  did  use,  1197  lines  (98.3%) 
were  placed  for  shirts  in  the  $14  and  over 
range  while  the  other  advertisers  placed 
80%  of  their  advertising  in  the  five  lower 
price  ranges  starting  with  shirts  up  to 
$4.50.  “The  logical  question  the  space 
rep  can  ask  at  this  point  is,”  said  Judd. 
“If  the  chain  wants  to  improve  its  market 
share  in  this  merchandise  shouldn’t  con¬ 
sideration  be  given:  A.  to  more  promo¬ 
tions  in  the  under  $14  price  range  and  B. 
shouldn’t  the  chain  tell  readers  it  sells 
shirts  every  month  as  it  competitors 
do?” 

Judd  hopes  his  new  audio/visual  which 
demonstrates  the  simplicity  and  effec¬ 
tiveness  of  his  approach  to  this  important 
aspect  of  the  newspaper/retailer  relation¬ 
ship  will  overcome  the  ‘It’s  too  compli¬ 
cated’  objections  of  the  past. 

Page  1  tribute 

Mesa  (Ariz.)  Tribune  moved  Page  1  to 
the  Page  2  position  to  allow  for  the  entire 
Page  I  to  be  a  tribute  to  John  Wayne. 


Reaching 
Buffaloes 
ADI 
takes 
more  than 
news. 


Seven-day-a-week  coverage 
isn’t  enough  for  this  area.  Even  Tor 
our  paper.  So  we  created  Gusto, 
Sports  Magazine  and  Sunday  Mag¬ 
azine.  With  an  Effective  Buying 
Income  of  10.3  billion  dollars  annu¬ 
ally,  1.8  million  consumers  in 
Buffalo’s  ADI  are  interested  in  this 
area’s  leisure  activities.  They  read 
Friday’s  Gusto  for  great  food,  great 
shows,  great  listening  and  great 
entertainment.  Saturday’s  Sports 
Magazine  involves  them  in  the  ath¬ 
letic  world.  The  plays.  The  players. 
The  teams,  standings  and  schedules. 
Our  Sunday  Roto  Magazine  lets 
them  know  about  colorful  people, 
issues  and  the  local  history  that 
surrounds  them. 

They  are  the  kind  of  consumer 
you’re  after.  And  they  have  an  avid 
interest  in  us.  Our  demographics 
prove  it. 

So  put  your  media  message  in 
front  of  an  active  consumer  where 
it  will  do  the  most  good.  Put  it  into 
the  Buffalo  Evening  News. 

For  more  information  on  us, 
call  Hugh  G.  Monaghan  at 
(716)  849-3422. 

We  deliver.  7  days  a  week. 

Buffalo 
Evening  News 

One  News  Plaza  RRBI 
Buffalo.  New Vbrk  14240  ‘ 

Represented  nationally  by  Story  &  Kelly-Smith 
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INSATHOME 

Gannett  is  a  nationwide  communications 
company  with  a  world  of  different  voices:  80  daily 
newspapers,  7  television  and  12  radio  stations  in 
33  states  and  two  US.  territories. 

Yet  the  Gannett  name  is  not  widely  known 
because  of  a  deliberate  policy.  A  policy  based  on 
a  single  word:  freedom. 

There  is  no  single  Gannett  editorial  voice. 
Every  Gannett  newspaper,  every  television  and 
radio  station  is  free  to  express  its  own  opinions, 
free  to  serve  the  best  interests  of  its  own  com¬ 
munity  in  its  own  way. 

The  voice  of  the  whole  community. 

At  Gannett,  responsible  and  responsive 
coverage  of  the  vdiole  community  is  not  just  our 
job.  It’s  our  responsibility. 

Serving  the  best  interests  of  a  community 
means  being  its  mirror.  It  means  reflecting  the 
varied  tastes  and  interests  and  news  needs  of 
the  old  as  well  as  the  young.  The  rich  as  well  as 
the  poor.  The  powerful  and  the  powerless. 

And  that  means  total  community  coverage. 
In  the  news.  In  features.  In  sports.  And  in  the 
editorials— which  must  be  the  conscience  of  the 
v^ole  community— constantly  pressing  for  solu¬ 
tions  to  problems. 

Newspapers  and  radio  and  television  sta¬ 
tions  are  forums  for  democracy.  Places  vdiere 
people  go  to  express  and  find  diverse  opinions. 
Without  fear  or  favor  or  any  question  of  fairness 
to  all  sides. 

Places  for  the  government  to  get  consumer 
feedback,  the  public  pulse,  vital  food  for  thought 
on  important  issues.  The  right  places,  too,  for 
nourishing  the  economic  well-being  of  the  com¬ 
munity  and  keeping  its  maricetplace  in  good 
health  through  advertising  services. 


We  care  because  we  live  there. 

Every  Gannett  newspaper,  every  radio  and 
television  station  strives  in  its  own  way  each  day 
to  touch  the  lives  of  its  readers,  viewers  and  listen¬ 
ers.  Each  as  distinct  as  the  community  it  serves. 

This  is  community  joumalisHL  And  at  its 
heart  is  local  news.  The  news  that  touches  the 
lives  of  everyone  it  serves. 

It  means  being  an  investi^tor  and  exposing 
wrongdoing.  It’s  being  a  guardian  and  watching 
over  file  communi^s  well-being.  It  means  being 
a  recorder  and  noting  the  passage  of  daily  life 
with  its  joys  and  sorrows,  its  trials  and  triumphs. 

Our  commitment  to  freedom. 

At  Gannett  we  have  a  commitment  to 
freedoHL  Freedom  for  the  men  and  women  of 
Gannett  to  become  more  professional  every 
day.  Freedom  to  grow  with  a  growing  America. 
Freedom  to  share  in  the  blessings  of  our  free 
society  and  its  free  enterprise  system.  Freedom 
to  fulfill  our  First  Amendment  obligations  and 
to  flourish  with  the  opportunities  of  freedom. 

We  take  our  First  Amendment  responsibility 
seriously  at  Gannett  Not  just  because  it  protects 
the  journalists’  right  to  print  or  broadcast  the 
news.  But  because  it  is  the  cornerstone  of  our 
democracy,  the  people’s  guarantee  of  freedom. 

With  our  recently  concluded  merger  with 
Combined  Communications  Corporation,  we’re 
moving  toward  a  new  and  expanded  world  of  total 
information  services.  But  as  we  grow  bigger,  the 
same  principles  of  editorial  freedom,  excellence 
and  community  service  will  still  apply. 

And  so  from  Guam  to  the  Virgin  Islands, 
from  Reno  to  Rochester,  from  Pensacola  to 
Phoenix,  from  Atlanta  to  Hawaii,  every  Gannett 
newspaper,  every  television  and  radio  station  is 
free  to  set  its  own  course,  to  meet  its  local  news 
obligations,  to  express  its  own  opinions.  Free  to 
serve  the  best  interests  of  its  own  community 
in  its  own  way. 

Gannett 

A  world  of  different  voices 
where  freedom  speaks. 


CALL  404 

2662464 

AND  GET 

YOUR 

MONEY 

BACK 


When  it  comes  to  the 
collection  game,  we’re  gentlemen. 
That’s  why  we  win  at  slow  pay 
and  no  pay  problems. 

Szabo  Associates  is  the  nation’s 
largest  media  collection 
specialists.  We  know  your 
business  so  you  don’t  have 
to  lose  your  money  or  your  client. 
Catl  us.  You’ll  get  your  money  bark 

Media  Collection  Specialists  ■ 


SZABO  ASSOCIATES.  INC., 

3355  Lenox  Road,  Atlanta,  Georgia  30326 


Newspeople 


Richard  C.  Ross  was  named  UPI’s 
general  executive  based  in  Chicago. 
Kenneth  J.  Braddick  has  replaced  Ross 
as  regional  executive  in  Boston. 

♦  *  * 

Lee  Dembart,  City  Hall  bureau  chief 
for  New  York  Times,  has  joined  Los 
Angeles  Times  as  an  assistant  metropoli¬ 
tan  editor. 

♦  *  * 

Mark  Ethridge,  HI,  deputy  metropoli¬ 
tan  editor  of  Charlotte  (N.C.)  Observer, 
has  been  named  managing  editor.  He 
succeeds  Stuart  Dim,  who  will  become 
assistant  managing  editor. 

*  *  ♦ 

George  G.  Moriarity,  publisher  of  Ot¬ 
tumwa  (la.)  Courier,  moves  to  Mason 
City  (la.)  Globe-Gazette  as  publisher.  He 
will  succeed  Steven  B.  Sturm,  who  will 
become  assistant  to  the  vicepresident. 


Frank  Gothie  was  named  retail  adver¬ 
tising  manager  of  the  Philadelphia  Bulle¬ 
tin,  it  was  announced  by  Robert  Keim, 
advertising  director.  Gothie.  who  joined 
the  Bulletin  in  1969,  was  manager  of  its 
Northern  Division  advertising  depart¬ 
ment. 


G.V.  Stewart,  former  county  reporter 
and  assistant  editor,  Los  Angeles  Daily 
Journal,  a  legal  newspaper,  has  resigned 
to  launch  the  Civic  Affairs  News  Ser¬ 
vice.  The  service  provides  local  govern¬ 
ment  coverage  for  newspapers  in  the  Los 
Angeles  metropolitan  area. 


Wii.i.iAM  W.  Greve,  display  advertising 
sales  manager  at  the  Saginaw  (Mich.) 
News,  since  1973  and  a  veteran  of  32 
years  in  the  newspaper  industry,  has 
been  named  to  the  new  position  of  mar¬ 
keting  and  promotion  manager. 

Thomas  J.  Lager,  a  former  division 
manager  in  the  display  advertising  de¬ 
partment  of  the  St.  Louis  Globe- 
Democrat,  will  succeed  Greve  as  display 
advertising  sales  manager. 


PROMOTION  AWARD— The  1978 
Mark  E.  Senigo  Gold  Pen  Award  was 
presented  to  Jill  Baker,  promotion  man¬ 
ager  for  the  Boston  Herald  American. 
The  award  is  given  annually  for  excel¬ 
lence  in  promotion  copywriting  inde¬ 
pendent  of  layout  or  design  by  the  In¬ 
ternational  Newspaper  Promotion  As- 
_  sociation.  _ 


G.W.  Smith,  classified  advertising 
manager  of  London  (Ont.)  Free  Press, 
has  been  promoted  to  advertising  man¬ 
ager.  *  *  * 

Jack  W.  Skinner,  advertising  director 
of  Sioux  Falls  (S.D.)  Argus-Leader,  has 
been  named  advertising  director  of  Wil¬ 
mington  (Del.)  News-Journal.  Suzanne 
L.  Bush,  promotion  manager,  is  now  di¬ 
rector  of  promotion  and  public  service. 


Terry  Gandy  has  assumed  the  position 
of  circulation  sales  coordinator  of  the 
Greensboro  (N.C.)  Daily  News  and  Rec¬ 
ord.  Gandy  has  over  fourteen  years  of 
circulation  experience,  most  recently  at 
Decatur  (Ala.)  Daily  as  the  circulation 
director. 


Robert  B.  Holzkamp.  vicepresident 
and  advertising  director  of  Orlando 
(Fla.)  Sentinel  Star  Co.,  was  promoted 
to  director  of  sales,  a  new  position. 


Philip  Evans,  managing  editor,  Wash¬ 
ington  (D.C.)  Star,  has  resigned. 


Lyn  Alweis,  Denver  Post  staff  photog¬ 
rapher,  is  the  National  Federation  of 
Press  Women  Communications  Contest 
sweepstakes  winner. 


Miriam  Taub,  woman’s  news  reporter 
for  past  seven  years,  was  promoted  to 
news  editor  of  Passaic  (N.J.)  Herald- 
News.  Wally  Koenig,  assistant  night 
editor,  was  named  assistant  news  editor 
along  with  Henry  Jackson,  Jr.,  a  reporter 
since  1977.  James  Hile,  a  copy  editor, 
was  promoted  to  Sunday  editor,  and 
Donaid  Vei.eber,  assistant  sports  editor 
since  1969,  was  appointed  sports  manag¬ 
ing  editor. 


Jack  Tinsley,  of  Fort  Worth  (Tex.) 
Star-Telegram  is  the  new  president  of 
Texas  Associated  Press  Managing 
Editors  Assn. 


MOVES  UP — Charles  C.  Edwards,  Jr., 
32,  has  been  named  circulation  man¬ 
ager  of  the  Oes  Moines  (la.)  Register 
and  Tribune,  succeeding  James  W. 
Hopson  who  will  become  general  man¬ 
ager  of  the  Corpus  Christi  (Tex.)  Caller 
and  Times. 

Edwards  began  working  in  the  retail 
advertising  department  of  the  Register 
and  Tribune  in  1970  and  became  met¬ 
ropolitan  area  circulation  manager  in 
May,  1 978.  He  also  has  been  a  reporter 
for  the  Register,  on  the  business  staff 
and  an  executive  assistant  on  the  cor¬ 
porate  staff  of  the  newspapers.  He  is  a 
great-grandson  of  Gardner  Cowles,  who 
bought  the  Register  in  1903,  and 
nephew  of  David  Kruidenier,  publisher 
and  chairman  of  the  board  of  directors. 
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Ben  Olive,  pressroom  supervisor  for 
Harte-Hanks  publications  in  San  Diego, 
has  joined  Bryan-CoUege  Station  (Tex.) 
Eagle  as  general  press  superintendent. 


Ray  Kenney,  business  editor  of  Mil- 
waukee  (Wise.)  Sentinel,  was  elected 
president  of  Society  of  Business  and 
Economic  Writers  in  Washington. 


Layne  C.  Ray,  editor  of  St.  Charles 
(Mo.)  Journal,  was  appointed  managing 
editor. 


in  the  news 


Frank  J.  Vega,  circulation  director  of 
Oakland  (Calif.)  Tribune,  was  appointed 
assistant  to  the  publisher. 

9(e  «  ^ 

Joe  B.  McAdams,  executive  vicepresi¬ 
dent  and  general  manager  of  Field  En¬ 
terprises,  Inc.  newspaper  division,  was 
elected  president  of  Chicago  Newspaper 
Publishers  Association. 

*  5ic  ♦ 

Gordon  Josei.ofe,  who  was  UPI's 
Moscow  correspondent  for  three  years 
(1972-75),  prior  to  joining  CBS  News  as  a 
newswriter,  was  named  a  reporter,  to  be 
based  in  CBS  News'  Moscow  bureau. 

^  ^  ^ 

Arthur  H.  Benham,  formerly  national 
classified  manager  for  the  San  Francisco 
Newspaper  Agency,  was  appointed  out¬ 
side  classified  sales  manager  for  the 
agency,  replacing  Ai  Meyer,  who  re¬ 
tired. 

jH  jK  * 

Ai.ex  Finkei  .stein,  advertising  manager 
of  the  Orlando  (Fla.)  Sentinel  Star's  re¬ 
gional  office  in  Tavares,  Fla.,  for  the  past 
6  years  and  formerly  with  the  Washinfi- 
ton  (D.C.)  Star  for  12  years  was  ap¬ 
pointed  sales  manager  of  the  Lake  News, 
a  22-year-old  shopper/news  publication, 
Leesburg,  Fla. 

♦  ♦  ♦ 

Jackie  Stone,  the  Washinftton  (D.C.) 
Star's  action  line  reporter  during  her 
stint  on  the  paper  (1969-73),  was  named 
Long  Island,  N.Y.  reporter  by  NBC-tv. 

♦  ♦  * 

Joseph  Adei.iz/.i,  who  joined  the  Ashury 
Park  (N.J.)  Press  in  1976  as  Sunday 
sports  editor,  was  appointed  sports 
editor.  Ai.ered  D.  Coi.antoni,  a  senior 
accountant  for  Price  Waterhouse  &  Co. 
before  he  joined  the  Press  as  assistant 
controller  in  1977,  was  promoted  to  con¬ 
troller,  and  Frederick  Makin,  a  staff  wri¬ 
ter  since  1964,  was  made  editor  of  the 
editorial  page. 


Bobber  Haymons 

CIRCULATORS— Robert  J.  Bobber  Jr., 
(left)  and  Beth  Haymons  have  been  ap¬ 
pointed  to  new  circulation  positions  at 
the  Orlando  Sentinel  Star,  Bobber  wos 
named  metro  manager  for  the  circula¬ 
tion  division  of  the  company.  Haymons 
was  promoted  to  circulation  sales  de¬ 
velopment  manager  for  Sentinel  Star 
Co.  She  joined  the  newspaper,  in 
January  from  the  Macon  (Ga.)  Tele¬ 
graph  &  News  where  she  was  circulation 
promotion  manager. 
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NAMED  PUBLISHER— R.  John  Mitch¬ 
ell,  34,  has  been  named  publisher  of 
the  Barre-Montpelier  (Vt.)  Times  Argus, 
succeeding  his  father,  Robert  W.  Mitch¬ 
ell.  The  younger  Mitchell  was  named  by 
stockholders  and  directors  of  the  Times 
Argus  Association  Inc.  at  their  annual 
meeting.  His  father  will  continue  as 
publisher  and  senior  editor  of  the  Rut¬ 
land  (Vt.)  Herald  and  as  president  of 
the  association.  John  Mitchell  also  was 
named  co-publisher,  with  his  father,  of 
the  Sunday  Times  Argus  and  Sunday 
Rutland  Herald,  the  statewide  joint 
Sunday  paper  started  in  October,  1 975. 

Wai  ter  Dietzer  returns  to  Dow  Jones 
&  Co.  as  associate  ad  director  of  Bar¬ 
ron's,  after  nine  years  as  ad  director  of 
The  Sportinff  News,  to  succeed  William 
Sullivan,  who  was  named  special  sec¬ 
tions  director  of  Barron's. 

9|e  *  * 

Larry  Sanders,  news  executive  editor, 
was  promoted  to  managing  editor  of  El 
Paso  Times,  succeeding  Fritz  Wirt,  now 
executive  editor  of  San  Angelo 

Standard-Times.  John  Moore,  regional 
editor,  was  named  city  editor,  replacing 
Ed  Foster,  who  is  now  local  columnist 
and  member  of  the  editorial  board. 

*  *  * 

Joseph  Brunetto,  superintendent  of  the 
platemaking  department,  was  promoted 
to  production  director  of  Capital  News¬ 
papers,  Albany,  N.Y. 

9|C  %  « 

Jeefrey  W.  Rodgers,  previously  with 
Newsday,  was  named  research  manager 
for  the  San  Francisco  Newspaper 
Agency,  which  handles  all  of  the  non¬ 
editorial  functions  for  the  San  Francisco 
Chronicle  and  the  San  Francisco 
Examiner.  He  replaces  Frederick  Hebert 
in  this  position.  Hebert  resigned  from  the 
agency  recently  to  accept  a  position  as 
the  marketing  manager  of  the  New  Lon¬ 
don  (Conn.)  Day. 

:ic 

The  St.  Louis  Post-DispatchlGlohe 
Democrat  advertising  department  has 
announced  the  promotion  of  Kitty 
Vance  to  classified  advertising  manager 
for  both  newspapers.  Ms.  Vance  was 
formerly  assistant  classified  manager  for 
the  Post-Dispatch. 


Grife  Singer,  assistant  chairman  of  the 
journalism  department  of  the  University 
of  Texas  was  named  city  editor  of  the 
San  Antonio  Light  to  succeed  Tom 
McGowan  who  has  retired. 

:fc  3|e 

Roland  E.  Blais  has  moved  from  the 
Stamford  (Conn.)  Advocate  to  the  Troy 
(N.Y.)  Times  Record  to  replace  Frank 
Dobisky  as  executive  editor. 

♦  ♦  * 

Ed  Barker,  formerly  Wichita  Falls 
(Tex.)  Record-News  news  editor,  staff 
member  more  than  16  years  is  now  man¬ 
aging  editor  of  the  Burkhurnett  (Tex.) 
Informer-Star. 

*  *  * 

Tucson  Citizen  associate  editor  Tony 
Tselentis,  54,  who  has  spent  virtually  all 
of  his  29  newspapering  years  at  the  Citi¬ 
zen,  said  he  would  retire  at  the  end  of 
June.  He  plans  a  career  in  real  estate  in 
Tucson. 

* 

Liz  JuNOD,  interim  sports  editor  of  the 
Garland  (Tex.)  Daily  News  since 
January  was  named  sports  editor. 

9|c  He  * 

Robert  C.  Smith  has  been  appointed 
managing  editor  of  TV  Guide.  He  suc¬ 
ceeds  David  A.  Sendler,  recently  named 
executive  editor.  Smith  joins  TV  Guide 
after  serving  four  years  as  managing 
editor  of  the  Columbia  Journalism  Re¬ 
view. 
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Rochester  (N.Y.)  dailies 
change  business  sections 


Rochester,  N.Y.  is  a  city  of  high 
technology  business.  It  has  a  wealth  of 
large  firms  with  world-wide  markets.  It 
also  has  a  core  of  small,  local  firms 
which  give  the  economy  diversity  and 
strength. 

Coverage  of  business  in  Gannett’s  two 
Rochester  newspapers,  the  morning 
Democrat  and  Chronicle  and  the  evening 
Times-Vnion,  was  traditional:  local  re¬ 
porting  focused  on  Kodak  and  Xerox, 
along  with  a  wire  report  and  stock  tables. 

In  a  survey  of  readers  by  Lou  Harris 
Associates,  readers  of  the  two  papers 
told  the  editors  they  wanted  greater 
depth  and  diversity  in  their  business 
coverage.  The  readers  said  they  liked 
what  they  were  getting,  but  wanted  more 
news  about  local  companies  and  con¬ 
sumer  issues. 

Executive  editor  Robert  H.  Giles  and 
teams  of  editors  and  reporters  from  each 
paper  began  plotting  ways  to  change  the 
two  business  sections. 

“The  idea  was  to  not  only  improve  our 
business  coverage  but  to  design  ap¬ 
proaches  in  each  paper  that  were  very 
different,”  said  Giles.  “Even  though  the 
two  papers  have  separate  news  staffs  and 
are  very  competitive,  readers  said  we 
were  too  much  alike.” 

Giles  and  his  two  staffs  settled  on  a 
course  that  pushed  each  business  section 
in  distinct  directions. 

The  D&C  added  six  columns  daily  and 
strengthened  its  business  report  along 
traditional  lines.  The  emphasis  is  on  bus¬ 
iness  and  the  economy  with  special  at¬ 
tention  to  the  coverage  of  local  com¬ 
panies,  especially  smaller  firms  and 
small  business. 

The  T-U  added  five  columns  daily  to 
its  Money  section  and  shifted  the  focus 
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from  business  news  to  a  mix  of  consumer 
news  and  business. 

In  a  letter  to  readers,  D&C  financial 
editor  Anne  Tanner  wrote  that, 
“Rochester  has  to  be  one  of  the  best 
cities  in  the  world  for  business  news  .  .  . 
Getting  the  story  across  is  a  challenge  to 
a  reporter  or  editor.” 

Tanner  explained  that  the  D&C  would 
continue  its  stock  listings  and  general 
business  coverage.  In  addition,  she  said: 
“We’ll  also  have  local  reporters  looking 
for  the  effects  on  business  and  industry 
here  of  events  and  developments  that 
happen  elsewhere,  such  as  new  tax  rules 
or  environmental  regulations. 

“We’ll  watch  international  develop¬ 
ments,  because  so  many  Rochester 
companies — and  so  many  area  jobs — 
depend  on  exports.  The  time  when  busi¬ 
ness  writers  could  safely  ignore  currency 
fluctuations  or  events  in  China  is  long 
over.” 

The  D&C  business  staff  includes  four 
reporters  and  an  editorial  assistant. 

Tanner  has  the  staff  assigned  to  beats 
which  reflect  the  makeup  of  the  Roches¬ 
ter  economy.  She  covers  banks  and 
photo  and  optical  firms.  Jim  Sykes  cov¬ 
ers  food  processing  and  clothing  man¬ 
ufacturing.  Phil  Ebersole  reports  on  elec¬ 
tronics,  telecommunications  and  high 
technology  firms.  Bruce  Fraser  covers 
retailing  and  heavy  industry. 

Times-Union  managing  editor  Nancy 
Woodhull  told  readers  the  newspaper’s 
changing  approach  to  business  news  was 
their  idea. 

“In  a  survey,”  she  said,  “readers  told 
us  a  top  concern  was  money:  how  to 
save  and  spend  it  wisely.  You  liked  what 
we  did  every  day  in  our  Money 
section — you  Just  wanted  more.” 


Hal  Ritter 


She  explained  that  the  expanded  fi¬ 
nancial  section  would  offer: 

— A  new  daily  column  called  News  to 
Use.  It  is  designed  to  help  readers  in  a  lot 
of  areas.  Topics  in  the  column  change 
each  day.  They  include  personal  finance, 
health  and  medicine,  getting  around, 
housing  and  other  topics. 

— More  enterprise  journalism.  Some 
early  efforts  by  the  staff  included  stories 
on  how  financial  planners  can  help  you, 
the  plusses  and  minuses  of  using  fran¬ 
chise  real  estate  brokers,  an  examination 
of  new  trends  in  automobile  loans. 

— A  Friday  column  by  veteran 
Times-Union  business  editor  John  Rum- 
sey. 

— A  Monday  feature  on  who  and  what 
are  in  the  business  spotlight. 

— The  paper’s  popular  Coping  column 
by  Cliff  Smith,  which  had  been  a  fixture 
in  the  local  news  section,  was  switched 
to  Money. 

Hal  Ritter,  an  assistant  city  editor,  di¬ 
rects  the  Money  page  staff.  Smith, 
Marylu  Carnevale  and  Pat  Sheeran  re¬ 
port  on  consumer  news.  Rumsey,  Neill 
Borowski  and  Mike  Zavadil  cover  the 
business  side. 

Woodhull  invited  readers  to  call  the 
Money  staff  at  the  end  of  the  first  week 
to  express  their  reactions  to  the  changes. 

More  than  40  readers  called.  Their 
comments  were  distinctly  upbeat.  Many 
offered  story  ideas.  Others  had  ideas  for 
improvements  in  the  section. 

Said  Woodhull:  “1  was  expecting  to 
get  blasted  by  the  complainers.  It  seems 
as  if  those  are  the  only  ones  who  ever 
call  us.  Not  true  this  time.  The  majority 
had  rave  reviews.  One  woman  said  she’s 
finding  so  much  useful  information  that 
she’s  clipping  stories  to  save  every  day.” 

Giles  emphasized  that  the  clear  dis¬ 
tinction  between  the  treatment  of  busi¬ 
ness  news  in  the  two  Rochester  papers  is 
part  of  his  overall  plan  to  help  readers 
recognize  that  “we  have  two  very  differ¬ 
ent  and  competitive  newspapers  in 
Rochester.” 


Anne  Tanner 


EDITOR  &  PUBLISHER  for  June  23,  1979 


24 


I  The  Real  Estate  Game 
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Money 
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DISTINCTIVE  BUSINESS  SECTIONS 


“The  idea  was  to  not  only  improve  our  business  coverage  but  to  design  approaches  in  each  paper  that  were 
very  different.  Even  though  the  two  papers  have  separate  news  staffs  and  are  very  competitive,  readers  said 
we  were  too  much  alike." — Robert  H.  Giles,  executive  editor. 


5  Million  Photos 


From  the  Beginning  of  Photography  to  the  Present  Time 
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Republic) — one  of  the  largest  photo  archives  in  Europe — can  be  useful  for 
you,  too.  Our  special  offer,  sent  to  you  free,  is  an  introductory  promotional 
sample  of  black  and  white  microfiches  of  photos  related  to  specific  subjects 
such  as  personalities,  historical  events,  technical  developments,  etc. 

Our  color  slide  offer  contains  series  on  cities  and  landscapes  of  the  German  Democratic 
Republic  and  on  some  non-European  countries  on  which  you  will  get  qualified  information 
by  our  color  microfiches  sent  periodically. 

If  interested  please  write  to 

ADN-Zentralbild  •  1026  Berlin  (DDR)  •  Mollstr.  1  •  Telex  1146  0147 


New  durable 
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drop  in  April 
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Business  news 
hole  enlarged 
in  a.m.  edition 


Chardak  holds  a  copy  of  the  improved  edition 


The  Philadelphia  Bulletin  nearly  dou¬ 
bled  the  output  of  financial  news  and  ta¬ 
bles  to  the  investing  and  business  com¬ 
munity  last  November  with  its  entry  into 
the  early  morning  newspaper  market. 

Its  new  “A”  edition  hits  area  news¬ 
stands  at  5  A.M.,  in  time  for  morning 
commuters  and  a  full  five  hours  earlier 
than  the  paper’s  second  edition. 

Boasting  12  added  columns  for  busi¬ 
ness  and  financial  news,  the  original 
early-morning  Bulletin  offered  such  key 
tables  as  the  full  New  York  Stock  Ex¬ 
change,  the  American  Stock  Exchange, 
bond  and  over-the-counter  markets  and 
mutual  fund  listings  together  with  an  as¬ 
sortment  of  futures  and  commodity  ta¬ 
bles. 

The  improved  edition,  said  Burton  A. 
Chardak,  Bulletin  economics  editor,  of¬ 
fered  a  content  similar  to  the  Bulletin’s 
5-star  edition,  the  newspaper’s  late  af¬ 
ternoon  stock-final  edition,  started  in 
1973  and  targeted  for  home-bound  sports 
and  financial  readers. 

"But  even  with  our  new  "A"  edition 
in  November,’’  Chardak  said,  "plans 
were  in  the  works  for  future  expansion.” 

The  plans  materialized  on  April  23 
with  further  expansion  of  the  "A”  edi¬ 
tion,  carrying  a  special  financial  section 
dubbed  "Business  Bonus.”  The  bonus 
amounted  to  an  additional  six  columns 
for  a  total  news  hole  of  30  columns  mak¬ 
ing  five  full  pages  of  news  and  tables. 

"  ‘Business  Bonus’  improved  our  de¬ 
livery  of  stock  and  bond  tables  and 
added  another  \Vi  columns  for  news,” 
Chardak  said  “  ‘Business  Bonus’,  like 
the  rest  of  that  edition,  offered  an 
easier-to-read  look  with  wide-measure 
columns  for  the  NYSE  and  Amex  tables. 
The  tables  now  include  highs  and  lows 
for  the  preceding  12  months,  yields  and 
price/earnings  ratios. 

“We  selected  an  unusual  bond  table 
that  not  only  gives  the  last  price  and  net 
change,”  said  Chardak,  "but  also  in¬ 
cludes  volume,  yield  and  bond  ratings, 
which  our  readers  have  found  conve¬ 
nient.  For  most  investors,  it’s  the  only 
way  they  can  get  this  information  with¬ 
out  calling  their  broker.” 

A  series  of  other  new  tables  also  were 
added:  Treasury  notes.  Treasury  bills. 
Treasury  bonds,  Amex  options, 
Philadelphia  options  and  block  trades 
and  a  large  selection  of  indices.  Also 
boosted  was  coverage  of  the  futures  and 
commodities  markets. 

The  Bulletin  up  until  June  6,  Chardak 
noted,  was  the  only  newspaper  in  the 
area  that  offered  the  full  over-the- 
counter  market,  including  foreign  se¬ 
curities  and  South  African  gold  stocks. 
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"Business  Bonus”  added  to  its  bolder, 
brighter  look  with  such  added  attraction 
as  a  foreign  exchange  box  that  breaks  out 
key  gold,  silver  and  dollar  markets  for 
easy  reading;  a  full  written  report  on  the 
previous  day’s  trading,  and  for  a  light 
touch — the  business  quote  of  the  day. 

The  edition  contains  a  minimum  of  two 
staff-written  stories  and  selections  from 
the  following  news  services  and  sources: 
UPI,  Dow  Jones,  The  New  York  Times, 
Washington  Star,  Field,  Newhouse, 
Pacific  news  services  and  special  reports 
from  the  Wall  Street  Journal,  Congres¬ 
sional  Quarterly  and  dozens  of  other 
special  writers  and  columnists,  both  na¬ 
tional  and  local. 

Bulletin  executive  editor  B.  Dale 
Davis  said  ‘‘Business  Bonus”  was 
another  step  in  the  newspaper’s  program 
to  provide  readers  with  specialized  re¬ 
ports. 

Poetry  column 
expanded  into 
full  page  feature 

By  J.  Richard  Nokes 

Who  reads  poetry?  Well,  lots  of  folks 
in  the  Pacific  Northwest,  and  the  Port¬ 
land  Oregonian  for  half  a  century  has 
cultivated  this  interest  with  a  weekly 
poetry  column  under  the  leadership  of  an 
aggressive  poet  from  suburban  Lake 
Oswego.  The  column  has  taken  on  new 
vigor  and  now  occupies  a  full  page  in 
Northwest  Magazine  in  the  Sunday 
Oregonian. 

Penny  Avila,  the  new  poetry  editor, 
and  Joe  Bianco,  the  Sunday  editor,  have 
designed  a  page  that  carries  four  or  five 
poems  well-illustrated  with  photos  often 
supplied  by  the  Sunday  editor’s  son, 
Joey  Bianco. 

Between  400  and  500  submissions  a 
month  come  to  Ms.  Avila  from  every 
corner  of  the  Pacific  Northwest.  The 
poems  come  from  professional  writers, 
from  doctors,  lawyers  and  even  a  few 
merchant  chiefs.  Some  come  from  states 
outside  the  Pacific  Northwest  and  even 
from  foreign  lands. 


“This  is  carrying  our  zoning  concept, 
for  years  a  leader  in  geographic  cover¬ 
age,  into  subject  matter,”  said  Davis. 
“This  is  truly  a  ‘customized’  edition,  and 
the  results  have  been  very  gratifying.” 

Through  a  special  arrangement 
worked  out  by  The  Bulletin  circulation 
department,  copies  of  the  early  edition 
are  on  the  desks  of  brokers  and  financial 
leaders  as  they  arrive  each  morning  for 
work. 

“There  are  many  aspects  of  the  A.M. 
edition  that  have  resulted  in  our  early 
success,”  Davis  said.  “But  we  are  par¬ 
ticularly  pleased  with  our  business 
coverage.  Chardak  has  led  the  way  for 
us,  developing  a  well-organized, 
smooth-running  operation.  And  he  has 
done  it  with  a  minimum  number  of 
people.  He  and  his  staff  know  what 
they’re  doing,  and  they  work  hard  at  it.” 


The  Oregonian  pays  a  modest  sum  for 
each  published  poem,  and  each  must 
have  been  previously  unpublished. 

The  Oregonian  this  year  also  will  re¬ 
vive  the  Ben  Hur  Lampman  poetry  con¬ 
test,  named  for  a  former  associate  editor 
who  was  the  state’s  official  poet 
laureate.  Ethel  Romig  Fuller,  who  edited 
the  poetry  column  for  many  years,  also 
was  an  Oregon  poet  laureate  by  act  of  the 
state  legislature. 

The  Oregonian  and  Ms.  Avila  also 
cooperate  with  other  organizations  in 
sponsoring  other  contests,  and  she  fre¬ 
quently  leads  workshops  on  poetry.  Re¬ 
cently  she  appeared  before  a  luncheon 
meeting  of  the  Portland  Chamber  of 
Commerce  to  discuss  her  poetry  page 
and  the  place  of  poetry  in  society. 

The  Oregonian  poetry  page  is  used  as  a 
teaching  tool  in  area  classrooms. 

To  make  roto  paper 

Consolidated-Bathurst  Inc.  said  it  will 
invest  $7.3  million  for  equipment  to 
make  rotogravure-quality  newsprint  at 
its  mill  in  Grand  Mere,  Quebec.  The 
project  is  being  financed  partly  by  a  grant 
of  about  $1.5  million  from  the  Canadian 
government’s  Department  of  Regional 
Economic  Expansion. 
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Dealers  to  K&E 

New  York  Chrysler-Plymouth  dealers 
association  have  retained  Kenyon  &  Eck- 
hardt  to  handle  its  ad  account,  which  is 
approximately  $3  million.  K&E  is  the 
agency  for  the  national  Chrysler  ac¬ 
count.  The  dealer  group  has  members  in 
New  York  City  and  the  tri-state  region. 


3  new  editions 

New  York  Daily  News  has  initiated 
three  separate  Brooklyn  regional  edi¬ 
tions.  The  editions,  each  of  which 
covers  a  segment  of  the  borough  and 
offers  small  advertisers  an  opportunity 
to  reach  local  markets,  are  published 
five  days  a  week. 


Justice  Dept, 
seeks  end  to 
clutter  rule 

National  Association  of  Broadcasters 
is  accused  of  restraint  on  trade  in  a  civil 
suit  filed  last  week  by  the  Justice  De¬ 
partment  for  regulating  the  amount  and 
format  of  advertising  through  the  use  of 
the  NAB  Code. 

The  suit,  filed  in  federal  district  court 
in  Washington,  D.C.,  alleges  that  the 
code,  which  is  subscribed  to  by  stations 
reaching  about  70%  of  U.S.  households, 
has  the  effect  of  “artificially  curtailing 
and  restricting  the  quality  of  broadcast 
time  available  for  tv  advertising  and  the 
number  and  format  of  ads  that  may  be 
broadcast.” 

The  NAB  Code  rules  put  limits  on  the 
amount  of  “nonprogram  material”  aired 
every  hour.  In  prime  time,  the  hourly 
limit  is  9!4  minutes,  plus  30  seconds  for 
promos.  At  other  times,  it  is  about  16 
minutes,  with  the  exception  of  children’s 
shows  which  are  permitted  914  minutes 
on  weekends  and  12  minutes  on  week¬ 
days. 

Justice  Dept,  contends  the  price  com¬ 
petition  in  tv  advertising  is  supressed  and 
restrained  by  the  code,  which  was 
enacted  in  1952  by  the  NAB. 


HONORED — The  Boston  Professional  Chapter  of  Women  in  Communications, 
Inc.,  honored  John  P.  Wallach,  foreign  affairs  editor  and  White  House  correspon¬ 
dent  for  the  Hearst  Newspapers  at  its  May  23  Matrix  dinner  at  the  Boston  Copley 
Plaza  Hotel.  The  award  for  "journalistic  excellence"  was  presented  by  Maureen 
Condon,  WICI  President  (right).  With  Miss  Condon,  from  left,  are  Kenneth 
Thompson,  editorial  page  editor  for  the  Boston  Herald  American,  and  Wallach. 


TV  Data  listings  give  you  vir¬ 
tually  on  unlimited  choice  of  type 
sizes,  fonts,  formats  ond  styles 
plus  Q  free  special  feature  pack¬ 
age  that  includes  sample  photo¬ 
graphs  of  current  shows,  word 
puzzles  ond  articles.  Consider  the 
possibilities!  Comero-reody  or  via 
computer  to  computer  wire  de¬ 
livery.  TV  Doto  listings  put  zing 
into  your  TV  poges! 


•  Any  style  or  format 

•  Sign  on  to  Sign  off 

•  Network  Highlights 

•  Special  ond  Children's 
show  breakouts 

TV  Doto  puts  you  in  charge!  For 
more  information,  coll  our 
Hotline: 

(800)  803-9581 

New  York  Tie  Line  Tcxonro  Tie  Line  Lcxxal  Line 
(212)581-0169  (416)066-9019  (518)792-9914 
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Davenport  Fellows 
begin  class  at  UMC 

Classes  for  the  fourth  annual  Herbert  J. 
Davenport  Fellowships  in  business  and 
economic  reporting  began  June  4  at  the 
University  of  Missouri  School  of  Jour¬ 
nalism. 

Eighteen  reporters  and  editors  from 
throughout  the  country  were  chosen  as 
1979  fellows.  A  faculty  of  financial  ex¬ 
perts  and  journalists  will  address  specific 
needs  of  the  visiting  group  during  the 
four-week  program  which  ends  June  29. 

The  1979  fellows  are:  James  C. 
Bohman,  business  editor  of  the  Dayton 
Daily  Neivs;  Richard  W.  Buck,  columnist 
and  business  reporter  for  the  Seattle 
Times:  James  E.  Ellis,  business  writer  for 
the  St.  Louis  Post-Dispatch;  Ana  Marie 
Fenimore,  business  editor  of  the  Al¬ 
buquerque  Journal;  Joe  M.  Fong,  busi¬ 
ness  reporter  for  the  Rockford  Ref>ister- 
Star;  Ron  Garbinski,  editor  of  the  West 
Bloomfield  (111.)  Eccentric;  Herb  Green¬ 
berg,  business  writer  for  the  St.  Paul  Dis¬ 
patch  and  Pioneer  Press;  Robert  Luke, 
business  writer  for  the  Detroit  News; 
Naaman  Nickell,  business  editor  of  the 

Copley  newspaper 
establishes  gas  watch 

The  long  lines  have  faded  somewhat, 
but  the  gasoline  crunch  remains  and  is 
likely  to  remain  through  the  summer. 
What  happened  to  create  those  long  lines 
in  early  May?  What  is  the  outlook  both 
for  the  immediate  future  and  for  the  next 
several  years?  Those  were  questions  and 
concerns  which  faced  southern  Califor¬ 
nia  motorists  on  an  around  the  clock 
basis. 

W.  Walton  Crouch,  publisher  of  the 
Daily  Breeze  (Torrance,  California)  and 
the  News-Pilot  (San  Pedro,  California), 
thought  the  readers  should  have  the 
latest  available  information  regarding  the 
gasoline  shortage  available  to  them  as 
soon  as  possible.  A  daily  gas  watch  was 
instituted  and  all  service  stations  and 
their  hours  of  operation  were  listed  on  a 
daily  basis  in  the  Breeze  and  News- Pilot. 
Service  station  owners  and  operators 
cooperated  by  phoning  their  hours  of  op¬ 
eration  to  the  city  desk.  That  way,  the 
list  could  be  updated  each  day. 

To  further  supplement  the  reader’s 
knowledge  of  the  crisis  a  special  twelve 
page  tabloid  section  entitled  “The 
Gasoline  Shortage — A  Special  Report’’ 
was  prepared  by  staff  writers  Dean  Hill, 
Richard  Dore,  William  Johnson,  and 
Dave  Palermo.  Rich  Lipski,  Michael 
Steinbacher  and  Phil  Colonnelli  provided 
the  photographic  coverage. 

In  addition  to  exploring  the  major 
questions  raised  by  the  gas  crunch,  the 
section  also  provided  our  readers  with 
tips  on  how  to  get  the  most  from  a  gallon 
of  gasoline,  possible  alternate  transpor- 
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Tucson  Citizen;  Daniel  Piller,  business 
reporter  for  the  Des  Moines  Register  and 
Tribune;  Glenn  Reedus,  business  writer 
for  the  Oakland  Press,  Pontiac,  Mich.; 
Carol  Sewell ,  acting  business  editor  of  the 
Fort  Worth  Star-Telegram;  Gary  Sifford, 
business  writer  for  the  Springfield  (Mo.) 
Daily  News,  Leader  and  Press;  Diane 
Stafford,  business  reporter  for  the  Kan¬ 
sas  City  Star;  Kathleen  M.  Sullivan,  bus¬ 
iness  reporter  for  the  Worcester  Tele¬ 
gram;  Jill  Tokarczyk,  business  editor  of 
the  Daily  Olympian,  Olympia,  Wash.; 
Bill  Voelker,  investigative  reporter  for 
the  New  Orleans  Times  Picayune,  La.; 
and  Pat  Widder,  business  reporter  for  the 
Suburban  Trib,  Hinsdale,  III. 

Highlights  of  the  program  will  be  a 
mid-course  retreat  at  Lake  Ozark, 
Mo. and  a  day-long  meeting  at  the  Federal 
Reserve  Bank  in  St.  Louis.  The  retreat  is 
a  day-and-a-half  discussion  of  vital  busi¬ 
ness  issues  with  editors  of  such  publica¬ 
tions  as  Forbes,  Wall  Street  Journal  and 
the  Washington  Post  and  corporate  offi¬ 
cers  of  such  major  companies  as  duPont, 
General  Motors,  Continental  Group, 
Johns-Manfield  and  R.J.  Reynolds  In¬ 
dustries. 


tation,  and  a  look  at  what  some  see  as  an 
alternate  fuel.  The  special  section  carried 
no  advertising  and  was  edited  and  laid 
out  by  Gary  Palmer,  business  editor,  and 
Jerry  Reynolds,  managing  editor. 

The  tabloid  was  delivered  to  all 
105,000  Daily  Breeze  Sunday  subscrib¬ 
ers  on  May  27th.  A  special  mailing  was 
made  by  Crouch  to  over  1 ,000  publishers 
throughout  the  United  States.  Copies 
were  also  mailed  to  California  state  and 
federal  government  officials.  Copies  of 
the  tab  may  be  obtained  by  writing  to 
Thomas  J.  Wafer,  Jr.,  director,  circula¬ 
tion  and  promotion,  the  Daily  Breeze, 
5215  Torrance  Boulevard,  Torrance, 
California  90509. 

Ex-newspeople 
given  promotions 

J.  Terry  Leach  and  T.  M.  (Ti)  Disben- 
nett  have  been  promoted  to  director  and 
manager,  respectively  of  marketing  pub¬ 
lications  by  the  Nationwide  Insurance 
organization. 

Leach  replaces  Edward  W.  Jordan, 
who  recently  retired. 

Disbennett  succeeds  Leach,  who  had 
been  marketing  publications  manager 
since  1971.  Disbennett  was  managing 
editor  of  Nationwide’s  weekly  employee 
newspaper  for  the  past  12  years. 

Leach  is  a  former  city  editor  of  the 
Bedford  (Pa.)  Gaz.ette  and  once  was  as¬ 
sociate  editor  of  the  Bedford  County 
Press  at  Everett,  Pa.  Disbennett  is  a 
onetime  staff  writer  for  the  Ohio  bureau 
of  United  Press  International  and  also 
was  a  reporter  for  the  Columbus  (O.) 
Dispatch  and  the  Lancaster  (O.)  Eagle- 
Gazette. 


APME  contests 
announced 

Entries  in  two  contests  sponsored  by 
the  Associated  Press  Managing  Editors 
Association  were  called  for  in  a  mailing 
made  this  week  by  the  organization. 
They  are  the  9th  Annual  Public  Service 
Awards  to  AP  member  newspapers  and 
the  9th  Annual  Freedom  of  Information 
Awards. 

Winners  will  be  announced  at  the 
APME  convention  in  Tulsa,  Okla.  Oc¬ 
tober  16-19. 

The  public  service  awards  are  given 
annually,  one  for  newspapers  with  a  cir¬ 
culation  of  50,000  or  more,  and  one  for 
under-50,000  circulation.  Nominations 
for  work  published  between  July  16,  1978 
and  August  10,  1979  may  be  made  by  the 
newspaper  itself,  another  newspaper,  by 
an  AP  bureau  or  by  a  local  or  area  or¬ 
ganization.  They  should  be  sent  to  Bruce 
Nathan  at  the  Associated  Press,  50  Rock¬ 
efeller  Plaza,  New  York,  N.Y.  10020 
and  be  postmarked  no  later  than  August 
10. 

Nominations  of  a  newsman,  newswom- 
an,  or  a  newspaper  for  outstanding  con¬ 
tributions  in  maintaining  freedom  of  in¬ 
formation  standards  or  for  widening  the 
scope  of  information  available  to  the 
public  may  be  made  by  newspapers,  pro¬ 
fessional  societies,  schools  of  journalism 
and  state  AP  associations.  The  nomina¬ 
tions  should  be  limited  to  a  simple  narra¬ 
tive  description  of  the  courageous  act  or 
acts. 

Entries  should  be  sent  to  John  Focht, 
managing  editor,  Alton  Telegraph,  P.O. 
Box  278,  Alton,  Illinois  62002  so  that 
they  are  received  by  August  I,  1979. 

High  court  in  Va. 
told  to  pay  costs 

The  Virginia  Supreme  Court  may  have 
to  foot  the  bill  for  a  consumer  group  that 
successfully  challenged  the  court’s  ban 
on  lawyer  advertising. 

In  a  2-to-I  ruling,  a  panel  of  U.S. 
judges  struck  down  the  Virginia  State 
Bar’s  rules  prohibiting  such  advertising 
as  unconstitutional  and  ordered  the 
state’s  highest  court  to  pay  Consumers 
Union  of  the  United  States  for  legal 
fees — estimated  at  about  $100,000 — 
incurred  in  its  four-year  battle  with  the 
court. 

While  the  U.S.  Supreme  Court  ruled  in 
1977  that  lawyer  ad  bans  violated  the 
First  Amendment,  the  rule  remained  on 
the  books  in  Virginia. 

Consumers  Union  began  its  legal  fight 
in  1975  because  it  wanted  to  publish  a 
directory  of  Northern  Virginia  lawyers 
listing  individual  attorneys’  fields  of 
practice,  the  size  of  their  firms,  and  fees 
charged. 

An  appeal  of  the  decision  is  likely, 
sources  said. 
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Syndicates 


By  Lenora  Williamson 


Math,  history,  cooking:  mix  weii 


Mix  summa  cum  laude  graduation 
honors  in  mathematics  from  Harvard,  a 
subsequent  master’s  degree  in  mathema¬ 
tics  and  a  year’s  scientific  research  in 
India. 

Then,  all  those  turn  into  a  full-time 
professor  in  some  ivy-covered  university 
perhaps? 

Wrong.  You’ve  got  a  cartoonist  with 
national  syndication  and  comic  book 
credits. 

He’s  Larry  Gonick,  32,  San 
Francisco-born,  who  got  those  degrees 
in  Boston,  went  for  a  year  of  research  in 
India,  and  then  turned  to  professional 
cartooning.  His  first  strip,  “Boston  Com¬ 
ics’’,  ran  in  the  weekly  Boston  Phoenix 
from  1973  to  1975. 

Then  for  the  Bicentennial,  Gonick  did 
a  strip  on  the  history  of  colonial  Mas¬ 
sachusetts  and  the  Revolution  for  the 
Boston  Globe.  After  the  Bicentennial 
celebration  ended  that  feature  angle, 
Gonick  saw  the  need  to  come  up  with 
subjects  that  would  last  longer. 

A  year  ago  he  created  “The  Cartoon 
Kitchen’’,  which  began  publishing  in  the 
weekly  San  Francisco  Bay  Guardian, 
where  it  still  runs.  The  recently  formed 
West  Coast  Syndicate  of  Mill  Valley, 
California,  took  on  the  feature  for  na¬ 
tional  syndication. 

And  last  month,  the  Toronto  Sun  be¬ 
came  the  first  Canadian  paper  to  sign. 
U.S.  papers  running  the  feature  on  food 
or  lifestyle  pages  include  the  Los 
Angeles  Times,  Philadelphia  Daily 
News,  Buffalo  Evening  News,  Anchor- 
ape  Daily  News,  Salt  Lake  City  Deseret 
News,  Nashville  Banner,  Quad-City 


The  Cartoon  Kitchen 
mtsKBeANs 


by  Lany  Gonick 


MMMHC  fiENTL'l  im. 
T>«PPAM9ARET»«^- 

1AKE  OUT  TIC  H0CK9,  CUT 

Hers  PAT  AMP  totm,  amp 

rcrUPM  MEAT  H>  POT. 


SfRVE  WCTH  HOT  SAUCE  OM  TIC 
Tbu  GET  MAXIMUM  FlAVOk  rAOM 
A  MINIMUM  OF  IMCypiEMrS.^  . 

ITT  fUETLE?  SOfHlS- 1  PIAM  •EEAM9? ’/ 
nCATtP’  «»*»TICT  L— V— 


Gonick's  cooking  strip  in  4  panels  for 
stacking  or  horizontal  use. 

Times,  Davenport,  Iowa,  and  also  in 
California  the  Sacramento  Bee,  Modesto 
Bee,  and  San  Jose  Mercury-News. 

Gonick’s  cartoon  chef.  Professor 
Horatio  Moustache,  and  his  wife  and 
their  cat  Cassius  are  modelled  after  a 
couple  Gonick  met  in  Boston  while  earn¬ 
ing  those  math  degrees. 

The  cartoonist  enjoys  cooking.  He 
says  it’s  “good  for  the  soul.”  His  de¬ 
signer  wife,  Lisa,  willingly  lets  him  do 
the  cooking  solo  in  their  San  Francisco 
home.  The  first  year  of  the  strip  pro¬ 
duced  recipes  ranging  from  chicken  crea¬ 
tions  to  steaks/salads,  and  of  course  East 


Indian  dishes  (using  some  of  the  ideas 
picked  up  in  India). 

The  strip  makes  for  fun  reading  as  well 
as  eating,  done  as  it  is  with  considerable 
verve  in  continuity  thru  observations  of 
the  professor. 

But  “The  Cartoon  Kitchen’’  is  not 
Gonick’s  only  cartoon  activity  these 
days.  Another  idea  he  came  up  with  after 
the  Boston  Globe  was  “The  Cartoon 
History  of  the  Universe” — he’s  com¬ 
pleted  two  “volumes”  of  the  comic 
books  published  by  Rip  Off  Press  of  San 
Francisco. 

Rip  Off  Comics  Syndicate  of  San 
Francisco  also  distributes  Gonick’s 
weekly  “Footnotes”  strip  which  gives 
more  of  his  cartoon  comments  approach 
to  sidelights  in  history.  One  of  these  days 
he  may  tackle  a  cartoon  math  book. 

The  West  Coast  Syndicate,  which  is 
concentrating  on  “The  Cartoon 
Kitchen”  in  building  up  a  relationship 
with  newspapers,  was  started  last  year  to 
reverse  some  of  that  predominately  East 
to  West  flow  of  features.  In  initial  flush 
of  optimism  it  tried  a  half-dozen  general 
features  by  local  writers  but  has  scaled 
back  to  work  on  “The  Cartoon  Kitchen” 
sales. 

Carol  Townsend  is  president  and 
founder  of  the  West  Coast  Syndicate 
(320  Vista  Linda  Drive,  Mill  Valley, 
California  94941).  She  is  a  former  New 
York  newspaper  reporter,  having 
worked  for  the  Long  Island  Star-Journal 
and  the  Jersey  Journal  and  for  J.  Walter 
Thompson  Co.  before  moving  to  Califor¬ 
nia  in  1976. 

Associated  with  Townsend  in  the  syn¬ 
dicate  is  Milton  Moskowitz,  who  has 
written  a  syndicated  business  column  for 
1 1  years.  It  is  distributed  by  the  Los 
Angeles  Times  Syndicate  and  West 
Coast  promotes  it  as  well. 


NANCY 


NANCY!  NANCY!  THE 
PHILADELPHIA  NEWS 
DROPPED.  US  AND  OUR 
FANS  WERE  SO  UPSET 
THE  EDITORS  AT  THE 
NEWS  CHANCED  THEIR 
MINDS  AND  PUT  US 

BACK  IN  !  - < 

7/ - WOW!  ) 


OUR  LOYAL  FANS 
CALLED  AND 
WROTE  ALL  KINDS 
OF  LETTERS  TO 
THE  PAPER  j - - 


by  Ernie  Bushmiller 


WOW?  IS  THAT  ALL  YOU  CAN  SAY 
IS  WOW?  WE  HAVE  TO  SPREAD 

THE  WORD  ALL  OVER  , - ^ 

THE  COUNTRY  ^ ^ ^ 

- DON'T  BE  V 

^ILLY.  ALL  AN  EDITOR 
I  HAS  TO  DO  1 5  CALL 
^3^(212)  557-2033  TO 
FIND  OUT  ANYTHING 
about  "NANCY  " 
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Applications  accepted 
for  visit  to  Japan 

The  American  Committee  of  the  In¬ 
ternational  Press  Institute  is  accepting 
applications  from  newspapers  and 
broadcast  companies  for  its  1979  jour¬ 
nalists'  orientation  visit  to  Japan. 

A  group  of  ten  middle  management 
news  personnel  will  be  selected  for  a 
three  week  trip  from  September  9-29. 
Preference  will  be  given  to  those  who 
write,  edit  or  broadcast  economic  news. 

The  group  will  visit  Tokyo  and  other 
Japanese  cities  and  will  meet  with  rank¬ 
ing  Japanese  government  officials  and 
business  executives.  Home  visits  with 
Japanese  families  are  also  planned. 

Those  selected  will  convene  Sep¬ 
tember  9  in  San  Francisco.  Airfare  to 
Tokyo  and  return  to  San  Francisco  by 
way  of  Hawaii  will  be  paid  by  a  grant 
from  the, Japan-United  States  Friendship 
Commission.  Expenses  in  Japan  will  be 
paid  by  the  Japanese  hosts. 

The  American  Committee  will  concur¬ 
rently  host  a  group  of  ten  Japanese  jour¬ 
nalists  in  the  United  States.  The  two 
groups  will  end  their  trips  with  a  joint 
meeting  at  the  East-West  Center  in 
Hawaii. 

Applications  should  be  made  by  ap¬ 
propriate  executives  of  news  organiza¬ 
tions  in  letters  to  Richard  Leonard, 
editor  of  the  Milwaukee  Journal, 

West  State  Street,  Milwaukee,  W1 
5320.3.  Leonard  is  chairman  of  the 
American  Committee.  The  deadline  for 
applications  is  July  23. 

Preference  will  be  given  to  IPI  mem¬ 
bers  or  to  those  recommended  by  execu¬ 
tives  of  news  organizations  which  belong 
to  the  IPl. 

Government  news 
reporting  cited 

Newspapers  and  editors  in  four  Min¬ 
nesota  communities  were  recognized 
May  12  for  their  excellence  in  reporting 
news  of  government.  Awards  of  $500 
each  will  be  presented  by  the  Min¬ 
neapolis  Tribune,  sponsor  of  the  awards. 

The  award  winners  are:  the  Rochester 
(Minn.)  Post-Bulletin  (for  election 
coverage  by  a  daily);  Rob  Handeyside, 
former  news  editor.  Faribault  (Minn.) 
Daily  News  (interpretative  reporting  by  a 
daily);  Dave  Daley,  staff  writer,  St. 
Cloud  (Minn.)  Daily  Times  (investigative 
reporting  by  a  daily);  and  the  Valley 
Journal,  Halstad,  Minn.,  (election  re¬ 
porting  by  a  weekly). 

The  Tribune  initiated  the  Government 
News  Contest  last  year  to  focus  attention 
on  how  well  the  news  media  reports  on 
government. 

Entries  were  judged  at  the  William 
Allen  White  School  of  Journalism,  Uni¬ 
versity  of  Kansas,  Lawrence. 
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Fired  editor  seeks 
$72,120  in  wages 

A  former  editor-in-chief  of  the  Ander¬ 
son  (S.C.)  Independent,  who  charges 
that  the  newspaper  violated  an  employ¬ 
ment  contract  when  he  was  fired  in  1 974, 
has  appealed  to  the  South  Carolina  Su¬ 
preme  Court  to  allow  his  case  to  be  tried. 
Last  summer.  Circuit  Court  Judge  How¬ 
ard  Ballenger  ruled  that  there  wasn’t 
enough  evidence  for  the  case  to  go  to 
trial. 

If  the  Supreme  Court  overturns  Bal- 
lenger's  ruling,  lawyers  for  James  R. 
Young  will  try  to  prove  in  circuit  court 
that  letters  and  other  documents  consti¬ 
tuted  an  implied  contract  whereby  he 
would  serve  as  editor-in-chief  from  Au¬ 
gust  1973  to  February  I977.  Young  is 
seeking  $72,120  in  damages,  the  amount 
of  wages  he  says  the  newspaper  owes 
him. 

Attorneys  for  the  newspaper,  how¬ 
ever,  say  that  Young  was  promoted  to 
the  editor-in-chief  job.  but  had  no 
employment  contract  outlining  his  length 
of  employment,  duties  or  hours. 

When  the  Anderson  Independent  and 
Daily  Mail  were  sold  to  Harte-Hanks 
Newspapers,  the  sales  agreement  in¬ 
cluded  a  provision  whereby  Bill 
Moyers — formerly  President  Lyndon 
Johnson's  press  secretary — would  be 
editor-in-chief  of  the  two  newspapers  for 
at  least  five  years.  If  Moyers  stopped 
work  during  that  period — as  he  later 
did — Harte-Hanks  could  appoint  his 
successor  only  with  former  owner  Wil¬ 
son  Hall's  written  approval,  the  agree¬ 
ment  said. 

Under  the  same  agreement,  Moyers 
was  to  get  $120,000  over  the  five-year 
period,  or  $24 .(KX)  a  year. 

When  Moyers  later  resigned. 
Young — then  associate  editor  of  the 
Daily  Mail — was  appointed  to  take  his 
place.  Young  and  his  lawyers  claim  that 
by  succeeding  to  Moyers' job.  Young  in¬ 
herited  a  right  to  work  for  the  remaining 
three  and  one  half  years  of  Moyers' 
term.  In  a  1976  affidavit.  Young  said 
Haile- Hanks  officials  had  agreed  to  that 
condition. 

The  Anderson  newspapers  argue  that 
there  never  was  a  contract  with  Young, 
and  that  Moyers  did  not  have  an 
employment  contract,  but  a  “compensa¬ 
tion  agreement”  guaranteeing  only  that 
he  would  get  $120,000  over  a  five-year 
period . 

Moyers  continued  to  receive  his 
$24,000  per  year  from  Harte-Hanks  even 
after  he  resigned,  and  “that  in  itself  ne¬ 
gates  an  employment  contract,”  the  An¬ 
derson  newspapers  argue. 

Weekly  joins  group 

Cranbuiy  (N.J.)  Press  was  acquired  by 
the  Princeton  Packet  Inc.,  according  to 
Edward  P.  Burke,  president  of  the  group. 


Three  U.S.  reporters 
win  travel  grants 

The  Hiroshima  International  Cultural 
Foundation  of  Japan  has  announced  the 
1979  recipients  of  the  Hibakusha  Travel 
Grants.  The  three  American  journalists 
selected  for  the  grants  are: 

Rodney  Barker,  a  free-lancer  from 
Denver,  Colorado.  He  will  be  writing  for 
the  Durango  Herald,  Westward,  and  the 
Denver  Post.  Barker  is  also  in  the  proc¬ 
ess  of  collecting  data  for  a  book  on  the 
Hiroshima  Maidens. 

Roger  Case,  a  reporter-photographer 
from  Livingston,  Montana.  He  will  be 
writing  for  the  Livinuston  Enterprise. 

John  Spragens,  Jr.,  a  reporter- 
photographer  from  Corsicana,  Texas.  He 
will  be  writing  for  the  Corsicana  Daily 
Sun.  Spragens  has  worked  both  in  Viet¬ 
nam  and  Japan  and  his  articles  on  Viet¬ 
nam  have  appeared  in  newspapers  and 
magazines  both  in  the  United  States  and 
in  Japan. 

The  grants  provide  the  recipients  with 
a  round  trip  to  Hiroshima  and  Nagasaki, 
Japan  along  with  food,  lodging  and  the 
services  of  interpreters  for  a  one  month 
period  beginning  the  middle  of  July. 

During  their  trip,  the  journalists  will 
meet  with  survivors  of  the  atomic  bomb¬ 
ings  (“Hibakusha”  in  Japanese)  as  part 
of  their  efforts  to  understand  the  present 
and  the  past  of  atomic  bomb  survivors. 
The  reporters  will  also  participate  in 
symposia  to  discuss  how  Americans 
view  the  bombings  thirty  years  later  and 
how  we  perceive  the  wider  problems  as¬ 
sociated  with  the  various  uses  of  nuclear 
energy.  Upon  their  return  the  journalists 
will  share  their  experiences  in  Japan  with 
their  communities  through  articles  in 
local  newspapers. 

The  Travel  Grant  Program  was  estab¬ 
lished  by  the  Hiroshima  International 
Cultural  Foundation  of  Japan,  an  organi¬ 
zation  founded  by  a  major  newspaper 
and  radio  station  in  the  Hiroshima  area. 
The  committee,  which  selected  the  three 
journalists  from  among  applicants  repre¬ 
senting  all  parts  of  the  United  States, 
consisted  of  Mr.  Wataru  Imanaka  of  the 
Chugoku  Press  in  Hiroshima,  Mr.  Kanji 
Kuramoto  of  the  Committee  of  A-Bomb 
Survivors  in  the  United  States,  Dr. 
Robert  Jay  Lifton  of  Yale  University, 
Senator  Paul  Tsongas  of  Massachusetts, 
and  Professor  Tadatoshi  Akiba  of  Tufts 
University. 

The  Travel  Grant  Program  which  was 
established  last  year  is  expected  to  con¬ 
tinue  next  year.  While  applications  for 
the  Summer  1980  program  will  not  be 
accepted  until  next  January,  interested 
people  are  invited  to  contact  Professor 
T.  Akiba,  Tufts  University,  Medford, 
Massachusetts  02155. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 

MEDICAL 

YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekiv  test  report  on  new 
cars,  vans.  Write  for  sarnples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217 

WHAT’S  NEW  IN  MEDICINE? 

Report  on  latest  relevant  medical  news, 
with  commentary,  300+  words.  L.A. 
Chotkowski,  MD,  FACP,  1143  Chamber- 
lain  Hwy,  Kensington  CT  06037. 

BUSINESS 

MONEY 

"THE  BOTTOM  LINE"  will  not  tell  your 
business  readers  what  they  want  to 
hear— but  what  they  need  to  hear.  Male, 
female,  young,  old,  one  must  sun/ive  to 
succeed.  Tough,  to  the  point.  Weekly. 
Write  for  sample.  The  New  Press,  4651 

"MORE  FOR  YOUR  MONEY”— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples,  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 

30342. 

MOVIE  REVIEWS 

CARTOONS 

MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain- 

"ALL  THE  CARTOONS  YOU’LL  EVER 
NEED”  is  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 
by  leading  cartoonist.  Details  from:  Car- 
toonmix,Box  108,  Village  Station,  New 
York,  NY  10014. 

ment  pages.  Issued  weekly.  Camera- 
ready.  Our  5th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 

REAL  ESTATE 

GARDENING 

HOUSE  CALLS  answers  readers’ 

"GROWING  YOUR  OWN"  samples. 
Shades  of  (Ireen,  Box  57-E,  Ipswich  MA 
01938.  We'll  send  seed  catalog  tool 

formative,  lively,  reliable  across  US.  4th 
year,  65  dailies.  Broker,  journalist,  in¬ 
structor  Edith  Lank.  240  Hemingway, 
Rochester,  NY  14620.  (716)  271-623(5. 

plants.  Serve  their  needs  w(th  "ADVICE 
TO  THE  LEAFLORN"  now  in  4th  year. 
Factual  and  entertaining.  Box  144, 
Marblehead,  MA  01945. 

THE  WORLD  OF  REAL  ESTATE 
Weekly  Q  &  A  covering  full  spectrum  of 
real  estate — renting,  buying,  selling,  in¬ 
vesting.  Written  by  Howard  Shonting, 
Real  Estate  Counselor  with  25  years  ex- 

GENERAL 

perience.  Manuscript  or  offset. 

Real  Estate  Research  Institute 

IDEAS  UNLIMITED;  A  32-page  monthly 
package  especially  prepared  Tor  internal 
publications,  but  helpful  to  any  editor. 
Copy  read  to  use  as  is  or  to  adapt— plus 

Port  Chester,  NY  10573 
(914)  937-3500 

Send  $32  for  3  issues  or  we’ll  bill  you 

SENIOR  CITIZENS 

646  E'.  St,  St  Washington  DC  20003.’ 

DEAR  SENIOR  CITIZEN.  Weekly  column 
for  seniors,  their  families  and  friends. 

HUMOR 

Letters  and  responses  about  strengths 
and  concerns  in  old  age.  Practical  in- 

YOUNG  BLACK  COLUMNIST  offers 
side-splitting  commentary  on  Americana.' 
Twice-weekly.  Samples:  Venice  L.  Holmes, 
2503  McGill,  Saginaw,  Ml  48601. 

formation  shared  about  services.  Write 
for  samples  and  rates.  MHS  Features, 
PO  Box  425,  Lenox  Hill  Station,  New 
York,  NY  10021. 

UFESTYLE 

TRAVEL 

HUMAN  RIGHTS  by  Theodore  Jac- 
queney.  An  exclusive.  This  journalist 
writes  of  human  rights  violations  and 
problems  around  the  world.  Readable 
live  inten/iews,  650  words  weekly.  Fea- 

INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  new  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95003. 

Rafael  CA  94901.  Write  us  for  our 
catalog,  too. 

WEEKLY 

LIFELINES:  Uncommon  insights  with 
common-sense  touch.  Once  or  twice 
weeky  column.  Help  readers  cope  with 
careers,  marriage,  divorce,  failure,  etc. 
Free  sample.  Box  28715,  Editor  & 
Publisher. 

"BOOTSTRAPS"  is  basic.  It’s  interest¬ 
ing,  competitive,  habit-forming.  It’s  8(X} 
words  of  creative  entertainment.  It’s  cul¬ 
tural  motivation  for  self-improvement.  4 
weeks  free.  Elm  Hollow  Syndicate,  Box 
403,  Livingston  Manor  NY  12758. 

Feature  Your  Feature  in  Features  Available  and  watch  your 
syndicate  sales  soar! 

Run  your  ad  for  1 2, 26  or  52  issues  and  benefit  from  our  low 
contract  rates. 

Call  for  information: 

E  &  P  CLASSIFIEDS  (212)  752-7053 
We’ll  give  you  something  to  write  About! 


ANNOUNCEMENTS  ! 


BOOKPLATES 


FREE  color  catalog  of  bookplates  and 
hard-to-find  home  library  accessories. 
Antioch  Bookplate  Co.,  Box  28EP,  Yellow 
Springs  OH  45387. 

BUSINESS  OPPORTUNITIES 

"How  to  Start  Your  Own  Community  news¬ 
paper.”  an  oversized  136-page  working 
manual  by  award-winning  pubTisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says;  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,"  15  day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 

BOOK/MAGAZINE  publishing  company  ex¬ 
panding  from  regional  to  national  publica¬ 
tion.  Seeking  coital  investment,  cash/ 
credit-linr.  Box  28635,  Editor&  Publisher. 

PUBLISHER  of  40+  travel  magazines 
seeking  local  associates  for  expansion  in 
selected  U.S.  cities.  Excellent  profitability 
and  training  provided.  Investment  re¬ 
quired.  Contact  Roger  Thrailkill, 
TRAVELHOST,  PO  Box  31768,  Dallas  TX 
75231.  (214)  691-1163. 


_ FELLOWSHIPS _ 

FELLOWSHIPS  up  to  $1500  available  to 
print  and  broadcast  newspersons  who  wish 
to  learn  science  or  medical  writing.  Write 
William  Cromie,  Council  for  the  /Vdvance- 
ment  of  Science  Writing,  618  N.  Elmwood, 
Oak  Park.  IL  60302. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton.  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant  Ml  48858 
(517)  772-3261 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO,  INC. 

Nearly  500  sales  in  our  30  years. 

(We  handle  different  properties— offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office." 
PO  Box  88.  Norton.  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 

SNYDER  NEWSPAPER  BROKERS 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 

BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime:  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course.  _ 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington.  D.C.  2(X)45 
_ (202)  National  8-1133 _ 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden.  Ala.  35902 
_ Ph.  (205)  546-3356 _ 

NEWSPAPER  OWNERS-SEEKERS,  We  will 
be  glad  to  go  over  your  plans  with  you.  No 
obligations.  NEWSPAPER  SERVI(5e  CO., 
INC.,  PO  Drawer  12428,  Panama  City,  FL 


America’s  Leading  Brokers 
Know  That  When  It  Comes  To 
Selling  Papers — 

We  Know  Our  Business 

E&P  Classifieds 

(212)  752-7053 


CLASSIFIED  ADVERTISING  RATES 


LINE  AOS 

(Remittance  should  accompany 
copy  unless  credit  established). 

1  week  — $2.75  per  line 

2  weeks— $2.65  per  line,  per  issue 

3  weeks— $2.45  per  line,  per  issue 

4  weeks— $2.25  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy. 


POSITIONS  WANTED 

(Payable  with  order) 


1  week  —$2.05  per  line 

2  weeks— $1.90  per  line,  per  issue 

3  weeks— $1.75  per  line,  per  issue 

4  weeks — $1.55  per  line,  per  issue 

Add  $1.75  per  insertion  for  box  service 
and  count  as  an  additional  line  in  your 
copy. 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $68.00  per  column  inch 
minimum  space. 

Classified  Contract  Rates  Available  On  Request 

WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  da](  as  they  are  received,  are  valid  for  1  year. 
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CLASSIFIED  ADVERTISING 
Order  Blank 

Name  -  - 

Address  _ _ _ 

City  State  Zip 

Phone  _ 

Authorized 

Classification 

Copy 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Run:  _ Weeks  _  Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mai  I  to:  EDITOR  &  PUBLISHER  •  575  Lexington  Ave  •  New  York  N  Y  10022 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893. 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets.. 
12  Cutler  Or,  Savannah,  GA  31405.  (912) 
925-8666,  day  or  night. 


NEWSPAPERS  CONSULTANTS 

OLSON  AND  LIKELY 
A  special  study  or  analysis  may  bring  crea¬ 
tive  approaches  to  some  publishing  prob¬ 
lems.  Let  our  many  years  of  experience  in 
all  phases  of  newspaper  management  as¬ 
sist  you. 

(iALL  OR  WRITE  IN  CONFIDENCE 
John  B.  Olson  L.  Parker  Likely 

(813)  866-0532  (813)  896-4925 

Box  799,  St  Petersburg  FL  33731 


NEWSPAPERS  FOR  SALE 


NEWSPAPERS  FOR  SALE 
New  Listings 

•  County  seat  daily,  eastern  Kansas,  es¬ 
timated  $133,000  gross,  no  job  printing, 
good  building,  excellent  growth  potential. 

•  County  official,  northern  Illinois  weekly 
group,  highly  profitable,  selling  below  es¬ 
timated  gross  $286,000. 

•  County  official,  historic  southeast  Iowa 
community,  well-equipped,  priced  below 
estimated  $50,(X)0  f  gross. 

Several  other  Iowa  papers  for  sale, 
$19,000  to  $375,000. 

JOHN  E.  VAN  DER  LINDEN 
Broker 

PO  Box  181,  Sibley  lA  51249 


DELIGHTFUL  EASTERN  College  Commun¬ 
ity  weekly,  100  years  old,  with  own  Com- 
pugraphic  equipment.  Asking  $65,000, 
terms  available.  W.B.  Grimes  &  Co.,  Na¬ 
tional  Press  Bldg,  Washington  DC  2(X)45. 


CLOSELY  HELD  independent  daily  news¬ 
paper  in  Midwest  expanding  market  with 
24,000  city  zone,  and  lOO.CiOO  retail  trad¬ 
ing  zone.  Would  consider  selling  to  another 
closely  held  new^aper.  Reply  in  confi¬ 
dence  to  Box  28793,  Editor  &  Publisher. 


NEWSPAPER 
OPPORTUNITIES 
For  the  serious  buyer! 

•  County-seat  weekly  in  Il¬ 
linois;  $95,000  with  one- 
third  down. 

•  Unopposed  weekly  in  Il¬ 
linois  town  of  8000.  In¬ 
cludes  shopper.  Great  po¬ 
tential.  $155,000  with  29% 
down. 

•  Profitable  paper  for  print¬ 
er  in  beautiful  section  of 
Illinois.  $62,000  gross 
from  16-page  tab  and 
printing.  $17,500  down. 

•  Colorado  weekly  near 
Rocky  Mountain  park.  Net¬ 
ting  $25,000  annually. 
$56,000  cash. 

•  Small  newspaper  in 
southern  Illinois  that  will 
give  you  living  and  pay¬ 
ments  out  of  present  net. 
$29,000,  with  $10,000 
down. 

ROY  HOLDING  &  ASSOCIATES 

P.O.  Box  212— Galva,  III. 

309-932-2270  days— 932-2642  eves. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


CALIFORNIA  offset,  daily,  $3,000,000. 
Mel  Hodel,  Broker,  Box  2277,  Montclair  CA 
91763. 


WESTERN  GROUP  of  weekly  papers,  fully 
equipped,  priced  at  double  gross  including 
building.  Owner  estimates  ’79  cash  flow  at 
$200,000.  Snyder  Newspaper  Brokers, 
136  E.  Honolulu,  Lindsay  CA  93247.  (209) 
562-2587. 


1600-PAID  Sun  Belt  weekly  in  fast-growing 
mountain  area.  $45,000.  Terms.  Box 
28612,  Editor  &  Publisher. 


CALIFORNIA  coastal  weeklies  for  sale. 
Profitable.  Price  is  $1.3  million.  Mel 
Hodell,  Broker,  Box  2277,  Montclair  CA 
91763. 


ALASKAN  OFFSET  WEEKLY  in  beautiful 
booming  fishing  community.  $90,000 
gross  with  33%  net.  Asking  $95,000. 
Apartment  building  and  office  available 
too.  Need  cash  or  snort  term  pay  off;  other 
interests  in  mind.  Contact  Ron  Loesch, 
Publisher,  PO  Box  930,  Petersburg  AK 
99833.  Phone  (907)  772-3547. 


ZONE  9  advertiser  established  1976.  Ex¬ 
clusive  in  the  market.  Estimated  '79-80 
gross  between  100,000  and  150,000.  Own 
composition  shop  and  commercial  build¬ 
ing.  Box  28860,  Editor  &  Publisher. 


FOUR  PROFITABLE  WEEKLIES,  paid  and 
free,  with  24,000  circulation  in  five  con¬ 
tiguous  New  England  suburbs.  Current 
gross  of  $700,000  is  double  four  years  ago. 
$540,000  all  cash  or  equivalent.  Box 
28832,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  wel¬ 
come  being  considered  to  purchase  your 
non-daily  newspaper.  Each  paper  operated 
as  a  quality  hometown  newspaper.  Primar¬ 
ily,  we  are  seeking  exclusive  profitable 
newspapers  with  4000  or  more  paid  circu¬ 
lation.  Prefer  no  central  printing  plants. 
We  will  respond  to  all  letters  that  meet 
these  qualifications.  Confidentiality  as¬ 
sured.  Box  6310,  Editor  &  Publisher. 


OUR  EXPANDING  multi-state  group  deals 
fairly  with  newspaper  sellers  and  profes¬ 
sionally  with  the  newspapers  and  com¬ 
munities  they  leave  behind.  We  built  our 
reputation  in  community  journalism.  If  you 
have  for  sale  a  weekly  grossing  $500,000 
annually  and  capable  of  future  conversion 
to  daily,  write  Box  28792,  Editor  & 
Publisher. 


SEEKING  to  purchase  a  weekly  or  small 
daily  newspaper  in  eastern  Zone  3.  We  are 
newspaper  personnel  no  longer  satisfied 
with  our  present  situation  and  can  provide 
news,  advertising,  administrative  experi¬ 
ence,  and  permanent  resident  ownership 
for  your  newspaper.  Well-financed.  All  in¬ 
quiries  answered.  Box  28779,  Editor  & 
Publisher. 


PUBUCATIONS  FOR  SALE 


AFFECTIONATELY-RECEIVED  free  weekly 
in  high-density,  affluent  area  of  Houston. 
Box  28716,  Editor  &  Publisher. 


COASTAL  RESORT  town  in  Zone  4  free 
weekly  magazine.  Live  in  the  sun  and 
friendly  southern  atmosphere  with  fine  in¬ 
come  and  set  your  own  hours.  1978  gross 
$42,000  plus.  1979  exceeding  last  year's 
income.  A  fantastic  buy  at  $75,000.  Terms 
available.  Seriously  interested  buyers  only. 
Write  owner  at  Box  28622,  Editor  & 
Publisher. 


ISLAND  RESORT  oriented  magazine. 
Grossing  $50M.  Zone  3.  Excellent  poten¬ 
tial.  Ideal  husband/wife  endeavor  or  corpo¬ 
rate  tax  shelter  down  South.  Box  28660, 
Editor  &  Publisher. 


LIVE  AND  WORK  in  beautiful  Carmel- 
Monterey  Peninsula.  Publication  tor  sale. 
Solid  foundation  with  fantastic  growth  po¬ 
tential.  Prestigious,  subtle  format  of  area 
personalities,  activities  and  coming 
events.  For  more  information  contact: 
Productographix 
299  California  Avenue 
Palo  Alto  CA  94306 
(415)  321-8866 


ESTABLISHED  National  Baseball  Monthly 
(12x  year)  for  sale.  12,000  subscribers. 
Enormous  profit  potential.  Can  be  oper¬ 
ated  from  anywhere.  For  more  information 
reply  to  Box  28767,  Editor  &  Publisher. 
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INDUSTRY  SERVICES 
ADVERTISING  SERVICES 


EQUIPMENT  &  SUPPLIES 
aRCULATION  SOFTWARE 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


Professional  Advertising  Services 
Joseph  Whitty 

THE  NEWSPAPER  AGENCY, 
INCORPORATED 
PO  Box  456,  Babvion  NY  11702 
(516)661-5100 
1296  E.  Lake  Rd., 
Hammondsport,  NY  14840 
(607)  292-3781 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


FINANCIAL 


BANKERS  TRUST  COMPANY,  a  $28  billion 
institution,  has  a  team  of  seven  specialists 
offering  to  newspaper  owners  a  unique  fi¬ 
nancial  and  advisory  service: 

•  Mergers 

•  Acquisitions 

•  Divestitures 

•  Private  Placements 

•  ESOT's 

•  Lease  Financing 

•  Management  Consulting 

Minimum  transaction  level  $2  million.  In¬ 
itial,  confidential  consultation  anywhere  in 
the  United  States  at  no  charge.  Call  col¬ 
lect: 

Frank  Calcagno  or  Brad  Hart 

(212)  692  2430  (212)  692-2304 

BANKERS  TRUST  COMPANY 
280  Park  Av,  New  York,  NY  10017 


CIRCULATION  SERVICES 


Professional  Circulation  Services 
Joseph  Whitty 

THE  NEWSPAPER  AGENCY, 
INCORPORATED 
PO  Box  456,  Babylon  NY  11702 
(516)  661-5100 
1296  E.  Lake  Rd., 
Hammondsport,  NY  14840 
(607)  292-3781 


CLASSIFIED  CONSULTANTS 


CONSISTENT  CLASSIFIED  REVENUE 
GAINS  of  20%  and  more  annually  for  your 
daily  newspaper.  Services  include  key  cost 
and  rate  analysis  by  classified  ‘'product": 
transient,  commercial  line,  display:  rate 
scaling,  thorough  sales  training.  Pub¬ 
lishers  in  Zones  1,  2,  3  and  4  are  invited  to 
contact  Classified  IJevelopment  Corpora¬ 
tion,  111  Battle  Lane,  Chapel  Hill  I^C 
27514.  (919)  967-3400. 


Equipment 
&  Supplies  . . . 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


AGFA  TCF-850  vertical  camera  for  direct 
screen  separations;  Minilux  exposure  unit; 
T42  processor.  Six  months  old.  $15,000. 
Call  Jim  Selk,  Madison  Magazine,  PO  Box 
1604,  Madison  Wl  53701.  (608)  255-9982. 


PHOTOMECHANICAL  EQUIPMENT 
Pako  film  processor.  Model  24-1. 

Western  plate  coater.  Model  3M86. 

Cosar  53  Densitometer. 

Iconics  Plate  processor  Model  TCM25-2. 
Nu  Arc  Ultra  Plus  Platemaker  FT40UPNS. 
Acti  Copy  camera  Model  204. 

Call  or  write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.  Suite  201 
Overland  Park,  Kansas  66204 
(913)  432-8276 


ITEK  400  camera  processor.  Take  over 
lease  of  approximately  $4800.  Always  on 
service  contract.  Wellco  Ad  Corp,  Canan¬ 
daigua  NY.  (716)  394^4510. 


CREATIVE  DATA  SYSTEMS  offers  com¬ 
prehensive  circulation  system  utilizing 
total  market  concept.  Provides  non¬ 
subscriber  lists  for  promotions  and  special 
inserts.  Contains  customer  demographics 
to  route  level.  Produces  daily  and  on  de¬ 
mand  ABC,  draw,  bundle  wrapper,  router, 
carrier  update  package,  truck  manifest, 
mailing  labels.  Includes  PIA  billing  with 
amortization  on-line  inquiry,  carrier  billing 
and  circulation  manager  performance  re¬ 
port.  Designed  for  1^  34  and  38.  Con¬ 
tact  Creative  Data  Systems,  PO  Box  23054, 
Kansas  City,  MO  64141.  (913)  888-6755. 


COMPUTERS 


CSI  CLASS/SET  CLASSIFIED  SYSTEM— 
Complete  System  with  Pacesetter  inter¬ 
face  utilizing  Digital  PDP8-E  computer. 
Available  July  1,  1979.  $15,000.  James 
Collins,  Quincy  Herald-Whig,  Quincy  IL 
62301.  (217)  223-5100. 


DIGITAL— TC8  DECtape  control  and  TU56 
Dual  DECtape  drive  with  data  break  option 
including  cabinet:  32K  PDP8-E  processor. 
RK05J  disk  drive  and  control  plus  three 
RK05J  disk  drives  with  unit  select 
switches.  COS— 300  Bootstrap  Loader, 
Positive  I/O  Bus.  Omibus  expander  and  ex¬ 
pander  tx>x.  All  about  two  years  old  and 
maintained  by  DEC.  $25,000.  James  Col¬ 
lins,  Quincy  Herald-Whig,  Quincy  IL 
62301.  (217)  223-5100. 


COMPUTER  SOFTWARE 


CREATIVE  DATA  SYSTEMS  offers  com¬ 
plete  line  of  business  systems  designed  by 
newspaper  specialists.  Display  and  clas¬ 
sified  include  sales  performance  against 
plan,  call  reports,  billing,  cash  receipts, 
credit  control,  customer  sales  and  linage 
analysis  and  yearly  trend  reports.  Other 
systems  available  are  Circulation  (see  Ad), 
Payroll,  Accounts  Payable,  Newsprint  and 
Waste  Control,  Inventory,  Commercial 
Print  and  Cost  Accounting.  Designed  for 
IBM  34  and  38.  Contact  Creative  Data 
Systems,  PO  Box  23054,  Kansas  City.  MO 
64141.  (913)  888-6755. 


MAILROOM 


MODEL  B  Cutler  Hammer  bottom  wrap 
machine.  Available  immediately.  Very  good 
condition.  Box  27489,  Editor  &  Publisher. 


ONE  MODEL  545  Cheshire  Label  Machine 
for  newspapers  or  magazines  with  a  Model 
526  Cheshire  Label  head  and  Conveyor. 
ALSO  one  model  1530  Magnacraft  with 
multiwide  Label  Head  and  Conveyor  3  to  4 
years  old  in  like-new  condition.  Ed  Heisley, 
P.O.  Box  222083,  Dallas,  Texas  75222. 
(214)  357-0196. 


48P  SHERATON  STUFFING  MACHINE 
presently  in  off-line  operation.  Call  G.F. 
Doyle  (216)  245-6901. 


MULLER  MARTINI  EM-10  inserting 
machine,  master  plus  3  stations.  Com¬ 
pletely  reconditioned.  $19,500  F.O.B. 
Springfield,  Oregon,  Jack  Nelson.  (503) 
746-1671. 


CUTLER  HAMMER  heavy  and  light  duty 
conv^ors  and  spare  parts.  Also,  heavy 
duty  (Jrabtree  conveyors  and  spare  parts. 
NORTHEAST  STORAGE 
AND  INDUSTRIES 
(213)  257-7557 


WE'VE  GONE  INTO  THE 
HARDWARE  BUSINESS! 

(And  the  software  business  tool) 
Here’s  how  E&P  Classifieds  can  bene¬ 
fit  you  as  you  move  into  the  new 
technology.  IF  YOU’RE  A  NEWS¬ 
PAPER  ready  to  move  into  more 
sophisticated  computer  technology, 
we  can  help  you  get  top  dollar  for 
the  computers  you’re  currently  using. 
IF  YOU’RE  A  MANUFACTURER  Of 
computer  hardware  or  a  software 
house,  we  can  help  you  move  your 
trade-ins  out  of  your  inventory  and 
into  a  worldwide  marketplace. 

No  matter  what  model  computer 
you  have  for  sale,  someone  out  there 
needs  it  and  wants  it.  And  with  a 
worldwide  readership  in  the  news¬ 
paper  field,  we’ll  find  them  for  you. 

E&P  Classifieds 
Programmed  for  selling 

1212)  752-7053 
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DIDDE  GLASER  inserter,  3  stations.  Write 
or  phone  Buckner  News  Alliance,  529  War¬ 
ren  Av  North,  Seattle  WA  98109.  (206) 
284-3346. 


ADDRESSOGRAPH— Model  #  4000.  Com¬ 
plete  with  graphotype,  stand,  files,  etc. 
Like  new.  $30(X).  Write  or  phone  Buckner 
News  Alliance,  529  Warren  Av.  North, 
Seattle  WA  98109,  (206)  284-3346. 


NEWSPAPER  RACKS 


RACKS  being  phased  out.  3(X)  Kasper 
K-410  bubble  racks  without  mechanism. 
Need  reconditioning,  $20  each.  If  we  re¬ 
condition,  $35  each.  With  mechanism, 
$60  each.  Call  collect,  Gary  Carlone,  (305) 
350-2080. 


NEWSPRINT 


NEWSPRINT  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  (^.  3305  W.  Warner,  Santa 
Ana,  CA  92704.  (714)  556-7130. 


NEWSPRINT  ROLLS— Basis  301b.  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E.  54  St.,  New  York,  NY 
10022.  (212)  688-3020. 


OFFERING  AMERICAN  AND 
CANADIAN  NEWSPRINT 

Some  spot  tonnage  immediately  available. 
Also  make  up  orders  with  shipments  be¬ 
ginning  approximately  60  days  from  date 
of  order.  Box  28098,  Editor  &  Publisher. 


PHOTOTYPESETTING 


PACESETTER  MARK  III 
$8000 

(603)  893-4361 


COMPUGRAPHICS 

7200 — $2800.  Compuwriters — $4000. 
2961— $2300.  Keyboards-$1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


ECRM  5200  SCANNER,  with  Beehive  VDT, 
BRPE  Punch,  excellent  condition, 
$15,000.  Dale  E.  Cordry,  News-Press,  9th 
and  Edmond,  St.  Joseph,  MO  64502.  (816) 
279-5671. 


COMPUGRAPHIC  4961  TL,  serial  No. 
161-12  film  strips  and  matching  width 
plugs.  Good  condition.  $2000.  Perf  unit 
available.  Hi-Riser  Publications  (305) 
563-3311,  Mike  Powell. 


TEXT  CLASS  PACKAGE 

Compugraphic  Computape  II  with  twin 
lens,  2961  high  speed,  KDT  editing  and 
classified  keyboard.  Spare  parts,  fonts, 
width  cards,  set  gears  and  manuals  in¬ 
cluded.  Running  and  in  good  shape.  Avail; 
able  after  6/10.  (208)  785-1100,  Mr. 
Brown. 


ACM  9000,  complete.  Excellent  condition. 
DEK  keyboard,  spare  parts  kit,  etc.  Write 
or  phone,  Buckner  News  Alliance,  529 
Warren  Av  North,  Seattle  WA  98109,  (206) 
284-3346. 


VARITYPER  headliner  820  with  12  discs 
and  storage  (steel)  cabinet.  Excellent  con¬ 
dition.  $650.  Just  Us  Commercial  Typeset¬ 
ting,  (215)  264-7594.  PO  Box  595,  Allen¬ 
town  PA  18105. 


COMPUGRAPHIC  perforators  4-9100’s 
and  2-autotape,  all  in  excellent  running 
condition.  Well  maintained.  Make  fair  offer 
on  one  or  all.  Call  Rodd  K.  Winscott  (312) 
428-5533. 


COMPUWRITER  II,  excellent  condition,  4 
fonts:  2  plugs  $4800.  St.  Louis  Suburban 
Newspapers.  (314)  481-1111,  Tom 
Marschel. 


PACESETTER  MARK  I 
$3000 

(603)  893-4361 


COMPUGRAPHIC  2961  original  model  with 
two  counting  keyboards,  $1000  for  all. 
Also  Intertype  G4-4,  hundreds  parts  and 
Elrod  with  molds,  dirt  cheap.  Page  Gilman 
(408)  724-0611. 


PACESETTER  MARK  V 
$18,500 
(603)  893-4361 


MERGENTHALER  MVP  editing  system— 1 
reader,  dual  disk  drive,  expanded  disk  util¬ 
ity  program.  VIP  phototypesetter  Model 
7245-1  (1  drum)  with  narrow  width  at¬ 
tachment.  6-72  point  type  up  to  45  picas 
wide.  Several  A  and  B  Range  type  faces. 
Ward  Drake  (213)  280-8822. 


PACESETTER  MARK  II 
$6000 

(603)  893-4361 


FOUR  AKI  CIT-70  noncounting  perforating 
keyboards.  $800  each.  Available  July  1, 
1979.  James  Collins,  Quincy  Herald-VVhig, 
Quincy  IL  62301.  (217)  223-5100. 


PRESSES 


WEB  OFFSET  EQUIPMENT 
4  unit  Color  King  press  with  Vi  and  V*  page 
folder,  40H.P. 

Color  King  folder,  recond.  with  G.E.  30 
H.P. 

2  Daily  King  units  with  roll  stands,  recond. 
1  News  King  unit  with  roll  stand. 

Call  or  write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.,  Ste  201 
Overland  Park,  KS  66204 
(913)  432-8276 


2  GOSS  COMMUNITY  units  2  years  old. 
Community  folder,  going  to  central  print¬ 
ing  plant.  Like  new.  Vvill  accept  offers. 
Write  Box  27985,  Editor  &  Publisher. 

HARRIS  V15A  6  units  2  folders  double 
ended  with  clutching  and  web  brake  de¬ 
tectors.  $175,000.  No  dealers  please. 
(713)  350-1805. _ 

1973  CHANDLER  AND  PRICE  24'  web,  2 
units,  2  roll  stands  and  folder.  All  new  roll¬ 
ers  and  bearings.  Must  sell,  no  paper  al¬ 
lotment.  Can  be  seen  in  operation.  (219) 
347-3366. _ 

COLOR  KING  WEB:  KJ8  folder,  30  horse 
power  drive,  2  units,  accumeter,  (^unt- 
0-Veyer,  Bingham  wrinkle  remover,  hoist. 
Thirty  hours  running  since  new.  Save 
thousands  on  like  new  press.  Atlantic 
Graphic  Machinery  Co.,  (404)  921-3438. 


22%'CUTOFF  GOSS  HEADLINER,  4  units 
2  half  decks,  2  to  1  folder,  available  now. 

21^2'  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

2  presses,  22%'cutoff  Goss  Headliners.  8 
units,  1  half  deck  and  3  to  2  folders. 

4  wood  Autopasters. 

6  Goss  Autopasters. 

2  new  Goss  web  width  55' or  56' cut  down 
kit. 

2  Goss  double  balloon  formers.  1  is  23 
9/16"  cutoff,  1  is  22%"  cutoff. 

2  4-unit  Goss  Community  oil  bath 

6  unit,  2  folders  Goss  Surburban 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2.  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 


ROLL  THE  PRESSES! 

If  you  have  a  used  press  (or 
other  newspaper  equipment) 
standing  idly  by,  put  it  back  into 
production!  Perhaps  you  can't 
use  that  particular 
equipment-. but  we'll  bet  you 
could  sure  use  the  space  it 
occupies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 
being  lost  in  storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money-hundreds  of 
dollars  worth  of  your  space  can 
be  opened  up  for  os  little  as 
$2.25  a  line  of  our  space!  We'll 
put  that  equipment  back  into 
production  for  you  in  someone 
else's  plant— and  produce  a 
profit  for  you  to  boot! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7053 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRIS  V25,  6  units  with  2  folders  and 
clutching,  double  ended,  new  approxi¬ 
mately  19/2.  Will  sell  as  complete  package 
or  individual  components.  IPEC,  Inc.,  401 
N.  Leavitt,  Chicago,  IL  60612.  (312)  738- 
1200,  Telex  25-4388. 


GOSS  COMMUNITY  Folders 
Goss  SU  Folder 
^ss  Metro  Folder  3-2 
Goss  Suburban  press  units,  folders. 
Gregg  flying  imprinter  22%" 

Harris  V25  add  on  units,  1974. 

Urbanite  Va  folder 

Urbanite  V*  folder 

Color  King,  2  units  folder  1965 

Fincor  motor  and  control  40-60  HP 

2  unit  V-15  Cottrell  with  Gear  Drive 

Urbanite  folder,  1968 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


GOSS  SUBURBAN,  8  units.  2  folders. 
1961-1967.  Will  sell  components  or 
complete  press. 

Goss  Community,  8  units,  2  SC  folders,  oil 
bath,  sidelay.  Will  sell  components  or 
complete  press. 

Goss  Community,  2  units,  n^w  1976, 
community  folder,  6  web  folder. 

IPEC,  INC. 

401  North  Leavitt  St 
Chicago  ILIinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 

5  UNITS  V-22  Cottrell  offset  press  with  Va 
fold.  5  roll  stands,  22,000  IPH,  excellent 
running  condition.  Available  in  early  1980. 
Excellent  running  condition.  Call  or  write 
Dave  McAdow,  Box  448,  Shawano  Wl 
54166.  (715)  526-2121. 


SIX  (6)  reels  and  tension  for  Goss  Mark 
One  Headliner  presses  complete  with  mar¬ 
gin  and  tension  control.  Best  offer  takes 
the  entire  six  units.  For  further  information 
please  contact  Jim  Tucker,  The 
Bakersfield  Californian,  (805)  395-7421  or 
write  PO  Bin  440,  Bakersfield  CA  93302. 


DIDDE-GLASER  320-3  inserter,  3  stations, 
Count-O-Veyor  Stacker.  $17,500.  Bill 
Schneider  and  Associates,  2325F 
Bluemound  Rd,  Waukesha  Wl  53186. 
(414)  784-0110. 


SURPLUS 

NEWSPAPER  PRESSES 


HARRIS  PRESSES 

N-845UPT0  8UNITS 
V-22  -  6  UNITS 


GOSS  PRESSES 

4  PRESSES  FROM  4  TO  8  UNITS  EACH 


1  GOSS  URBANITE  FOLDER 


SUBURBAN  PRESSES 

1  -6  UNIT  -1-4  UNIT 
2  ADDITIONAL  UNITS  AVAILABLE 


4  COLOR  KING  PRESSES 

CONSISTING  OF  4  TO  8  UNITS 


The  above  equipment  may  be  seen  in 
operation.  They  are  Irom  one 
to  ten  years  old 


WE  ARE  NOT  DEALERS 

• 

FOR  INFORMATION  CALL  OR  WRITE 

TREASURE  CHEST 
ADVERTISING 

Ad  Service  Division 
15354  E  Stafford  St 
City  of  Industry.  Cal  91744 
ATTN: 

Paul  Milhous,  Pres. 
Phone  (213)  968-8541 


EQUIPMENT  &  SUPPLIES 


PRESSES 


FOR  SALE 

12  units  of  (jOss  anti-friction  letterpress 
with  two  2:1  folders,  four  color  half-decks, 
Cline  reels  (58  inches)  and  Wood  semi¬ 
automatic  pasters.  Complete  with  Beach 
saddles  and  ink  de-mist  system.  Also  al¬ 
most  new  (1973)  electrical  drive  system 
manufactured  by  Avtec  and  J.  Bond  Elec¬ 
tric  with  fourteen  35  horse  power  Westing- 
house  motors  and  fourteen  electrical 
control  drives. 

Available  late  1979.  Contact  Industrial  En¬ 
gineering  Department,  Copley  Newspa¬ 
pers,  7776  Ivanhoe  Ave.,  La  Jolla,  CA, 
92037,  (714)  454-0411. 


PRICED  TO  SELL — 2  unit  Goss  Commun¬ 
ity,  V2  and  Va  page  folder,  2  units,  15  H.P. 
Write  or  call: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.,  Ste  201 
Overland  Park,  KS  66204 
(913)  432-8276 


PRICE  REDUCED— 9  unit  V25  Cottrell 
press.  2  heavy  duty  folders,  Vi  and  Vi 
page,  2  press  drives,  upper  formers,  all 
units  have  clutches.  Write  or  call: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.,  Ste  201 
Overland  Park,  KS  66204 
(913)  432-8276 


NEWS  KING  PRESS,  little  used,  about  12 
years  old,  4  units  plus  folder.  Ideal  for 
weekly  or  small  daily.  Contact  R.  Sibley 
(609)  935-1500. 


FAIRCHILD  Color  King,  5  units,  folder, 
1968.  IPEC,  Inc,  401  N  Leavitt,  Chicago  IL 
60612.  (312)  738-1200.  Telex  25-4388. 


QUARTER  FOLDER  FOR  URBANITE 
Page  Gilman 
(408)  724-0611 


WE  OWN  AND  OFFER 
Goss  Urbanite  units,  folders,  3-color 
units. 

Goss  SC  folder. 

Goss  "ISCKJ"  Suburban  units,  folders. 
Color  King,  News  King  presses. 

Harris  V15-A  5  unit  press. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Industrial  Ct  NE 
Atlanta  GA  30329 
(404)  321-3992  Telex  70-0563 


LET  US  BE  YOUR  SERVICEMAN 
Removals,  installations,  custom  press  en¬ 
gineering  and  rebuilding  services,  web 
width  reductions .  .  .  Double  width,  single 
width,  offset  or  letterpress. 

Write  or  call 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin,  Suite  201 
Overland  Park,  Kansas  66204 
(913)  432-8276 


COTTRELL  V-15A.  2  units/folder,  15 
h.p.  drive. 

Cottrell  V-15A  add-on  unit— 1972 
(ductor). 

Cottrell  V-15A  add-on  unit— 1973 
(continuous). 

News  King  2  units/folder,  15  h.p. 
drive. 

News  King  add-on  unit— 1972. 

Color  King  folder,  30  h'.p.  drive. 

Hantscho  2  units.  22%  x  36 — 

"S"  folder. 

Muller-Martini  model  207  counterstacker. 

INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 
(305)  896-4330  Telex  56-7471 


WANTED  TO  BUY 


IBM  COMPOSER,  IBM  ESC,  IBM  fonts, 
offset,  N.  Gregory,  343  Clive  Ave.,  Ocean- 
side,  NY  11572.  (516)  764-2250. 


FERAG  county  stacker  in  good  condition. 
Must  see  in  operation. 

Box  27787,  Editor  &  Publisher. 


WANTED — 1  Harris  V25  unit  to  fit  7  unit 
configuration,  double-end,  rails.  Write  Vice 
President- Manufacturing,  Suburban 
Communications Corp,  36251  Schoolcraft, 
Livonia  Ml  48150. 


2  UNIT  GOSS  Community  (oil)  with  folder. 
Must  be  top  shape.  Write  George  H.  Wil¬ 
liams,  Route  6.  Box  184,  Bemidii  MN 
55601. 


OFFSET  WEB  PRESS,  24  pages.  Also  table 
model  offsets. 

(201)  864-4893. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


SHERIDAN  48P  or  72P  inserter. 

Must  see  in  operation. 

Box  25954,  Editor  &  Publisher. 


MULLER  227  inserter. 
Minimum  3  stations. 

Box  25956,  Editor  &  Publisher. 


STA-HI  257  or 
251  COUNTER  STACKER 
Box  25955,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


ACADEMIC 


NEWSPAPER  ADVISOR,  BA  degree  and 
professional  print  media  experience  re¬ 
quired;  preference  given  to  those  with  a 
Master’s  degree  in  Journalism  and  previ¬ 
ous  teaching  experience.  Responsible  for 
advising  daily  student  newspaper.  Salary 
$14,(X)0-$  15,000  depending  on  qualifica¬ 
tions.  Send  application  tO:  Dr  beryl  R. 
Learning,  Director,  School  of  Journalism, 
Marshall  University,  Huntington,  WV 
25701.  The  application  deadline:  July  1. 
An  affirmative  action  equal  opportunity 
employer. 


ALASKA  WANTS  YOU! 

Last  call  July  3  for  2  versatile  assistant 
professors  to  teach  at  small  but  growing 
dynamic  department.  Areas  to  be  covered: 
Broadcast  Journalism,  Photojournalism, 
Media  Law,  Intro,  and  Advertising.  Must 
have  MA  plus  solid  media  experience.  Sal¬ 
ary  about  $22,400  for  9  months  beginning 
September.  Equal  opportunity,  affirmative 
action  employer.  Write  Jimmy  Bedford, 
Journal  ism- Broadcasting  Department, 
University  of  Alaska,  Fairbanks,  AK  99701. 
(907)  479-7761.  Sorry,  no  collect  calls. 


JOURNALISM 

The  Department  of  Information  and  Ag¬ 
ricultural  Journalism  has  one  editorial 
opening  for  Experiment  Station  com¬ 
municator.  The  position  is  a  professional 
staff  position  in  an  academic  department 
in  the  College  of  Agriculture.  The  person 
selected  will  provide  leadership  in  writing, 
editing,  producing  and  evaluating  com¬ 
munication  material  for  the  agricultural 
experiment  station  in  the  State  of  Min¬ 
nesota.  A  Masters  Degree  is  required  with 
one  degree  in  Journalism,  English  or  other 
related  area  of  communications.  One  of 
the  Degrees  and/or  career  or  life  experi¬ 
ence  in  agriculture  is  essential.  Must  have 
5  years  experience  in  writing,  editing  and 
publication  production  work.  Application 
deadline:  July  15.  1979.  If  interested 
please  contact  William  A.  Milbrath,  240 
Coffay  Hall,  University  of  Minnesota,  St 
Paul  MN  55108.  Phone  (612)  373-1865. 
An  Equal  Opportunity/Affirmative  Action 
Employer. 


EDITOR  &  PUBLISHER  Classified  Ads 
produce  results  like  no  other  publication  in 
the  newspaper  field!  Whether  you  have 
machinery,  supplies  or  newspapers  to  sell 
(or  buy)— need  a  top  qualified  person  to  fill 
an  opening— or  are  looking  for  just  the 
right  spot  to  advance  your  career— put  an 
Editor  &  Publisher  ad  to  work  for  you. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


KANSA  320  INSERTER,  minimum  3  sta¬ 
tions.  COUNT-O-VEYOR  STACKER.  Box 
2^82,  Editor  &  Publisher. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7^  A.M.S., 
1290  Central  Ave.,  Hillside.  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH  with  SC  fold¬ 
er  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


ADMINISTRATIVE 


GENERAL  MANAGER— Bottom  line  re¬ 
sponsibility  for  monthly  magazine  of  na¬ 
tionally  recognized  excellence.  Genuine 
growth  opportunity  for  publishing  profes¬ 
sional  with  a  good  grounding  in  financial 
management,  promotion,  circulation  and 
production.  Midwest  location.  Resumes  in 
confidence  to  Merrianne  Reagin,  Vice 
President,  Frederic  C.  Decker  Co.,  Counsel 
House,  Brookfield  Center  CT  06805.  (203) 
775-2508. 


OPERATIONS  MANAGER 
Our  subsidiaries  prevent  our  president 
from  devoting  enough  time  to  our  news¬ 
paper,  so  we’re  looking  for  a  newspaper 
executive  to  share  that  part  of  his  job — as 
operations  manager.  Marketing  strength 
would  be  a  plus,  ability  to  motivate  people 
a  must.  We're  a  solid  medium-sized  daily 
and  Sunday  in  the  loveliest  part  of  Zone  2. 
but  we  have  some  problems/opportunities 
coming  up  that  will  be  a  real  challenge. 
Fun,  too,  to  the  right  person — and  reward¬ 
ing  with  unlimited  future.  If  you’re  that 
person,  write  us  about  yourself  and  your 
goals  at  Box  28845,  Editor  &  Publisher — in 
confidence,  of  course. 


COMBINATION  General  Manager,  Ad 
Manager  for  Nevada  twice  weekly.  Must  be 
strong  on  ads.  profit  oriented,  able  to  form 
plans,  then  carry  them  out.  $20,000+. 
Send  resume  to  H.M.  McMahon,  Humboldt 
Sun,  Box  912,  Winnemucca  NV  89445. 


PURCHASING  AGENT 
Fast  growing  major  group  headquartered 
in  the  Northeast  has  a  challenging  position 
available  for  a  purchasing  professional. 
You’ll  be  totally  involved  in  planning  and 
purchasing  newsprint,  equipment  and 
supplies.  Send  resume  and  salary  re¬ 
quirements  to  Box  28821,  Editor  & 
Publisher. 


ASSOCIATION  EXECUTIVE— Good  oppor¬ 
tunity  in  newspaper  association  manage¬ 
ment  for  person  with  journalism  and  ad¬ 
vertising  experience,  and  college  degree  or 
education  background.  Must  be  able  to 
manage  office  staff,  write  bulletins,  plan 
and  conduct  meetings,  do  legislative  work 
(lobbying),  prepare  budgets.  Legislative 
writing  and  testimony  experience  most 
helpful.  Management  ability  important. 
Training  period  under  present  executives. 
Good  salary,  good  insurance,  fringe  be¬ 
nefits  available.  Send  full  resume  with  sal¬ 
ary  requirements  and  personal  comments 
to  Box  28776,  Editor  &  Publisher. 


IT’S  A  CLASSIFIED  SECRET! 

We’ve  got  a  secret— and  it’s  strictly  classified  information!  We’lh 
never  reveal  the  identity  of  an  E&P  Box  Holder,  however  if  you  want 
to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  easel 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies  you 
don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 

IMPORTANT;  We  can’t  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don’t  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked. 

And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it’s  best  to  list  the  properties. 


Help  Wanted  .  .  . 
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HELP  WANTED 
CIRCULATION 


ASSISTANT  PUBLISHER 

The  Pulitzer  Prize  winning  Sun  Newspa¬ 
pers  of  Omaha,  with  1CX),0TO-h  weekly  cir¬ 
culation,  is  looking  for  an  experienced  No. 
2  person.  We  need  an  assistant  publisher 
with  a  track  record  in  a  competitive  mar¬ 
ket,  experience  with  a  strong  news  product 
and  a  background  in  advertising  sales.  You 
will  join  us  as  assistant  publisher  and  train 
for  becoming  publisher.  Top  salary  and 
fringes  for  right  individual.  Qualified  appli¬ 
cants  only.  Send  resume  including  earn¬ 
ings  history  to  Stanford  Lipsey,  Publisher, 
Sun  Newspapers,  4875  F  St.,  Omaha  N6 
68117;  or  call  (402)  733-7300. 


OPPORTUNITY  to  join  growing  firm  as 
eneral  manager  of  a  large  weekTy  in  Zone 
.  Must  handle  large  share  of  advertising 
as  well  as  understand  need  of  personal 
community  involvement  in  city  of  7000. 
Box  28706,  Editor  &  Publisher. 


LABOR  RELATIONS  DIRECTOR 
Suburban  daily  newspaper  in  northern 
California  seeks  personnel  labor  relations 
director  with  experience  in  labor  contract 
negotiations,  preferably  in  newspaper 
field.  Employer  is  highly  organized  in  com¬ 
petitive  area  with  employees  in  both  daily 
newspapers  and  commercial  printing  unions. 
Excellent  salary  and  employee  benefits. 
Send  letter  of  application  and  resume  to 
Box  28687,  Editor  &  Publisher. 


MANAGING  EDITOR 

Managing  Editor  needed  for  widely  re¬ 
spected  7-day  daily  that  is  lacking  in  news¬ 
room  management  skills. 

The  position  offers  full  newsroom  respon¬ 
sibility  and  reports  to  the  publisher. 

We  are  looking  for  a  seasoned,  take 
charge,  manager  who  has  a  proven  record 
of  accomplishment.  Experience  with  a  sys¬ 
tem  approach  to  management  is  a  plus. 
Strong  organizational  and  leadership  skills 
are  a  must,  along  with  an  ability  to  train 
newsroom  editors  in  the  area  of  manage¬ 
ment  skills. 

The  paper  is  medium  size  and  located  in  a 
beautiful  Midwest  community.  Compensa¬ 
tion  is  excellent. 

We  are  admittedly  looking  for  an  unusual 
person.  If  you  possess  these  qualifications 
and  are  interested  in  a  challenge,  send  re¬ 
sume  with  salary  history  to  Box  28418, 
Editor  &  Publisher. 


MIDWESTERN  FOUNDATION  seeks  as¬ 
sociate  program  officer.  Send  resume  and 
salary  requirements  to  The  Joyce  Founda¬ 
tion,  135  S.  La  Salle  St,  Chicago  IL  60603. 
An  equal  opportunity  employer. 


ADVERTISING 


IMMEDIATE  OPENING— For  an  aggressive 
and  energetic  advertising  salesperson  on 
Catholic  Weekly,  circulation  25,000,  lo¬ 
cated  in  prime  market  area  (Zone  3)  with 
enormous  growth  potential.  Sala^  plus 
commission.  Send  resume  to  Box  28538, 
Editor  &  Publisher. _ 

DISPLAY  SALES,  weekly,  15K  salary  plus, 
for  know-it-all  shirt  sleeve  dynamo.  Tell  me 
all:  Dick,  Box  Q,  Adams  Wl  53910. 


ADVERTISING  SALES  MANAGER 
The  La  Crosse  Tribune  is  looking  for  a  per¬ 
son  to  fill  a  new  management  position.  We 
would  prefer  to  have  4  years  of  advertising 
sales  or  sales  and  sales  management  ex¬ 
perience.  The  position  will  involve  the  di¬ 
rection  and  motivation  of  an  11  person 
sales  staff.  Interested  applicants  should 
write  Donna  Taylor,  Personnel  Depart¬ 
ment,  La  Crosse  Tribune,  401  N  3rd  St.  La 
Crosse  Wl  54601.  A  cover  letter  and  de¬ 
tailed  resume  should  be  included.  An 
equal  opportunity  employer. 

EXPERIENCED  advertising  manager  for 
6-day  afternoon  and  Sunday  daily.  9000 
circulation.  Contact  Chuck  Lake,  Sapulpa 
(Ok.)  Daily  Herald,  (918)  224-5185. 


OPPORTUNITY  PLUS— We’re  looking  for 
goal-oriented  individuals  with  a  solid  back¬ 
ground  in  newspaper  sales.  Excellent  op¬ 
portunity  for  growth  with  this  fast  growing 
weekly  (TMC)  publication(s).  Send  resume 
and  salary  history  to:  Denver  Dispatch 
Newspapers,  5032  N.  Kipling,  Wheat 
Ridge,  CO  80033,  Attn:  Personnel. 


ADVERTISING  MANAGER  for  small  subur¬ 
ban  daily.  Several  weeklies,  TMC  in  com¬ 
petitive  area.  Zone  2.  Box  28542,  Editor  & 
Publisher. 


AD  MANAGER  for  a  4500  circulation  daily 
in  central  Oklahoma.  Prefer  3-5  years 
management  experience  but  will  consider 
person  with  several  years  proven  sales  ex¬ 
perience.  This  is  a  Donrey  Media  (3roup 
newspaper  providing  opportunity  for 
career  growth.  Please  send  complete  re¬ 
sume,  references  and  salary  history  to; 
CleatisR.  Carroll,  Personnel  Director,  Don¬ 
rey  Media  Group,  PO  Box  1359,  Ft  Smith 
IKR  72902. 


ADVERTISING  SALESPERSON 
Immediate  opening  on  the  Gilroy-Morgan 
Hill  Dispatch  in  fast  growing  smog-free 
south  Santa  Clara  County.  Previous  adver¬ 
tising  sales  and  layout  experience  neces¬ 
sary.  An  outstanding  opportunity  with  this 
tri-weekly  newspaper  and  shopper,  a 
member  of  the  McClatchy  Newspaper 
Group.  Write  Bob  Fischer,  Advertising  Di¬ 
rector,  The  Gilroy-Morgan  Hill  Dispatch, 
PO  Box  7,  Gilroy  CA  95020. _ 

AD  MANAGER/SALESPERSON— Must  be 
experienced  and  highly  aggressive,  able  to 
direct  2  other  salespeople  for  county  seat 
weekly  covering  resort  area  of  Sun  Valley, 
Idaho.  Excellent  salary  and  commission  on 
increases.  All  benefits  paid  by  company. 
Send  full  resume  to  Don  Rosebrock,  Wo<^ 
River  Journal,  Hailey  ID  83353. 


DISPUY  AD  SALESPERSON  wanted  for 
21 ,000  circulation  PM  newspaper  located 
in  a  coilege  town  in  south  central  Connec¬ 
ticut.  We  offer  a  solid  base  salary  (plus 
incentive)  to  someone  with  experience  who 
is  not  afraid  of  hard  work.  Good  fringes  and 
nice  working  conditions.  Send  resume  to 
Sam  Tierney,  Ad  Director,  The  Middletown 
Press,  472  Main  St,  Middletown  CT  06457. 


WEEKLY  seeking  capable  ambitious  per¬ 
son  for  entry-level  ad  sales.  Sales  and  lay¬ 
out  background  helpful.  Good  opportunity 
for  right  person  who  would  also  like  to  do 
some  writing/or  photography.  Write 
Globe-Times,  6408  Woodland,  Philadel¬ 
phia  PA  19142.  _ 


IMMEDIATE  OPENING,  two  display  adver¬ 
tising  sales  positions.  Casper.  Wyoming 
twice  weekly  local  newspaper.  90  day 
draw,  then  on  commission.  Send  resume. 
Casper  Journal,  Box  3318,  Casper  WY 
82602.  (307)  265-3870,  John. 


BLOCKED? 

Come  to  a  newspaper  where  ideas  and 
hard  work  are  appreciated.  Advancement 
is  possible  here.  New  ad  director  will  select 
a  right  hand  (sales  manager)  from  the  staff 
by  January  1, 1980.  Join  us  now,  help  solve 
his  problems  and  yours  could  be  solved, 
too.  Call  J.W.  Nelson,  (319)  524-8300,  or 
send  resume  to  Daily  (^te  City,  Box  528, 
Keokuk  lA  52632. 


ADVERTISING  DIRECTOR— for  Zone  5, 
6400  circulation  award  winning  twice 
weekly  newspaper,  with  peach  and  future 
TMC  shopper.  Shirt  sleeve  position,  handle 
regular  account  list  plus  total  responsibil¬ 
ity  for  entire  advertising  department.  Send 
complete  resume  and  salary  history  tO: 
Ron  Schmidt,  Box  681,  Fairmont  MN 
56031. 


SUBURBAN  AD  MANAGER 
Who’s  good  enough  to  become  our  pub¬ 
lisher  in  two  years. 

Major  printing  and  publishing  firm  seeks 
experienced  man  or  woman  to  manage 
growing  sales  staff  of  10  and  build  our 
Chicago  suburban  properties  into  the  hot¬ 
test  newspapers  in  this  competitive  area. 
Position  requires  a  strong  salesperson, 
skilled  in  retail  promotions  recruiting, 
training  and  motivating  salespeople,  prof¬ 
itably.  Must  be  energetic,  tough,  fair,  re¬ 
sponsible  and  greedy. 

Initial  compensation  in  $20K-$25K  range, 
is  open-ended  with  bonus  tied  to  profits. 
Please  include  resume,  recent  salary  his¬ 
tory  and  references.  Our  people  know  of 
this  ad.  Box  28827,  Editor  &  Publisher. 


NOW’S  YOUR  CHANCE  to  live  in  Wyoming! 
Salesperson  to  sell  a  newly  established 
Business  Journal.  Calling  on  manufactur¬ 
ers,  wholesalers,  construction  firms,  etc. 
Only  one  of  its  kind.  Weekly,  mailed,  90 
day  draw  then  commission.  Send  resume. 
Business  Journal,  Box  3318,  Casper  WY 
82602.  (307)  265-3870,  John. 


DISPLAY  AD  MANAGER 
Fast  growing  Baltimore  area  chain  of  sub¬ 
urban  weeklies  needs  a  proven  display  ad 
manager  with  upward  mobility  to  manage 
staff  of  27  plus.  Box  28810,  Editor  & 
Publisher. 


PROMOTION-MINDED  ad  salesperson 
needed  by  Florida  newspaper.  Salary- 
commission  setup.  Send  complete  re¬ 
sume,  salary  needs  to  Box  28808,  Editor  & 
Publisher. 


DUE  TO  PROMOTIONS,  display  advertis¬ 
ing  sales  persons  with  ability  to  sell  and 
service  retail  accounts  needed  im¬ 
mediately  by  a  35,000  circulation  daily  and 
Sunday  newspaper.  Excellent  starting  sal¬ 
ary.  Hospitalization  insurance,  Christmas 
bonus,  profit  sharing,  incentive  program.  A 
great  career  opportunity  with  a  5  news¬ 
paper  group.  Send  resume  to  the  Daily 
Journal,  8  (Jeerborn  Square,  Kankakee  iL 
60901. 


ADVERTISING  DIRECTOR 
Zone  3  daily  newspaper  seeks  advertising 
director  who  is  both  sales  and  marketing 
oriented.  Must  be  aggressive  and  an  effec¬ 
tive  motivator  of  personnel.  Major  com¬ 
pany  benefits.  Salary  open.  All  replies  in 
confidence.  Please  send  resume  including 
references  and  salary  history  to  Box 
28783,  Editor  &  Publisher. 


WANTED — Experienced  advertising  rep¬ 
resentative.  Beautiful  Northern  Minnesota 
city,  11,000  circulation  offset  daily.  Mod¬ 
ern  up  to  date  plant  with  latest  equipment. 
Salary  plus  commission.  All  fringes.  Unlim¬ 
ited  opportunity  for  the  right  person. 
Write  Box  28778,  Editor  &  Publisher. 


WEEKLY  IN  UPPER  MIDWEST  (Zone  5) 
seeks  sharp  experienced  person  to  head 
ad  sales.  (80%  field,  20%  office).  Owner¬ 
ship  interest  to  right  person,  with  total 
buy-out  possible.  Box  28766,  Editor  & 
Publisher. 


CIRCULATION 


CITY  CIRCULATION  MANAGER 
A  daily  and  Sunday  Illinois  newspaper  of 
over  50,(X)0  is  looking  for  someone  to 
handle  its  city  circulation  department. 
Some  experience  in  all  phases  of  circula¬ 
tion  work  will  prove  helpful,  but  experience 
with  Junior  Merchant  System  essential. 
Will  directly  supervise  our  city  district 
managers,  and  other  city  staff.  This  person 
will  be  considered  for  future  promotion  to 
assistant  circulation  manager.  If  you  are 
seeking  a  career  position  and  interested  in 
long-term  employment  at  ONE  newspaper, 
send  resume  and  desired  salary  informa¬ 
tion  to  Box  28839,  Editor  &  Publisher. 


STATE  CIRCULATION  MANAGER  for 
morning  and  afternoon  publications  with 
50,000  combined  daily  circulation.  Candi¬ 
date  we  seek  will  be  responsible  for  19,000 
AM  and  1000  PM  circulation  in  5  counties 
(including  home  county).  This  manager  will 
be  responsible  for  the  training,  motivating 
and  supervision  of  four  district  managers. 
Area  of  responsibility  consists  of  approxi¬ 
mately  100  motor  route  carriers  and  50 
dealers.  Our  newspaper  is  part  of  a 
dynamic  national  group.  This  is  a  high  visi¬ 
bility  position  and  provides  exceptional 
opportunity  to  the  right  candidate.  Zone  4. 
Send  resume  and  salary  history  to  Box 
2S6AQ,  Editor  &  Publisher. 


ASSIST  CIRCULATION  MANAGER  needed 
for  18,000  circulation  southeast  Texas 
Gulf  Coast  evening  and  Sunday.  Excellent 
opportunity  for  district  manager  to  move 
up  on  a  progressive,  modern  Sunbelt 
newspaper.  Submit  resume  and  salary  re¬ 
quirements  to  Circulation  Manager, 
Baytown  Sun,  PO  Box  90,  1301  Memorial 
Dr,  Baytown  TX  77520,  or  phone  (713) 
422-8303. 


CIRCULATION  DIRECTOR  for  twice-daily 
Sun  Belt  newspaper  with  46,000  com¬ 
bined  circulation.  Must  be  creative  in  pro¬ 
motion  area,  thorough  in  distribution  sec¬ 
tion  and  solid  in  management  of  people. 
Prior  experience  in  circulation  area  not 
necessary  for  the  exceptional  goal- 
oriented  candidate.  Forward  resume  in 
confidence  to  General  Manager,  San 
Angelo  Standard  Times.  Box  5111,  San 
Angelo  TX  76902.  » 


CIRCULATION  MANAGER— We  are  looking 
for  an  aggressive,  energetic,  professional 
circulator  for  an  outstanding  12,000  plus 
6-day  evening  paper.Located  in  the  beau¬ 
tiful  Blue  Ridge  in  western  North  Carolina, 
we  are  a  part  of  the  New  York  Times  Com¬ 
pany  with  good  opportunities  for  con¬ 
tinued  individual  advancement.  Appli¬ 
cants  should  be  experienced  and  knowl¬ 
edgeable  in  all  phases  of  circulation  espe¬ 
cially  promotion.  Salary  commensurate 
with  experience.  Send  resume  and  salary 
requirements  to;  George  R.  Fain,  The 
Times-News,  PO  Box  490,  Hendersonville, 
NC  28739. 


ZONE  MANAGER — Metro  in  Zone  2  needs 
aggressive  circulator  to  supervise  6-8  dis¬ 
trict  managers,  M.E.S.,  in  city  zone.  Per¬ 
son  we  are  looking  for  could  currently  be 
No.  1  on  small  paper  or  zone  manager  or 
supervisor  on  larger  paper,  looking  to  make 
career  move.  We  have  opportunity  for  ad¬ 
vancement.  Salary,  expense  and  bonus. 
Send  resume  including  salary  require¬ 
ments  to  Box  28633,  Editor  &  Publisher. 


ZONE  6 

We  are  looking  for  one  good  person  to  act 
as  Director  for  our  growing  Circulation  De¬ 
partment.  Responsibilities  would  include 
all  areas  of  the  circulation  department  in¬ 
cluding  daily  sales,  distribution,  solicita¬ 
tion  and  collection.  Candidates  must  have 
prior  newspaper/circulation  experience, 
preferably  a  minimum  of  five  years.  Prior 
managerial  experience  mandatory.  Please 
send  resume  to  Box  28625,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  for  small  subur¬ 
ban  daily.  Several  weeklies,  TMC  in  com¬ 
petitive  area.  Zone  2.  Box  28541,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  for  6-day  PM 
paper.  17,000  plus  ABC  circulation.  Must 
be  able  to  handle  full  operations  of  de¬ 
partment.  Good  fringe  benefits  and  oppor¬ 
tunity  to  advance  with  excellent  group. 
Write  full  resume,  including  salary  range  to 
Box  28487,  Editor  &  Publisher. 


TRAVELING  SALESPERSON 
National  organization  supplying  prizes, 
promotions  and  supplies  has  opening  for 
sales  rep.  Position  requires  traveling  in 
New  York  and  New  England.  Salary  and 
bonuses  are  attractive.  Send  resume  to 
Box  28695,  Editor  &  Publisher. 


ACCOUNT  MANAGER  for  one  of  several 
accounts  located  in  the  northeast.  Must 
have  thorough  knowledge  of  crew  opera¬ 
tions.  Excellent  compensation  and  bene¬ 
fits.  Box  28665,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER  needed  for 
13,000  daily  with  TMC  product.  Great 
career  opportunity  in  south  Florida  growth 
area.  Candidate  must  possess  working 
knowledge  of  classified  operations  and 
ability  to  assume  management  respon¬ 
sibilities.  Earning  potential — high  teens. 
Write  Box  28669,  Editor  &  Publisher. 


r 


DISTRICT  MANAGER 

Excellent  opportunity  for  circulation  professional  with  proven  track 
record.  Major  Northeast  daily.  Must  be  able  to  increase  sales  and 
penetration  in  prime  target  areas.  Fast  track  to  Zone  Manager  for 
right  individual.  Prefer  degree,  2-5  years  experience  with  over 
50, OCX)  circulation  daily.  Attractive  salary  and  benefits  with  top 
notch  organization.  Send  resume  and  salary  requirements  to: 

Mr.  D.  V.  Donohue,  Personnel  Administrator 
The  Providence  Journal  Company 
75  Fountain  St,  Providence  Rl  02902 

An  Equal  Opportunity  Employer  AA/F 
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HELP  WANTED 


CLASSIFIED  ADVERTISING 


CLASSIFIED  AD  MANAGER 
The  Evening  Herald,  a  24,000  circulation 
daily  published  in  Rock  Hill,  South 
Carolina,  seeks  an  aggressive,  motivated, 
tough-minded  manager.  Responsibilities 
Include  budgeting,  planning,  directing  and 
controlling  all  phases  of  classified. 

Ideal  candidate  would  be  No.  2  person  in 
daily  or  classified  ad  manager  in  weekly 
looking  to  move. 

Excellent  Compensation  and  benefit  pack¬ 
age.  Reply  in  confidence  to  Rick  Fordham, 
Ad  Director,  Evening  Herald,  PO  Box 
11707,  Rock  Hill  SC,  or  see  me  at  ANCAM 
Conference,  Bond  Court  Hotel,  Cleveland 
OH. 


CLASSIFIED  MANAGER 

Fast  growing  quota  West  Coast  weekly 
(member  group  newspaper)  looking  for  ex¬ 
perienced  classified  individual.  Estab¬ 
lished  telephone  solicitor  system;  imple¬ 
ment  classified  system  for  billing;  develop 
a  complete  classified  department.  Excel¬ 
lent  company  benefits.  Send  resume  and 
salary  requirements  to  Box  28522,  Editor 
&  Publisher. 


HAVE  WHAT  IT  TAKES 
TO  BECOME  OUR 
CLASSIFIED  MANAGER? 

We're  seeking  an  aggressive,  take  charge 
winner  with  excellent  sales  skills,  proven 
supervisory  ability  and  a  desire  to  prove 
you're  ready  to  become  our  classified 
manager.  You'll  start  as  assistant  clas¬ 
sified  manager,  overseeing  the  daily  opera¬ 
tion  of  our  47-person  classified  depart¬ 
ment  and  directly  supervising  our  outside 
sales  staff,  sales  support  personnel  and 
clerical  staff. 

You'll  work  closely  with  our  assistant  ad¬ 
vertising  director/classified  manager  in 
budgeting,  formulating  and  implementing 
policy,  planning  and  directing  the  depart¬ 
ment's  sales  efforts  and  conducting  sales 
training. 

Previous  classified  experience  is  essential 
and  experience  in  a  competitive  market  is 
a  plus.  The  person  we  are  seeking  is  prob¬ 
ably  now  either  the  second  person  in  a 
major  market  classified  department  or  the 
classified  manager  in  a  small  market. 

If  you're  looking  for  a  challenging  spot  with 
the  opportunity  to  prove  you  have  the  horse¬ 
power  to  run  your  own  classified  depart¬ 
ment  in  one  of  the  sunbelt's  most  pro¬ 
gressive  AM/PM  newspaper  operations, 
call  or  send  a  letter  and  resume  in  strict 
confidence  to: 

Gary  Ahlstrom 

Assistant  Advertising  Director/ 
Classified  Manager 
or 

Dan  Shaver 
Personnel  Director 
The  Knight  Publishing  Company 
(Publishers  of  The  Charlotte  Observer 
and 

The  Charlotte  News) 

600  South  Tryon  Street 
Charlotte,  N.C.  28202 
(704)  374-7070 

An  Equal  Opportunity  Employer 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


TELEPHONE  SALES  MANAGER 
OUTSIDE  SALES  MANAGER 
Due  to  promotions  and  expansion,  the  St. 
Louis  Post-Disoatch/Globe-Democrat,  the 
second  largest  combination  newspapers 
in  the  United  States,  has  immediate  open¬ 
ings  for  a  telephone  sales  manager  and  an 
outside  sales  manager. 

The  telephone  sales  manager  will  be  re¬ 
sponsible  for  a  staff  of  two  managers,  80  -r 
sales  and  various  clerical  staffers. 

The  outside  sales  manager  will  be  respon¬ 
sible  for  a  staff  of  two  managers,  18  sales 
and  several  support  staffers.  Respon¬ 
sibilities  will  also  include  maintaining  the 
continuing  growth  of  the  25  million  line 
department.  If  you're  in  the  newspaper 
business  nowand  have  had  experience  in  a 
similar  managerial  capacity,  write  us  to¬ 
day. 

Selling  in  combination  is  a  new  challenge 
for  the  salespeople  and  managers  at  the 
Post/Globe.  If  you  have  experienced  a  simi¬ 
lar  challenge,  it's  a  definite  plus  in  your 
favor. 

We  are  buildinga  team  with  knowledgeable 
and  professional  salespeople  that  need 
managers  who  will  aid  in  their  growth. 

The  people  we  hire  will  earn  a  good  salary, 
share  in  a  liberal  incentive  program,  enjoy 
company  paid  health  and  life  insurance, 
three  weeks  annual  vacation  and  more.  If 
you're  doing  well  now  but  are  interested  in 
growing  professionally  and  financially, 
send  your  resume  to  me  today. 

Kitty  Vance,  Classified  Ad  Manager 
(St  Louis  Post- Dispatch/Globe  Democrat) 
900  N  12th  St,  St.  Louis  MO  63101 

TELEPHONE 
SALES  MANAGER 
Kansas  City 

The  Kansas  City  Times  (320.0(X)  AM)  and 
Kansas  City  Star  (290,000  PM-400,000 
Sunday)  is  seeking  a  bright,  aggressive  in¬ 
dividual  with  a  solid  background  in  Clas¬ 
sified  Advertising.  This  is  an  unusual  op¬ 
portunity  to  utilize  your  skills  and  experi¬ 
ence  to  actually  structure  and  develop 
most  every  phase  (Efficient  organization  of 
sales  force.  Customer  Service,  incentives, 
training,  new  technology,  etc.)  of  our  Tele¬ 
phone  Sales  Department.  Our  product  is 
well  respected  in  this  vibrant  market  and 
management  fully  recognizes  the  present 
and  future  importance  of  this  division's 
contribution.  The  Telephone  Sales  De¬ 
partment's  PHYSICAL  (just  remodeled  in¬ 
cluding  new  furniture,  muzak,  exclusive 
lunch  room  and  more)  and  MENTAL  (ap¬ 
proximately  100  people  in  this  area  with 
most  possessing  the  proper  attitude  and 
potential)  NUCLEUS  is  here.  It  needs  the 
directional  expertise  that  a  dedicated  pro 
in  this  field  can  offer.  If  you're  ready  for  a 
new  challenge  with  excellent  personal  and 
professional  growth  opportunities,  please 
send  complete  resume,  INCLUDIN(j  past 
and  present  salary  history  tO: 

Fred  DeVoe,  Director 
Classified  Advertising 
Kansas  City  Times  &  Star 
1729  Grand  Avenue 
Kansas  City,  MO  64108 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER 
12,000  circulation  Zone  6  daily  and  Sun¬ 
day  newspaper  has  an  immediate  opening 
for  a  classified  manager.  We  are  a  progres¬ 
sive,  growing  (8  new  papers  acquired  last 
year)  multi-state  newspaper  group.  The 
person  we  hire  to  fill  this  growth  position 
will  exhibit  these  characteristics:  self¬ 
starter,  outgoing  personality,  goal  orien¬ 
tated,  aggressive,  positive  attitude,  or¬ 
ganized.  and  mix  well  with  people.  Our  new 
manager  might  be  a  present  classified 
manager  in  a  dead-end  position,  or  a  man¬ 
ager  of  a  smaller  paper,  or  even  a  retail  or 
classified  salesperson  who  feels  he  or  she 
is  ready  for  a  management  position.  Our 
manager  is  considered  an  important  part 
of  the  management  team  and  reports  di¬ 
rectly  to  the  publisher.  Our  manager 
supervises  a  staff  of  three  and  spends 
75%  of  the  time  in  direct  sales  and  25%  of 
the  time  in  performing  management  func¬ 
tions.  Position  pays  salary  and  commission 
to  $16,000.  If  you  really  desire  to  move 
ahead  in  the  newspaper  industry,  send 
your  resume  today  to  Box  28856,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  SUPERVISOR 
ANCHORAGE,  ALASKA 
We  are  seeking  a  result-oriented  self  start¬ 
er  to  supervise  our  growing  classified  ad 
staff.  Proven  strength  in  classified  phone 
sales  supervision  is  necessary,  college  de¬ 
gree  preferred.  Salary  commensurate  with 
experience,  plus  incentive.  For  interview 
call  or  write  Don  Howson,  Advertising 
Manager,  Anchorage  Daily  News,  200  Pot¬ 
ter  Dr,  Pouch  6616,  Anchorage  AK  99502. 
(907)  274-2561. 


CLASSIFIED  MANAGER  for  growing  de¬ 
partment  in  two  Minneapolis/St.  Paul  sub¬ 
urban  weeklies  with  combined  31,000  cir¬ 
culation.  Job  involves  management  of  all 
phases  of  classified  sales  and  production, 
planning  for  growth,  development  of  out¬ 
side  sales,  supervision  of  3-4  person  staff. 
Send  resume  and  earnings  history  to  David 
Ziegenhagen,  Executive  Editor,  Burnsville 
Current,  1209  E  Cliff  Rd,  Burnsville  MN 
55337. 


DATA  PROCESSING 


SENIOR  PROGRAMMER 
Outstanding  opportunity  for  qualified  indi¬ 
vidual  interested  in  joining  data  proces¬ 
sing  department  that  is  expanding  and  up¬ 
grading  services.  If  you  have  extensive 
programming  experience  and  enjoy  man¬ 
agement  and  staff  development  as  well, 
this  position  offers  excellent  compensa¬ 
tion,  fringe  benefits,  and  opportunity  to 
advance.  Box  28849,  Editor  &  Publisher. 


EDITORIAL 


1979  J-SCHOOL  GRAD 
Catholic  Weekly  offers  excellent  opportun¬ 
ity  for  experience  in  feature  writing,  rewrit¬ 
ing,  head  writing,  copy  editing  and  layout. 
Must  have  car.  Ability  to  use  35mm  cam¬ 
era  is  a  plus.  Start  $8-10M.  Zone  3.  Send 
resume  and  references  to  Box  28537, 
Editor  &  Publisher. 


WANTED 

Editorial  leadership  in  a  working  executive 
editor  with  modern  attitudes  toward  news 
development.  A  motivator  and  manager 
capable  of  running  an  established  all-VDT 
newsroom.  This  new  editor  will  coordinate 
news  bureaus  and  be  able  to  compete  suc¬ 
cessfully  in  a  highly  competitive  news 
market.  Premium  emphasis  placed  on 
local  news  handling. 

A  quality  Zone  5,  under  50,000  circulation 
newspaper.  In  complete  confidence,  send 
resume  and  salary  history  to  Box  28458, 
Editor  &  Publisher. 


ON-THE-JOB-TRAINING— Print  and 
broadcast  reporters  with  2  years  experi¬ 
ence  can  learn  to  cover  science-medical 
beat.  Expenses  paid.  Tutoring  by  experi¬ 
enced  science  writers.  Write  William 
Cromie,  Council  for  the  Advancement  of 
Science  Writing,  618  N  Elmwood,  Oak  Park 
IL  60302. 


RESUMES  INVITED  tor  editorial  position 
on  weekly  community  newspaper. 
Philadelphia  area.  Write:  Mrs.  Polly  Rea, 
Chestnut  Hill  Community  Association, 
8434  Germantown  Av,  Philadelphia  PA 
19118. 

Place  your  bet  on  E&P  Classifieds! 
We  bet  you'll  be  satisfied. 

Call  for  rates  and  info: 

(212)  752-7050 


HELP  WANTED 


EDITORIAL 


NEWSFEATURES  EDITOR 
The  Seattle  Times  has  good  feature  sec¬ 
tions,  but  someone  can  make  them  better. 
Soon,  a  newsfeatures  editor  will  lead  our 
coverage  of  today's  lifestyles — foods  and 
fashions,  arts  and  entertainment,  and 

feneral  features.  That  editor  will  work  with 
assistant  editors  and  a  staff  of  reporters 
and  copy  editors.  This  is  a  key  new  posi¬ 
tion  on  Washington's  largest  paper. 

We're  looking  for  someone  with  experience 
in  directing  a  successful  features  section. 
We'll  support  that  person  with  a  good  sal¬ 
ary,  an  ample  budget  and  a  strong  man¬ 
agement  commitment.  Send  a  complete 
resume,  samples  of  your  work  and  your 
philosophy  of  features  coverage  to  Tom 
Bryan,  Personnel  Manager,  The  Seattle 
Times,  PO  Box  70,  Seattle  WA  98111.  An 
equal  opportunity  employer  M/F/H. 


JOB  HUNTING? 

(Set  results  by  using  Journalists  Unlimited, 
the  nationwide  newsroom  personnel  ser¬ 
vice.  Many  jobs  available  now — reporters, 
copy  editors,  photographers,  editors.  We 
deal  directly  with  client  newspapers  all 
over  the  U.S.  Small  registration  fee,  no 
other  charge  ever.  Write  for  details  tO: 
Journalists  Unlimited,  1728  Evergreen  St, 
Walla  Walla  WA  99362.  _ 

THERE'S  ROOM  for  an  innovative  person 
with  an  energy  reporting  and  desk  back¬ 
ground  at  The  Oil  Daily's  Washington 
editorial  office.  We  need  an  editor  for  our 
special  issues  (approximately  50  of  them  a 
year  running  from  12  to  80  tabloid  pages). 
The  work  includes  advance  planning,  mak¬ 
ing  assignments  to  staff,  stringers  and 
special  contributors  in  various  parts  of  the 
world  and  nation;  working  with  graphic  art¬ 
ist;  some  personal  writing— and  a  great 
deal  of  makeup.  Basically,  it's  a  one- 
person  creative  and  editing  show.  Send  re¬ 
sume  and  (if  you  have  some)  samples  to 
DeVan  L.  Shumway,  Editor  and  Publisher, 
The  Oil  Daily,  337  National  Press  Bldg., 
Washington,  D.C.  2(X)45. 


EDITOR  for  new  apparel  publisher.  Excit¬ 
ing  opportunity  in  one  of  the  nation's  great 
cities.  Layout  and  desk  experience  not  vi¬ 
tal.  Must  have  women's  apparel  and  fash¬ 
ion  background  and  be  a  strong  writer. 
Send  resume  and  salary  needs  im¬ 
mediately  to  Box  28319,  Editor  & 
Publisher. 


EDITOR 

Award  winning  AM  Northeastern  suburban 
daily  seeking  top  news  executive  with 
proven  skills  in  all  operational  facets.  Must 
be  good  at  delegating  and  communicating. 
Write  Box  28320,  Editor  &  Publisher. 


COPY  EDITOR — The  States-ltem  in  New 
Orleans  is  seeking  an  experienced  copy 
editor  who  is  skillful  and  literate,  a  writer 
of  lively  and  accurate  headlines  and  famil¬ 
iar  with  VDTs.  Some  layout  is  involved.  A 
minimum  of  two  years'  experience  is  de¬ 
sired.  The  States-ltem  is  a  four  edition-a- 
day,  five  afternoons/Saturd^  morning  pa¬ 
per.  Send  full  resume  to  Personnel  De¬ 
partment,  The  States-ltem,  38(X)  Howard 
Av,  New  Orleans  LA  70140.  An  equal  op¬ 
portunity  employer  M/F. 


THE  AWARD-WINNING  Leesburg  Com¬ 
mercial,  a  10,000-circulation,  6-day-a- 
week  PM  in  central  Florida,  seeks  2  first- 
rate  reporters.  One  would  cover  Lake 
County  the  other  the  city  of  Leesburg.  We 
need  2  savvy,  aggressive,  enterprising  and 
competitive  individuals  with  a  minimum  6 
months  hard  news  experience.  The  posi¬ 
tions  are  now  open:  the  salary  would  be 
about  $185  (depending  on  credentials). 
We  offer  a  challenge,  affiliation  with  a  New 
York  Times  group  newspaper,  and  profes¬ 
sional  opportunities  aplenty.  Send  letter, 
resume  (with  references)  and  clips  of  your 
6  best  stories  to  Editor,  The  Leesburg 
Commercial,  212  East  Main  St,  Leesburg, 
FL  32748. 


THE  CASPER  STAR  TRIBUNE  is  looking 
for  a  reporter  to  investigate  and  write 
about  sports  issues  in  Wyoming.  We're  the 
largest  daily  in  the  state  and  we  circulate 
statewide.  We  want  a  flexible  but  aggres¬ 
sive  reporter  who  can  handle  in-depth 
stories  about  college  and  high  school  ath¬ 
letics  as  well  as  write  the  best  game  stories 
around.  Knowledge  of  the  outdoors  helpful 
but  not  essential.  We  want  energy  and 
dynamism.  This  is  no  place  for  retirees. 
Three  years  experience  on  daily  newspaper 
required.  Send  resume,  non-returnable 
clips  and  cover  letter  to  Stephen  Hartgen, 
Managing  Editor,  Casper  Star-Tribune, 
Box  80,  Casper  WY  82^2,  by  July  1.  No 
calls  please. 


ADVERTISING 

CLASSIFIED  TELEPHONE 
ROOM  SUPERVISOR 

We  are  seeking  a  bright  person  with  telephone  sales  experience  to 
supervise  our  staff  of  10.  You  will  be  joining  the  largest  ABC 
audited  suburban  non-daily  group  in  the  country.  The  person  we 
need  must  have  talent  as  well  as  the  desire  to  work. 

Compensation  is  a  consideration  of  salary,  commission  and  over¬ 
ride  plus  excellent  company  paid  benefits. 

If  you  think  you're  qualified,  call  for  an  appointment 

Dorothea  Belida 

(800)  424-9335;  (In  DC  metro  area  554-7243) 

The  Journal  Newspapers  Inc 

Equal  Opportunity  Employer 
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HELP  WANTED 
EDITORIAL 


MANAGING  EDITOR  for  bright,  progres¬ 
sive  13,000  daily  in  Lewistown,  Pennsyl¬ 
vania.  Here  is  an  opportunity  for  the  right 
person  with  a  solid  record  in  writing  and 
editing  with  the  ability  to  manage  people 
and  grow  with  a  young  staff  and  manage¬ 
ment.  Person  chosen  will  manage  our  11 
person  staff,  including  the  responsibility 
for  department  budgeting  and  expenses. 
Nice  community  in  a  beautiful  rural  set¬ 
ting,  great  for  raising  a  family.  If  you  are 
looking  for  a  permanent  position  in  the 
right  location,  and  desire  a  challenge  of 
producing  a  better  product  each  day,  send 
a  resume  and  letter  with  all  details  to:  Dick 
Calkins,  Publisher/Editor,  The  Sentinel, 
PO  Box  588,  Lewistown,  PA  17044.  Start¬ 
ing  salary  $i3,500-$18,000  depending  on 
experience. 


EDITORIAL  DIRECTOR  for  Boston-based 
general  interest  regional  magazine.  Send 
resume  and  copies  of  publications  edited 
to  Box  28737,  Editor  &  Publisher. 


COPY  EDITOR  WANTED 
The  Cleveland  Press,  an  afternoon  paper, 
is  looking  for  an  experienced  copy  editor. 
Responsibilities  will  include  writing  head¬ 
lines,  editing  copy  and  some  layout  work. 
There  will  be  a  tryout  for  selected  appli¬ 
cants  at  which  they  will  be  expected  to 
write  bright  headlines  and  intelligently  edit 
copy.  Send  resume  and  clips  (if  available) 
to:  Dan  Sabol,  Executive  News  Editor, 
Cleveland  Press,  Cleveland  OH  44114. 


ZONE  5  suburban  weekly  seeks  creative 
feature  writer/general  assignment  report¬ 
er.  Heavy  emphasis  on  local  features  and 
photography.  At  least  2  years  experience 
in  newspapers  essential.  Must  know  cam¬ 
era,  darkroom  and  layout.  Apply  in  writing 
with  salary  requirements  and  resume  to 
Box  28661,  Editor  &  Publisher. 


INVESTIGATIVE  REPORTER— The  job 
pays  $240  per  week  but  the  freedom  is 
worth  more.  We’re  a  small  newspaper  in 
northeast  Pennsylvania  with  plenty  of 
guts.  Box  28658,  Editor  &  Publisher. 


NEWS  EDITOR 

We  are  a  8500  daily  and  14,000  weekly  in 
the  heart  of  northern  lower  Michigan’s  rec¬ 
reational  and  expanding  industrial  area. 

We  are  looking  for  a  news  editor  who: 
Knows  the  meaning  of  “deadline". 

Edits  copy  quickly  and  with  flair. 

Is  able  tS  package  a  news  product 
quickly  and  with  imagination. 

Is  a  good  writer. 

Has  good  news  Judgment. 

VDT  experience  helpful 
We  are  good  and  we  are  growing.  If  you  can 
help  us  grow,  we  ll  do  the  same  for  you. 
Good  salary,  complete  company  paid  ben¬ 
efits.  Send  a  resume,  references,  current 
salary,  future  salary  requirements,  3  lay¬ 
out  samples  and  one  recent  copy  of  your 
current  newspaper  tO: 

Rick  Matteson,  Managing  Editor 
Cadillac  Evening  News 
130  N.  Mitchell  St. 

Cadillac  Ml  49601 


SEEKING  a  writer  with  interest  in  real  es¬ 
tate  finance  and  another  with  interest  in 
energy  and  energy  investments.  IPFR  Pub¬ 
lishing,  (212)  233-7360,  Steve  Novick. 


WIRE  EDITOR  WANTED— Creative,  in¬ 
telligent,  enthusiastic,  experienced.  Our 
horizontal  makeup  needs  a  vertical 
achiever.  Direct  2V'2-person  wire  desk  for 
20M  6-day  afternoon  daily  soon  to  be 
7-day;  $220/week;  on  coast  in  Southeast, 
12  miles  from  Atlantic  Ocean.  VDT’s.  In¬ 
terested  and  qualified?  Send  250  word 
feature  explaining  why.  Box  28645,  Editor 
&  Publisher. 


THE  MISSOULIAN  (circulation  32,000 
daily)  the  regional  daily  in  western  Mon¬ 
tana’s  Rocky  Mountains,  has  an  opening  for 
a  regional  editor.  This  editor  is  responsible 
for  the  content  of  the  paper’s  daily  West¬ 
ern  Montana  section  and  for  supervising  a 
network  of  correspondents  and  full  time 
reporters.  The  Missoulian’s  philosophy  is: 
“If  it  happens  in  western  Montana  it 
should  be  OUR  story."  Wire  stories 
originating  in  our  region  should  be  a  sup¬ 
plement  to  rather  than  a  substitute  for 
staff -produced  stories.  Planned  expansion 
of  coverage  and  staff  should  make  the  job 
appeal  to  someone  who  thrives  on  chal¬ 
lenges  and  a  need  for  innovation.  Two 
years  of  reporting,  a  year  of  desk  work  and 
supervisory  experience  preferred. 
Minimum  pay  $14,820.  Send  references 
and  tearsheets  to  Rodney  J.  Deckert, 
Managing  Editor,  The  Missoulian,  PO  Box 
8029,  Missoula  MT  59807. 


SPORTS  WRITER,  man  or  woman,  who  be¬ 
lieves  lean  copy  without  cliches  can  cap¬ 
ture  the  excitement  of  sports.  Staff  of  4  on 
40,000  morning  daily  in  southeastern 
Pennsylvania.  Degree  plus  enough  experi¬ 
ence  to  provide  clips  of  event  coverage, 
interviews  and  columns.  Job  offers  a  good 
mix  of  local  scholastic,  college,  pro  and 
participant  sports.  Send  full  resume  and 
samples  with  first  letter  to  Box  28643, 
Editor  &  Publisher. 


LIFESTYLE-WOMEN’S  EDITOR  for  medium 
size  Zone  4  daily.  Proven  writer  with 
camera  and  layout  experience.  Strong 
feature  writer  with  personality  to  fit  in  busy 
"Southern  style"  community.  Box  28708, 
Editor  &  Publisher. 


INNOVATIVE,  excited  managing  editor 
needed  for  leading  Northwest  weekly. 
Tremendous  future  for  design  oriented 
community  news  and  features  person.  Can 
you  find  the  exciting  local  news?  Does  your 
layout  skill  sparkle?  Are  you  experienced? 
Send  clips,  resume  and  salary  needs  to¬ 
day.  Box  28699,  Editor  &  Publisher. 


NIGHT  CITY  EDITOR 

Expanding  45,(X)0  suburban  Philadelphia 
PM  with  big  league  potential  is  building 
all-pro  editing  team.  We  need  a  bright,  ag¬ 
gressive  editor  to  fill  a  crucial  spot,  direct¬ 
ing  both  staff  and  correspondence.  If  you 
have  solid,  supervisory  experience,  a  flair 
for  layout  and  the  drive  to  succeed  in  a 
highly  competitive  market  send  us  a  re¬ 
sume,  references  and  three  page  samples. 
In  return  we  offer  opportunity  for  rapid  ad¬ 
vancement,  excellent  benefits  and  salary 
in  low  $20s.  Reply  to  Box  28693,  Editor  & 
Publisher. 


COPY  EDITOR 

Minimum  of  2  years  professional  newspa¬ 
per  experience  for  west  suburban  Chicago 
area  weekly  chain.  We  want  a  tough,  ex¬ 
perienced  copy  editor  for  an  electronic 
desk.  It  is  a  top  newsroom  position  and 
demands  management  skills  as  well  as 
sharp  news  judgment.  Will  edit,  dummy, 
write  headlines.  Submit  resume,  including 
salary  requirements  to  Frank  Libasci, 
Pioneer  Press  Inc.,  1232  Central  Ave,  Wil¬ 
mette,  IL  60091.  A  subsidiary  of  Time,  Inc. 
Equal  opportunity  employer  M/F. 


MANAGING  EDITOR 

Award  winning  suburban  weekly  has  open¬ 
ing  for  mature  individual  with  proven 
background  emphasizing  local  news  and 
photos.  Supervise  6-member  staff,  layout 
and  makeup.  Send  resume,  samples,  sal¬ 
ary  requirements,  in  complete  confidence, 
to  Publisher,  North  Jersey  Suburbanite,  50 
Piermont  Rd,  Cresskill,  NJ  07626. _ 

COPY  EDITING,  experienced  only  VDT 
background.  Immediate  opening.  Good 
pay,  advancement  opportunity  with  a 
Harte-Hanks  newspaper.  Write:  J.P. 
Matasich,  Ypsilanti  Press,  20  E.  Michigan, 
Ypsilanti  Ml  48197. 


ASSISTANT  PHOTO  EDITOR— Metro  daily 
with  commitment  to  photojournalism 
needs  assistant  photo  editor  to  help  direct 
talented  7-member  photo  staff.  120,000 
circulation,  6-day  publication.  Send  re¬ 
sume  and  statement  of  philosophy  on 
photo  editing  to  the  States-ltem,  3800 
Howard  Av,  New  Orleans  LA  70140.  An 
equal  opportunity  employer  M/F. 


SPORTS  EDITOR  wanted  by  Kentucky 
daily.  Must  be  accomplished  writer  and 
deskperson.  Prefer  someone  with  previous 
supervisory  experience.  Box  28624,  Editor 
&  Publisher. 


MANAGING  EDITOR 

Lively  9000  daily  in  a  pleasant  north  cen¬ 
tral  Ohio  community.  This  is  a  good  news¬ 
paper  that’s  grown  42%  in  10  years 
against  stiff  competition.  V7e’ll  pay  well  for 
an  experienced  person  to  manage  our 
newsroom.  Call  or  write  Jack  Brown.  Nor¬ 
walk  Reflector,  Norwalk  OH  44857.  (419) 
668-3771. 


ASSISTANT  EDITOR— City  magazine  in 
Rocky  Mountain  area  seeks  mature  editing 
pro.  At  least  2  years  previous  consumer 
magazine  experience  required.  Precise 
copy  editing  skills  and  a  polished  writing 
style  are  musts.  Send  resume  and  non- 
returnable  clips  to  Box  28626,  Editor  & 
Publisher. 


EDITOR  with  skills  in  copy  editing,  head¬ 
line  writing,  layout,  editorial  writing,  VDT 
use.  Minimum  two  years  solid  experience. 
12,000  circulation  daily  in  pleasant  com¬ 
munity.  Write:  Thom  Gross,  Courier-Post, 
PO  Box  A,  Hannibal  MO  63401. 


COME  TO  BIG  SKY  COUNTRY.  An  aggres¬ 
sive  semi-weekly  paper  is  seeking  an  as¬ 
sociate  editor  to  round  out  a  staff  of  three 
in  recreation  oriented  southwest  Montana. 
Applicants  should  have  experience,  be 
able  to  use  a  camera  and  be  knowledge¬ 
able  in  darkroom.  Good  salary,  benefits 
and  surroundings  for  a  person  that  wants 
to  grow  in  community  Journalism.  Call  or 
write  Don  Fenley  (406)  563-5283.  Box  818, 
Anaconda  MT  59711. 


NEWS  EDITOR 
FORT  LAUDERDALE 

This  is  a  key  position  on  the  Ft  Lauderdale 
Sun-Sentinel,  a  fast-growing  AM  in  a  highly 
competitive  market.  Applicants  must  have 
proven  news  judgment,  have  the  ability  to 
work  quickly  under  pressure,  be  well  or¬ 
ganized  and  work  well  with  people.  This  is 
a  quickly-oriented  newspaper  which  pro¬ 
vides  its  readers  a  complete  package. 
Applicants  should  send  resume,  salary  re¬ 
quirements  and  samples  of  work  done 
after  May  1  to:  Employment  Manager, 
Sun-Sentinel,  PO  Box  14430,  Ft  Lauder¬ 
dale,  FL  33302. 

EDITOR- 

ASSOCIATE 

Quality  6  figure  circulation  magazine 
in  southern  Vermont  is  looking  for  an 
Associate  Editor.  This  key  position  re¬ 
quires  both  heavy  editing  and  strong 
writing  abili^  plus  solid  experience  in 
fly  fishing.  (Jould  be  a  career  job  for 
the  right  person.  Ideal  village  living, 
but  with  ail  the  advantages  of  working 
for  a  major  New  York  City  magazine 
publisher.  Salary  in  $15,000  range  to 
start.  Negotiable  based  on  experience. 
Send  resume  to: 

FLY  FISHERMAN 
MAGAZINE 

Dorset,  Vermont  05250 
An  equal  opportunity  employer  M/F. 


LIFESTYLE  REPORTER  and  feature  writer 
to  work  with  enthusiastic  and  creative 
staff  of  central  New  York’s  largest  after¬ 
noon  newspaper.  Duties  are  varied  and  in¬ 
teresting.  Send  resume  and  clips  to  E.B. 
Sabine,  Herald  Journal,  Box  4915,  Syr¬ 
acuse  NY  13221. 


COMMUNITY  SPORTSWRITER  for  college 
and  high  school  coverage  on  6-day  daily 
near  metro  markets.  Zone  3.  Write  Box 
28840,  Editor  &  Publisher. 


COPY  EDITOR 

Experienced  for  fast-moving  desk  on 
70,000  award-winning  AM  daily  in  New 
York’s  Hudson  Valley,  70  miles  north  of 
New  York  City.  VDT  experience  useful,  but 
not  vital.  Must  be  eager  to  work  on  desk 
that  requires  accurate  and  concise  editing 
and  bright  headlines  for  regional  3-edition 
operation.  Call  or  write  Virginia  Bull,  Per¬ 
sonnel  Director,  The  Times  Herald- Record, 
40  Mulberry  St,  Middletown  NY  10940. 
(914)  343-3638. 


EDITOR— Must  be  able  to  do  it  all  for  small 
weekly  in  southeastern  Tennessee.  Several 
years  experience  in  editing,  photography, 
pasteup,  headlines,  city-county  govern¬ 
ment,  features  and  just  plain  common 
sense  required.  Near  metro  areas.  New 
plant.  Good  salary  and  company  benefits 
and  chance  for  advancement.  Box  28606, 
Editor  &  Publisher. 


GET  YOUR  career  start  with  us.  Small 
Midwest  daily  needs  beginning  reporter 
who  is  superb  speller  ana  writer,  who  can 
^pe  rapidly  and  who  is  interested  in  grow¬ 
ing  into  management.  If  you  have  lots  of 
energy  and  ambition  and  are  willing  to 
work  long  hours,  you  can  learn  your  pro¬ 
fession  with  us.  Base  pay  is  quite  modest, 
but  lots  of  opportunity  tor  overtime.  Write 
Box  28605,  Editor  &  Publisher,  sending 
resume  and  long  letter  about  yourself. 


NEWS  BUREAU  DIRECTOR 
Union  College  is  seeking  a  skilled  writer  to 
direct  its  News  Bureau.  The  director  writes 
a  variety  of  news  releases;  writes  and  edits 
a  weekly  campus  newsletter;  and  handles 
oeriodic  writing  assignments  for  other  of¬ 
fices  of  the  college.  In  addition  to  dem¬ 
onstrated  writing_ability,  the  director 
should  have:  1)  the  ability  to  interview  and 
to  conduct  background  research;  2)  the 
abilitv  to  carrv  on  productive  press  rela¬ 
tions;  3)  good  editorial  skills  and  knowl¬ 
edge  of  format  and  paste-up  require¬ 
ments.  Bachelors  degree  required;  2-3 
years  news  reporting  preferred.  Position 
available  July  23. 

Send  resume  and  writing  samples  by  July 
2,  to  Jack  L.  Maranville,  Director  of  Public 
Relations,  Lamont  House,  Union  College. 
Schnectady  NY  12308.  Equal  opportunity, 
affirmative  action  employer. 


THE  KANSAS  CITY  TIMES,  circulation 
320,(X)0  is  taking  applications  for  the  posi¬ 
tion  of  copy  editor.  A  minimum  of  2  years 
experience  required.  Send  resume  to  Bob 
Pearman,  Managing  Editor,  1729  Grand 
Av.,  Kansas  City,  MO  64108. 


ASSISTANT  EDITOR 

Film  Business  Weekly  seeks  energetic,  re¬ 
cent  journalism  graduate  for  entry  level 
position  as  reporter  and  assistant  to  West 
Coast  Editor  in  Hollywood.  Individual  must 
have  proven  ability  in  news  and  feature 
writing  and  possess  the  verve  and  tenacity 
to  seek  out  the  stoiy  behind  the  story. 
Send  resume  and  writing  samples  to  Box 
28828,  Editor  &  Publisher. 


ENERGETIC  sportswriter  from  South  who 
enjoys  local  sports  scene  wanted  for  grow¬ 
ing  newspaper  with  about  7000  circula¬ 
tion.  Contact  Daily  Star,  Managing  Editor, 
Box  1319,  Hammond  LA  70401. 


EDITOR — Growing  southern  California 
weekly  newspaper  r^uires  an  editor 
with  5-7  years  experience  in  supervi¬ 
sion  of  editorial  staff.  Salary  competi¬ 
tive  and  commensurate  with  qualifica¬ 
tions.  Excellent  benefits.  Send  re¬ 
sume  in  confidence  to  Box  28815, 
Editor  &  Publisher.  Equal  opportunity 
employer. 


SPORTS  EDITOR 

We  have  a  place  at  the  top  for  a  take-charge 
sports  editor  who  can  run  a  combined  department 
serving  separate  morning  and  evening  news¬ 
papers.  A  rare  opportunity  for  a  sports-lover  with 
ideas  to  break  out  of  formula  coverage.  Growing 
Zone  2  metropolitan  area  has  professional  fran¬ 
chises  in  hockey  and  soccer,  plus  full  spectrum 
of  schoolboy  and  collegiate  sports. 

Send  fuU  resume  to: 

Box  28657,  Editor  &  Publisher 
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HELP  WANTED 

HELP  WANTED 

PRESSROOM 

PRODUCTION 

HELP  WANTED 


EDITORIAL 


EDUCATION  WRITER.  The  beat’s  a  bear 
from  pre-school  through  doctoral  pro¬ 
grams.  Public  schools  and  private.  Vo-tech 
and  Montessori.  Better  be  resourceful  and 
organized.  And  have  at  least  1  year  experi¬ 
ence.  We  prefer  someone  skilled  in  "preci¬ 
sion  journalism”  and  social  science  re¬ 
search  methods  to  spearhead  some  spe¬ 
cial  projects,  surveys,  etc.  To  apply  send 
resume  and  clips  to  Tom  Kamerer,  Per¬ 
sonnel  Director,  Telegraph  Herald,  PO  Box 
688,  Dubuque  lA  52001  by  July  14.  Clips 
will  not  be  returned.  Equal  opportunity 
employer. 


COUNTY  SEAT  weekly  needs  working 
editor.  Old  established  weekly  with  daily 
potential.  You  must  be  able  to  do  it  all  and 
supervise  staff.  Salary  to  $12,000  a  year. 
Zone  4.  Write  Box  28843,  Editor  & 
Publisher. 


ASSISTANT  CITY  EDITOR 
Zone  3,  115,000  daily  has  immediate 
opening  for  an  Assistant  City  Editor.  Look¬ 
ing  for  intelligent,  aggressive,  experienced 
editor  with  some  management  experience. 
Send  resume,  including  references  and 
salary  history  to  Box  28836,  Editor  & 
Publisher.  Equal  opportunity  employer. 


MAGAZINE  EDITOR — The  New  Republic 
seeks  a  managing  editor.  Duties  include  all 
aspects  of  editing  from  assigning  articles 
through  copy  editing  to  supervising  pro¬ 
duction.  The  most  important  qualifications 
are  a  sympathetic  political  outlook,  good 
story  sense  and  copy  editing  skills.  Please 
send  letter  and  resume  to  Michael  Kinsley, 
TNR,  1220  19th  St  NW,  Washington  DC 
20036. 


NIGHT  COPY  EDITOR 
New  Jersey  daily  and  Sunday  needs  copy 
editor  to  work  overnight  shift.  Editing, 
page  layout  and  headline  writing  are  part 
of  a  job  with  opportunity  to  advance.  Good 
salary  and  benefits.  Please  send  resume  to 
Box  28787,  Editor  &  Publisher. 


CITY  EDITOR  to  head  11-person  staff  on 
13,000  six-day  daily  in  university  city. 
Want  person  with  desk  experience  who  can 
manage  reporters.  Call  (after  July  4)  or 
write  Karl  D.  Henrichs,  Vidette-Messenger, 
Valparaiso  IN  46383.  (219)  462-5151. 


JOURNALISTS 

Agence  France  Presse  seeks  experienced 
American  rewriters  for  AFP's  international 
English  wire  service  in  Paris,  France.  Ex¬ 
cellent  knowledge  of  French  mandatory 
(high  school  French  won’t  do).  5-day  week 
(rotating  shifts).  Starting  salary  $16,000. 
Vacation  4  weeks  summer  and  1  week 
winter.  Retirement  fund.  Full  coverage  na¬ 
tional  health  plan.  Further  details  regard¬ 
ing  career  and  benefits  provided  in  Paris 
where  applicants  will  have  to  go  at  their 
own  expense  for  testing  of  qualifications. 
Apply  in  writing  together  with  resume  tO: 
Claude  Moisy,  U.S.  Director,  AFP,  914  Na¬ 
tional  Press  Bldg,  Washington  DC  20045. 


EDITOR— We’re  looking  for  the  best  editor 
available  for  our  expanding,  award-winning 
mid-Atlantic  weeklies.  We  require  a 
J-degree,  minimum  2  years  experience. 
The  successful  applicant  will  be  an  excel¬ 
lent  writer,  editor  and  proficient  with  a 
camera.  Please  send  resume  and  salary 
history  to  Box  28770,  Editor  &  Publisher. 


MANAGING  EDITOR  for  25,000  circulation 
weekly  Catholic  diocesan  newspaper  for 
state  of  Vermont.  Position  open  Sep¬ 
tember  1.  Excellent  staff  and  facilities  lo¬ 
cated  in  Burlington.  Send  resume  and  sal¬ 
ary  requirements  to  Box  28769,  Editor  & 
Publisher. 


SPORTS  SLOT  PERSON  needed  for 
25,000-circulation  6-day  New  Jersey  daily 
which  concentrates  on  local  but  doesn’t 
ignore  what’s  going  on  across  the  river  in 
Philadelphia.  Two  years  experience  with 
some  layout  under  belt.  Also  need 
EDUCATION/FOOD  EDITOR  to  build  strong 
local  contacts.  Recent  grad\ would  qualify, 
but  must  show  strong  people  skills,  suc¬ 
cinct  writing  style  and  strength  in  layout. 
Send  resume  and  tearsheets  tO:  Allan 
Gaul,  Managing  Editor,  The  Gloucester 
County  Times,  309  S.  Broad  St.,  Woodbury 
NJ  08096. 


IF  YOU  CAN  COVER  the  arts/ 
entertainment  field  with  subtlety  and 
style,  yet  write  for  all  our  readers  and  not 
just  the  elite,  the  Albuquerque  Journal 
would  like  to  review  your  application.  Con¬ 
tact  Curt  Babcock,  PO  Drawer  J,  Al¬ 
buquerque  NM  87103. 


HELP  WANTED 


EDITORIAL 


WESTERN  OREGON  daily  newspaper 
seeks  county  government-political  writer 
for  one  of  its  most  important  reporting 
beats.  We  have  high  standards  and  we’re 
looking  for  quality.  The  successful  appli¬ 
cant  will  be  an  experienced,  aggressive  re¬ 
porter  and  a  superb  writer.  He/she  will 
know  how  to  write  under  deadline  pres¬ 
sure,  and  will  be  able  to  flush  out  difficult 
stories  in  tough  situations.  In  return,  we 
offer  (1)  a  working  environment  in  which 
talent  is  recognized  and  rewarded;  (2)  sal¬ 
ary  up  to  $3()0  weekly  and  (3)  the  oppor¬ 
tunity  to  live  in  an  area  renowned  for  rec¬ 
reational  amenities.  Send  complete  re¬ 
sume,  including  references  to  Box  28803, 
Editor  &  Publisher. 


ELECTRONICS  TECHNICIAN 


ELECTRONICS  MAINTENANCE 
TECHNICIAN 

Progressive  newspaper  with  a  state  of  the 
art  system  and  typesetting  is  looking  for  a 
GOOD  technician.  This  is  a  key  position 
that  also  has  excellent  long  range  poten¬ 
tial.  We  would  prefer  Metroset  experience. 
A  major  newspaper  group  with  excellent 
benefits  and  a  great  Sun  Belt  city  to  live  in. 
Please  send  detailed  resume  and  salary 
requirements.  Box  28489,  Editor  & 
Publisher. 


JOB  LEADS 


PR/EDITOR;al  Jobs  nationally  200  ■  list¬ 
ings  weekly.  $3.50.  M.  Sternman,  68-38 
Yellowstone  Blvd,  Forest  Hills  NY  11375. 


LIBRARIAN 


PR  LIBRARIAN 

Imaginative  and  experienced  person 
wanted  to  plan  and  coordinate  PR  program 
for  regional  library  system  in  northwestern 
Minnesota.  Experience  plus  MLS  degree  or 
BA  with  public  relations  or  mass  com¬ 
munications  major  required.  $11-12,000. 
Apply  by  July  31  tO:  Lake  Agassiz  Regional 
Library,  Box  699,  Moorhead  MN  56560. 


PHOTOJOURNAUSM 


IMMEDIATE  OPENING  on  a  40,000  daily 
and  Sunday  for  a  creative,  ambitious  news 
photographer  who  likes  to  find  and  develop 
stories  instead  of  waiting  for  assignments. 
Send  resume  and  portfolio  by  June  30  tO: 
Alan  King,  The  News  Journal,  Box  25, 
Mansfield  OH  44901. 


PICTURE  EDITOR  needed  for  growing 
award-winning  medium  daily  in  Zone  4. 
The  person  will  be  managing  a  6  person 
photo  department  in  state’s  capital.  The 
person  will  work  with  other  editors  on  as¬ 
signments  and  picture  usage;  coordinate 
daily  photo  assignments;  design  and  lay¬ 
out  of  multiple  picture  presentations  and 
picture  pages.  The  person  must  have  a  de¬ 
gree  and  a  working  knowledge  of  the 
newspaper  photography.  Send  resume  and 
salary  requirements  to  Box  28713,  Editor 
&  Publisher. 


AGGRESSIVE  and  ambitious  photog¬ 
rapher.  Entry  level.  Seven-day  Ohio  paper 
known  tor  its  award  winners  is  looking  for 
qualified  applicants.  Recent  grads  consid¬ 
ered.  Send  resume,  clips  and  salary  needs 
to  Box  28668,  Editor  &  Publisher. 


PHOTOGRAPHER  needed  for  large  Zone  5 
metropolitan  weekly.  Must  have  degree 
and  at  least  1  year  experience.  Box  28663, 
Editor  &  Publisher. 


PRESSROOM 


PRESSROOM  SUPERINTENDENT  medium 
size  daily  newspaper  with  commercial  oper¬ 
ation  (Zone  5).  Must  have  strong  manage¬ 
ment  capabilities.  Responsible  for  offset 
press,  scheduling,  camera/stripping  de¬ 
partment,  platemaking  department,  pur¬ 
chasing  and  quality  control.  Organization 
provides  career  growth  potential  with  excel¬ 
lent  salary  and  fringe  benefits.  All  replies 
confidential.  Send  resume  to  Box  27739, 
Editor&  Publisher. 


LARGE  METROPOLITAN  DAILY  has  im¬ 
mediate  opening  for  pressmen  in  a  non¬ 
union  plant.  Zone  6.  Organization  provides 
career  growth  potential  with  excellent  sal¬ 
ary  and  fringe  benefits.  All  replies  confi¬ 
dential.  Send  resume  to  Box  27824,  Editor 
&  Publisher. 


A  LARGE  METROPOLITAN  DAILY  newspa¬ 
per  located  in  Zone  9  seeks  a  pressroom 
superintendent  experienced  in  letterpress 
and  offset  press  operation.  Position  in¬ 
volves  day-to-day  responsibility  for  overall 
letterpress  and  offset  press  operation. 
Management  experience  required.  Excel¬ 
lent  benefits.  Opportunity  to  work  with 
strong,  innovative  management  team.  Box 
28476,  Editor  &  Publisher. 


PRESS  OPERATOR  wanted  for  new  5  unit 
Goss  Community.  5  day-a-week  daily,  two 
bi-weeklies  and  job  runs.  New  plant  in 
rowing  northwest  Arizona  community, 
end  resume  and  job  samples  to  Phil 
Wright,  PO  Box  3909,  The  Kingman  Daily 
Miner,  Kingman  AZ  85401.  (602)  753- 
2121. 


SMALL  PRINTING  PLANT  has  immediate 
opening  for  press  operators  in  non-union 
plant.  Zone  5.  Good  career  growth  poten¬ 
tial  with  excellent  salary  and  fringe  bene¬ 
fits.  All  replies  confidential.  Box  28628, 
Editor  &  Publisher. 


NEWSPAPER 

PRODUCTION 

MANAGER 

Highly  successful  Southern  California 
group  of  quality  weeklies  requires  a 
seasoned,  highly  motivated  Manager 
to  supervise  production  activities.  5 
years  management  experience  with 
production  systems  design  manage¬ 
ment,  art,  layout,  photo  composition 
and  photography  require*  Emphasis 
on  controlling  costs,  motivating,  staf¬ 
fing,  budgeting,  and  planning  for  in¬ 
ternal  growth  and  acquisition.  Starting 
salary  dependent  on  qualifications. 
Good  fringe  benefits  with  growth  op¬ 
portunity.  Please  send  resume  with 
salary  history  in  confidence  tO; 

Box  28814 
Editor  &  Publisher 
Equal  Opportunity  Employer  M/F/H 


PRESS  RUNNER 

Medium  size  daily  in  Zone  2.  Experienced 
offset  person  with  Harris  1650.  Good  be¬ 
nefits,  Blue  Cross/Blue  Shield,  SZVz  hour 
work  week.  Send  resume  to  Box  28868, 
Editor  &  Publisher. 


PRESS  OPERATOR 

Zone  3  newspaper  central  printing  plant 
seeks  web  offset  press  operators.  (General 
press  work,  helpful  if  you  have  some  Goss 
Urbanite  experience.  Modern,  air  con¬ 
ditioned  plant.  Major  company  benefits. 
All  replies  in  confidence.  Please  send  re¬ 
sume  including  references  and  salary  his¬ 
tory  to  Box  28782.  Editor  &  Publisher. 


JOURNEYMAN  press  operator  for  9  unit 
Urbanite,  4  unit  Community  pressroom  in 
Washington.  Platemaking  experience  and 
foreman  potential  desired.  Contact  Ron 
Watkins,  mechanical  superintendent, 
(206)  872-6659. 


PRODUCTION 


PRODUCTION  MANAGER  for  15,000  Zone 
4  daily  and  central  printing  plant.  Cost- 
efficient  and  result-oriented  supervisor 
who  can  handle  people.  Top  community  in 
college-outdoor  area.  Box  28707,  Editor  & 
Publisher. 


DEDICATED  JOURNALIST/MARKETING 
SPECIALIST  in  mid  30s  with  strong  line 
management,  business  academic  back¬ 
ground  seeks  top  management  position 
with  quality  suburban  daily  or  weekly 
newspaper  group.  MBA  seasoned  with 
time  on  the  beat,  at  the  copy  desk,  selling 
the  chains,  building  a  carrier  delivery  sys¬ 
tem,  and  in  the  Publisher/General  Man¬ 
ager’s  chair.  Box  28447,  Editor  & 
Publisher. 


GENERAL  MANAGER/ADVERTISING  DI¬ 
RECTOR.  Over  20  years  effective  experi¬ 
ence  in  market  development  of  advertising 
sales.  Strong  on  staff  training,  motivation, 
promotions,  and  community  relations. 
Zones  3  or  4  preferred.  Box  2^86,  Editor 
&  Publisher. 


SUCCESSFUL  AD  PRO  seeks  challenge. 
15  years  growth  from  top  salesman  to  sales 
manager  to  advertising  manager.  Strong 
background  in  retail,  classified,  marketing 
and  training.  Low  cost,  high  promotion 
oriented.  Looking  for  medium  size  daily  in 
need  of  greater  profits.  Zone  1  or  2.  (315) 
733-8986. 


DO-IT-ALL  husband  and  wife  team  want 
chance  to  manage  your  small  weekly  in 
Zone  1  or  Michigan.  Potential  ownership 
would  sweeten  deal.  Box  28806,  Editor  & 
Publisher. 


DUE  TO  OPERATIONAL  CHANGE  my  posi¬ 
tion  as  credit  manager/auditor  for  the  St 
Louis  Globe-Democrat  (270,000  circula¬ 
tion)  has  been  eliminated.  Many  years  ex¬ 
perience  in  all  phases  of  accounting  and 
credit.  Call  (314)  342-1391. 


COMPUTER  MONITOR-TECHNICIAN 
Small,  independent  daily  with  Sunday  and 
weekly  publications  in  Troy,  Ohio  needs  an 
experienced  technician-trouble  shooter  for 
a  Dymo  System.  The  system  consists  of 
two  computers,  six  fixed  head  disks,  two 
191  typesetters,  six  Delta  Data  VDTs  and 
13  on  line  IBM  typewriters.  We  offer  a 
pleasant  community,  pleasant  working 
conditions  and  a  full  benefit  program. 
Send  resume  plus  salary  expectations  to 
Mr  Gary  Niswonger,  Production  Director, 
Trc^  Daily  News,  PO  Box  100,  Troy  OH 


PUBLIC  RELATIONS 


PR  WRITER — Talented,  versatile,  self¬ 
starting  writer  needed  to  handle  full  gamut 
of  PR  material  for  health  care  corporation. 
Strong  writing  skills  needed  for  magazine 
articles,  news  releases,  radio  and  tv  PFA’s 
and  audio-visual  scripts.  Must  be  able  to 
take  a  concept  and  develop  it  with 
minimum  supervision.  Portfolio  necessary. 
Five  to  ten  years  experience  with  a  major 
agency  or  in-house  PR  department  pre¬ 
ferred.  We  offer  a  competitive  starting 
salary  and  a  great  opportunity  to  grow  with 
a  growing  company.  Send  resume  and 
salary  objectives  (no  phone  calls  please)  to 
Public  Relations  Manager,  Comprehensive 
Care  Corp.,  660  Newport  Center  Dr,  New¬ 
port  Beach  CA  92660. 


NUMBER  2  man,  medium  size  daily  seeks 
publishers  assistant,  general  manager 
larger  daily.  Experienced  all  publishing 
phases,  heavy  advertising-business  office. 
Age  40.  Zones  5-9.  Box  28773,  Editor  & 
Publisher. 


ADVERTISING 


No.  1  SALESMAN  available  immediately! 
Due  to  operational  change,  my  position  as 
display  advertising  salesman  for  the  St 
Louis  Globe-Democrat  has  been  elimi¬ 
nated.  Interested  in  selling  and  serving 
business/industrial  pages  or  special  adver¬ 
tising  on  a  commission  basis.  If  your  line 
rate  is  $1.50  or  more  I  just  might  be  the 
man  you  need!  Call  (314)  436-1586  or 
(314)  725-2034  or  write  Box  28842,  Editor 
&  Publisher. 


RETAIL  SALESMAN,  real  heavy  weight. 
Multi-million  line  producer,  major  market 
Zone  2  daily,  seeks  challenging  position 
with  managerial  potential.  Will  relocate. 
Box  28794,  Editor  &  Publisher. 


CIRCULATION 


EXPERIENCED  circulation  supervisor  with 
5  years  at  50,000  daily  and  Sunday  seeks 
challenge  of  management  position.  Strong 
on  sales  and  motivation.  Any  Zone  consid¬ 
ered.  Box  28477,  Editor  &  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CIRCULATION 


A  COMPETENT  MANAGER— Excellent 
newspaper  background  in  circulation  and 
administration,  shirt  sleeve  worker,  people 
oriented,  strong  planning,  promotion 
minded,  good  in  preparing  annual  operat¬ 
ing  budget  and  projecting  income,  over  20 
years  experience  seeking  circulation  man¬ 
ager  job  or  assistant  in  medium  size  daily. 
James  Ramsdell,  1207  Cave  Springs  Es¬ 
tates,  St.  Charles  MO  63301.  (314)  447- 
4%7. 


EDITORIAL 


COPY  EDITOR — Your  paper  will  thrive  on 
my  speedy  but  sharp  editing  skills  plus 
snappy  heads.  Copy  editor  with  three 
years'  VDT,  layout,  news  and  feature  writ¬ 
ing  experience  seeks  post  with  promise  on 
California  daily.  Candace  Talmadge,  (702) 
385-31  ll/38jj-5615. 


NOT  JUST  A  JOB — I  want  full  responsibil¬ 
ity  to  cover  all  arts.  European  background, 
extensive  U.S.  experience.  376-31  Av,  San 
Francisco  CA  94121. 


REPORTER  seeks  entry  level  position  on 
daily  newspaper.  Experience  as  Washing¬ 
ton  correspondent  covering  Congress  for 
newspapers  in  the  South  and  Northwest. 
Journalism  degree  with  minor  in  political 
science.  Box  28493,  Editor  &  Publisher. 


COPY  EDITOR,  female,  25,  7  years’  report¬ 
ing,  editing,  layout,  wire  at  2  metro  dailies 
seeks  position  in  Los  Angeles  area.  Rt  13, 
Box  22,  Tampa  FL  33618. _ 

WIRE  EDITOR — Currently  No.  2  man  on 
206,000  AM  wants  to  be  No.  1.  Solid  news 
judgment.  Layout,  slot  work  among  tal¬ 
ents.  Total  AVi  years’  experience.  Box 
28462,  Editor  &  Publisher. _ 

REPORTER  looking  for  position  with  a 
paper  that’s  serious  about  local  coverage. 
I’ve  got  4  years  experience  on  Tidewater, 
Virginia  dailies,  including  city  hall,  school, 
industry  beats.  Also  was  second-in- 
command  of  twice-weekly  community 
news  tabloid  insert.  Mark  Schleifstein, 
4624  Southampton  Arch,  Portsmouth  VA 
23703.  (804)  484-5339. _ 

DO  YOU  NEED  a  top  notch  editor,  theater 
critic  or  reporter?  I’ve  been  all  three  with  a 
smallish  daily  for  more  than  6  years.  I’m 
ready  to  advance  in  any  of  these  positions 
with  a  daily  or  magazine  in  the  greater  San 
Francisco  or  Sacramento  area.  MA  jour¬ 
nalism,  39,  teaching  experience,  VDT-OCR 
experience,  photography,  widely  varied  in¬ 
terests.  Crisp,  accurate,  dependable,  re¬ 
spected  in  community.  Box  2M59,  Editor 
&  Publisher. 


POSITION  with  weekly  to  medium  daily.  18 
years  working  experience,  three  years  uni¬ 
versity  teaching.  Pioduction,  editorial,  ad¬ 
vertising,  management  and  planning.  Rec¬ 
ord  of  improving  both  advertising  and 
editorial.  Letterpress  and  offset  experi¬ 
ence.  Box  28446,  Editor  &  Publisher. 

YOUR  READERS  ARE  SICK  of  rising  medi¬ 
cal  bills.  I  can  explain  the  human  costs  and 
consequences  of  health  care,  with  tips  on 
staying  well.  Medical  writer,  general  as¬ 
signment  reporter  with  8  years  daily  ex¬ 
perience.  Woman,  30,  degree,  awards.  Box 
28704,  Editor  &  Publisher. 


WEEKLY  EDITOR— Producing  quality 
county  seat  weekly,  readable,  highly  re¬ 
garded.  Seeking  relocation  to  weekly, 
small  daily.  Early  M’s,  a  pro  with  top  refer¬ 
ences.  Box  28725,  Editor  &  Publisher. 


AMBITIOUS,  energetic  and  attractive  wo¬ 
man,  30,  seeks  edit  or  PR  spot,  back¬ 
ground  includes  business,  DPL,  un¬ 
documented  aliens,  tourism.  Formerly 
New  York  Times,  magazine,  tv.  Box  28270, 
Editor  &  Publisher. 


EX-PRO  BOXER,  30,  literate,  solid  clips, 
novel,  sports  expert,  historian,  seeks 
entry-level  job  as  sports  or  police  reporter. 
Relocate  anywhere.  Bob  Diamond,  PO  Box 
31447,  San  Francisco  CA  94131. 


HARD  WORKING  3  year  community  jour¬ 
nalism  pro  seeks  Northwest  post.  Oregon 
native  desires  daily  reporter-photographer 
slot  or  responsible  position  on  weekly. 
Sound  experience,  award  winner  with 
camera,  excellent  references.  Box  28853, 
Editor  &  Publisher. 


EDITORIAL 


FEMALE  suburban/deputy  metro  editor  of 
200,000-plus  combined  daily  seeks  ex¬ 
panded  responsibilities  and  foothold  on 
executive  ladder.  Seven  years’  experience. 
Proven  organizing,  managing  abilities.  Box 
28723,  Editor  &  Publisher. 


LOOKING  FOR  a  versatile  and  prolific 
editorial  writer  of  moderate/liberal  persua¬ 
sion  who  has  been  writing  editorials  and 
handling  variety  of  editorial  page  respon¬ 
sibilities  for  7  years?  Looking  for  a  jour¬ 
nalist  who  believes  reporting  helps  pro¬ 
duce  persuasive  editorials?  I’m  employed 
now,  but  ready  to  move.  Prefer  Zones  1 
through  5.  Box  28720,  Editor  &  Publisher. 

FORGET  THE  SUPERLATIVES.  Give  me 
the  right  job  in  news  writing,  news  editing 
or  news  supervision  at  the  right  pay  and 
I’m  ready  to  work  now.  Zones  3,  4  or  6.  Box 
28719,  Editor  &  Publisher. 


^  AWARD-WINNING  newsperson,  experi- 
j  ence  running  daily,  weekly  newsrooms,  ex¬ 
panding  news  operations,  revitalizing 
I  moribund  newspapers,  good  teacher  of 
young  staff.  Strong  in  layout.  Prefers  East 
Coast.  Rick  Friedman,  5  Frances  St, 
Woburn  MA  01801.  (617)  935-4967 
(nights),  893-1670  (days). 


NEED  NEWSROOM  PERSONNEL? 
Journalists  Unlimited,  the  nationwide 
newsroom  personnel  service,  has  them. 
Reporters,  copy  editors,  photographers, 
news  editors,  managing  editors.  You  can 
get  fast  results  by  phoning  or  writing  us. 
No  fee  unless  we  place  applicant  withyou. 
Journalists  Unlimited,  (5()9)  525-8103,  or 
write,  1728  Evergreen  St,  Walla  Walla  WA 
99362. 


48-YEAR-OLD  WARHORSE  seeks  new 
challenge  as  editor  or  publisher.  Possibly 
in  hotly  competitive  situation  as  the 
underdog.  Definitely  on  a  paper  with  high 
journalistic  principles.  Expensive.  Ronald 
H.  Brown,  (913)  462-7223.  PO  Box  281, 
Colby  KS  67701. 


SPORTS — Good  writer,  top  slotman.  Eight 
years  experience  (including  VDTs)  plus 
Missouri  MA.  Have  covered  everything, 
preps  to  pros.  At  27  ready  for  better  daily. 
Box  28610,  Editor  &  Publisher. 


SPORTSWRITER  5  years’  experience  cov¬ 
ering  high  school  and  SEC  sports  for  mid¬ 
size  daily  seeks  similar  position  on  large 
daily  in  Zones  3,  4,  6.  VDT,  desk  and  photo 
experience.  Box  28609,  Editor  & 
Publisher. _ 


SPORTS  EDITOR  seeks  position  on  daily  or 
weekly  in  Pennsylvania  college  commun¬ 
ity.  Experienced.  Box  28701,  Editor  & 
Publisher.  _ 


INTELLIGENT,  personable  individual 
seeks  employment  in  any  capacity,  prefer¬ 
ably  sports  or  news.  Limited  professional 
experience — one  byline,  but  very  knowl¬ 
edgeable  in  all  areas  mentioned.  BA  His¬ 
tory,  MA  American  Studies.  Box  28680, 

Editor  &  Publisher. _ 

COUPLE  seeks  editorial  positions  in  same 
area.  10  *  years  combined  experience  on 
dailies  and  weeklies,  including  manage¬ 
ment,  general  and  business  reporting,  PR. 
He  is  award-winner;  she  holds  MA.  Box 
28673,  Editor  &  Publisher. 


I  SPORTSWRITER— Can  write  both  hard 
!  news  and  features.  Extremely  knowledge¬ 
able  about  sports.  Hard  worker.  Can  start 
immediately.  Married:  will  relocate.  Call 
(212)  25^8452  or  write  Box  28664,  Editor 
&  Publisher. 


EXPERIENCED,  young  sportswriter  at 
20,000  daily/Sunday  wants  to  tackle  major 
m^ium  daily.  Have  covered  pros,  preps, 
oelleges  and  shared  daily  column.  Will  re¬ 
locate  anywhere.  Box  28863,  Editor  & 
Publisher. 


REPORTER  for  newspaper  which  values 
demonstrated  initiative  and  accurate  yet 
colorful  reporting  over  cookie-cutter  ex¬ 
perience.  Perceptive,  energetic,  thinking 
writer  with  over  2  years  news/feature  ex¬ 
perience,  Harvard  BA,  wants  general  as¬ 
signment.  Could  be  happy  writing  news  for 
any  size  paper,  any  area.  Box  28859, 
Editor  &  Publisher.  _ 


REPORTER  seeks  job  on  small  to  midsize 
daily.  Dedicated,  willing  to  work  long 
hours,  VDT  experience.  Box  28805,  Editor 
&  Publisher. 
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EDITORIAL 


PICTURE  EDITOR 

Long  on  experience,  talent,  short  on  clout 
in  present  job  as  chief  photographer/ 
picture  editor  for  100,000  plus  AM/PM 
daily.  Want  metro  daily  position  where 
management  is  committed  to  best  use  of 
art  and  picture  editor  has  final  say  on  use, 
crop  and  play.  Box  28848,  Editor  & 
Publisher. 


NO  PUFF  PIECES — Feature  writer,  27, 
wants  medium  or  large  daily  that  likes  Wall 
Street  Journal-like  newsfeatures  and  per¬ 
sonality  profiles.  Experience  includes  SVz 
years  general  assignment  on  2  Ohio 
dailies,  1  year  business  newsletter  editor 
and  features  for  Cleveland  Magazine  and 
The  Plain  Dealer  Sunday  Magazine.  Box 
28834,  Editor  &  Publisher. 


WRITING  chance — any  type,  any  Zone- 
sought  by  high  honors  Michigan  State 
J-grad  with  2  years  on  campus  daily.  Box 
28831,  Editor  &  Publisher. 


MANAGING  EDITOR  Of  small  Southern 
I  daily.  No  advancement  room  here.  Youth- 
I  ful,  good  with  people,  and  can  get  news- 
I  room  back  on  track.  Not  a  job  hopper.  Box 
28822,  Editor  &  Publisher. 


TECHNICAL  EDITOR  with  BS,  MA  degrees, 
and  over  15  years  diversified  communica¬ 
tions  experience,  including  5  in  informa¬ 
tion  systems,  EOP,  engineering,  and  the 
nuclear  industry.  Now  employed  as  tech¬ 
nical  editor  at  Fortune  500  company  IS 
center  on  East  Coast,  but  seek  relocation 
to  Zones  8,  9  or  Texas.  Box  28812,  Editor 
&  Publisher. 


EDITOR  top  college  weekly;  Newsday 
stringer,  former  managing  editor  commun¬ 
ity  weekly.  Seeks  reporting  job  in  Zones  1 
and  2.  Thrives  on  deadlines.  Box  28809, 
Editor  &  Publisher. 


MANAGING  EDITOR  of  4000  circulation 
daily  seeking  desk  position  on  medium  size 
or  large  daily.  Have  layout  ability  and  re¬ 
porting  experience.  Prefer  Zones  4,  6  or  9. 
Box  28807,  Editor  &  Publisher. 


EXPERIENCES  Science/Medical  writer 
seeks  position  on  major  daily  or  magazine 
in  Northeast  Zones.  Photography  back¬ 
ground.  Box  28777,  Editor  &  Publisher. 


ATTENTION  EDITORS,  managing  editors; 
Copy  editor/reporter  ready  for  delivery  to 
metro  AM  in  Zones  2,  3,  4,  6  or  9.  Package 
includes:  6  years  reporting,  5  years  edit¬ 
ing;  VDT  trained:  camera  qualified;  experi-  ; 
enced  in  formating  and  makeup  editing.  | 
For  further  information  write  Box  28774, 
Editor  &  Publisher. 


EXPERIENCED  reporter  seeks  first  daily 
job.  One  year  on  midsized  Southern 
California  weekly.  Versatile  background  in 
feature  writing,  news  reporting,  sports  and 
arts  coverage.  Can  provide  own  photo¬ 
graphy.  MA  in  philosophy  gives  analytical 
ability.  Strong  references.  Will  consider  all 
locations,  (iail  Phil  Keller  at  (805)  968- 
2504. 


EDITORIAL 


HEY  small  and  medium  dailies!  I  want  to  be 
your  editor.  I  have  five  years  field  experi- 
:  ence.  How  about  it?  Box  28804,  Editor  & 
1  Publisher. 


FORMER  MONK,  5  years  editing,  writing. 
Fluent  German,  proven  expertise  in  Reli¬ 
gion,  International/Domestic  Politics,  and 
Commercial  Transportation.  Seeks  posi¬ 
tion  as  editor,  correspondent,  reporter. 
John  A.  Fink,  8330  N  46,  Apt  221,  Brown 
Deer  Wl  53223. 


EDITORIAL  WRITER,  moderately  liberal, 
seeks  publisher  who  believes  editorial 
page  is  the  paper’s  soul.  I  can  take  charge 
or  join  your  team.  Thoughtful,  humorous, 
constructive,  experienced.  Box  28797, 
Editor  &  Publisher. 


EXPERIENCED  REPORTER,  editor,  wants 
news  executive  position  on  daily  over 
20,(X)0.  Competitive,  aggressive,  prize¬ 
winning  family  man  with  high  standards  of 
fair,  ethical  journalism.  Strong  on  team¬ 
work,  design,  planning.  Available  now.  Box 
28796,  Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER.  3  years 
daily  and  weekly  experience.  5  years  White 
House  writer.  BS  in  journalism.  BA  in  Eng¬ 
lish.  News  nose;  workhorse.  Salary  at 
least  $190  a  week  in  any  region.  Box 
28795,  Editor  &  Publisher. 


UBRARIAN 


PROFESSIONAL  LIBRARIAN  seeks  chal¬ 
lenging  position  in  newspaper  library.  3 
years  experience  large  metropolitan  paper. 
12  years  library  experience.  Box  28785, 
Editor  &  Publisher. 


PHOTOJOURNAUSM 


PHOTOGRAPHER,  2  years  daily  and 
weekly  experience,  seeks  staff  position  on 
daily  in  South  or  Southwest.  Extensive 
graphics,  reporting  and  freelance  back¬ 
ground.  Looking  for  exciting  ways  to  shoot 
news,  sports  and  features  for  small  to 
mid-sized  daily.  Scott  Highton  Box  28710, 
Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER— General  Fore¬ 
man.  Proven  record  all  phases  of  newspa¬ 
per  operation.  Cost/personnel  reduction. 
Hot/cold  type  conversions.  Latest  technol¬ 
ogy.  Knowledgeable  front  to  back.  Heavy 
in  labor  relations.  Box  28259,  Editor  & 
Publisher. 


PRODUCTION  MANAGER— Multi  plant, 
desires  a  change  and  challenge.  At  age  43, 
I  offer  leadership  and  experience  to  make 
effective  decisions  through  skills  in  opera¬ 
tions,  technology  changes,  labor  relations 
and  planning.  Degree.  Proven  record  all 
phases  of  operations.  Cost/personnel  re¬ 
ductions.  All  replies  held  in  strict  confi¬ 
dence.  Box  28826,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


Past  Week’s  Range 
of  Stock  Prices 


From  P.M.  to  A.M. 

Six  newspapers  out  of  1 ,400  do  not  set 
a  trend.  Nevertheless,  the  transition  of 
those  afternoon  newspapers  to  morning 
publication  for  assorted  reasons,  and 
their  success  in  doing  so,  is  significant  in 
view  of  the  generally  sluggish  circulation 
trend  in  the  P.M.  field  over  recent  years. 
Add  to  that,  several  large  metropolitan 
P.M.  newspapers  that  have  added  an 
A.M.  edition  and  the  statistics  become 
important. 

The  switch  from  evening  to  morning 
was  started  by  the  Modesto  (Calif.)  Bee 
closely  followed  by  the  Fresno  Bee  (sis¬ 
ter  papers  in  the  McClatchy  group)  in 
December.  1976. 

The  Gainesville  (Fla.)  San  followed  in 
September,  1977,  and  the  Tallahassee 
(Fla.)  Democrat  in  January,  1978. 

The  Sacramento  Bee  (McClatchy) 
went  A.M.  in  April  1978  and  the  Lake¬ 
land  (Fla.)  Ledger  was  the  most  recent 
on  April  30  this  year.  Gainesville  and 
Lakeland  are  owned  by  the  New  York 
Times.  Tallahassee  is  owned  by 
Knight-Ridder. 

According  to  Elven  Grubbs,  Lakeland 
publisher,  who  reported  on  this  de¬ 
velopment  to  the  recent  ANPA/RI  meet¬ 
ing  in  Las  Vegas,  all  of  the  newspaper 
managements  are  happy  with  the  change 
and  four  of  them  report  strong  circula¬ 
tion  gains  and  added  advertising  support. 

After  a  full  year,  the  Gainesville  Sun 
reported  (E&P,  Nov.  11,  1978,  page  52) 
circulation  sales  7.4%  in  September, 
1978,  over  the  figures  a  year  earlier.  A 
6%  gain  had  been  predicted.  In  contrast  a 
2%  annual  gain  had  been  forecast  if  the 
paper  remained  in  the  evening  field. 

In  Lakeland,  Grubbs  said  he  was  pre¬ 
dicting  a  15%  increase  in  circulation  by 
December  this  year.  It  is  currently  run¬ 
ning  7%  over  the  same  period  a  year  ago. 

Everyone  agrees  that  aggressive  sales 
efforts  are  necessary  to  accomplish  the 
change. 

The  key,  however,  seems  to  be  that  a 
newspaper  can  put  out  a  better  more 
newsy  product  for  morning  readers  than 
it  can  for  evening  readers. 

Grubbs  explained  it  this  way: 
“Eighty-five  percent  of  our  afternoon 
newspaper  was  produced  prior  to  6:30 
a.m.  using  national  and  international 
news  that  was  budgeted  at  midnight.  Ex¬ 
cept  in  rare  instances,  we  offered  our 
afternoon  readers  the  same  news  they 
could  have  found  in  their  morning  news¬ 
paper. 

“Our  new  morning  newspaper  means 
a  fresher  news  product  and  a  better- 
planned  and  coordinated  newspaper.  We 
felt  we  could  hold  our  first  edition  press 
time  until  12:43  a.m.  and  our  Sunrise  or 
40 
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single-copy  sales  edition  until  3:35  a.m. 
sandwiching  three  other  editions  in  be¬ 
tween  those  times.  We  would  have  95% 
of  all  news  and  sports  in  our  first  edition 
and  update  as  we  went  to  press  with  each 
edition  after  12:43  a.m."  . 

Re-scheduling  of  staff  could  be  a  prob¬ 
lem  but  no  one  has  reported  any  major 
difficulties. 

The  real  motivation  for  making  a 
change  in  publishing  cycle  probably 
came  as  the  result  of  analyzing  the 
handwriting  on  the  wall.  Grubbs  ex¬ 
plained  after  citing  its  competition  from 
four  daily  papers,  eight  weeklies  and 
eight  shoppers  in  its  area: 

“We  began  looking  at  markets  that 
had  both  morning  and  afternoon  publica¬ 
tions  and  discovered  over  the  past  15 
years  in  almost  every  market  the  A.M. 
publication  was  growing  much  faster 
than  the  P.M.  publication.  I've  taken 
three  markets  and  combined  circulations 
to  show  the  growth  trends:  The  P.M. 
circulation  represents  the  Cincinnati 
Post,  Atlanta  Journal  and  the  San  Diefio 
Tribune.  The  A.M.  field  represents  the 
Cincinnati  Enquirer,  San  Diefto  Union 
and  Atlanta  Constitution.  A.M.  circula¬ 
tion  grew  from  506,000  to  59(),0(X)  over 
15  years  while  P.M.  circulation  went 
from  618,000  to  559,000;  a  loss  of 
59,000." 

Other  publishers  in  the  P.M.  field  will 
probably  be  doing  their  own  market 
analysis  and  we  feel  we  have  not  seen  the 
end  of  the  “trend.” 

Worrell  group 
folds  Me.  weekly 

Sanford  (Me.)  Star,  a  weekly  which 
Washington  Star  Communications,  Inc. 
sold  to  Worrell  Newspapers,  Inc.  of 
Charlottesville,  Va.,  last  year  will  cease 
publication  June  27. 

Announcement  of  the  end  of  the 
weekly,  which  began  publication  in  June, 
1977,  followed  by  a  day  the  vote  of  the 
editorial,  sales  and  production  workers 
to  Join  the  Teamsters  Union. 

Bahnson  Stanley,  appointed  by  Wor¬ 
rell  as  publisher  and  editor  about  7  weeks 
ago  said  there  was  no  connection  be¬ 
tween  the  vote  of  the  7  staff  members  (I 
was  exempt)  for  unionization  and  the 
closing. 

He  said  that  circulation  had  dropped  to 
3,300  and  that  the  newspaper  has  been 
flooded  with  competition  for  the  Port¬ 
land  Herald’s  special  York  County  edi¬ 
tion,  the  Biddeford  Joarnal-Trihune  and 
other  papers  in  Dover  and  Rochester, 
N.H.  and  also  free  distribution  papers. 


One 

Year 

6/20  6/13  Ago 

Affiliated  Publications  (AMEX)  .  21'/.  21'/«  19 

Blue  Chip  Stamps  (OTC)  .  19'/2  19'/?  21 

Combined  Comm.  Corp  (NYSE)  .  33  33y4  29% 

(a)  Capital  Cities  Comm.  (NYSE)  _  40  40%  36V2 

Cowles  Comm.  (NYSE)  .  25%  25%  24V2 

Dow  Jones  (NYSE)  .  33%  33'  2  27% 

Gannett  (NYSE)  .  43%  43  43'/2 

Gray  Comm.  (OTC)  .  26'/2  26'/2  21 

(b)  Harte-Hanks  (NYSE)  .  20  19%  20 

Jefferson  Pilot  (NYSE)  .  33'/4  34'/2  30’2 

(c)  Knight-Ridder  (NYSE)  .  21%  21%  24 

(d)  Lee  Enterprise  (NYSE)  .  21’/4  21%  21'/2 

Media  General  (AMEX)  .  22%  22'/8  19 

Media  Investment  (OTC)  .  54  54  47 

Multimedia  (OTC)  .  27  26%  26 

New  York  Times  (AMEX)  .  25%  25%  27% 

Panax  (OTC)  .  6'/2  6’/2  5% 

(e)  Post  Corp.  (Wise)  (AMEX)  .  19%  18  19 

Quebecor  (AMEX)  .  6%  7  7'/2 

Southern  Press  (CE)  .  27  27'/4  23^2 

Stauffer  Communications  27',2  27' 2  22 

Thomson  Newspapers  (CE)  .  16  16  14 

Time  Inc  (NYSE)  .  37%  39%  45'/2 

Times  Mirror  (NYSE)  .  29'/4  29'/«  30 

Toronto  Sun  (CE)  .  13'/2  13' 2  11 

Torstar  (CE)  .  18%  18%  16''2 

(f)  Washington  Post  (AMEX)  .  24  24'/2  22 


(a)  Stock  split  2  for  1.  effective  7/3/78 

(b)  Stock  split  2  lor  1.  effective  6/21/78 

(c)  Stock  split  2  for  1,  effective  8/30/78 

(d)  Stock  split  3  for  2.  effective  10/31/78 

(e)  100°o  stock  dividend,  of  record  11/16/78 

(f)  Stock  split  2  for  1,  effective  12/27/78 


SUPPLIERS 


Abitibi  (CE)  . 

AM  Inti.  (NYSE)  . 

Altair  (OTC)  . 

Boise  Cascade  (NYSE)  . 

Compugraphic  (NYSE)  . 

Consol.  Bath.  (Mont.) 

Crown  Zellerbach  (NYSE)  . . . . 
Digital  Equipment  (NYSE)  . . . . 

Domtar  (AMEX)  . 

Dow  Chemical  (NYSE)  . 

Eastman  Kodak  (NYSE)  . 

Eltra  (NYSE)  . 

Georgia  Pacific  (NYSE)  . 

Grace.  W.R.  (NYSE)  . 

Great  No.  Nekoosa  (NYSE)  . . . 

(g)  Harris  Corp.  (NYSE)  . 

Hunt  Chem.  (NYSE)  . 

International  Paper  (NYSE)  . . . 

Itek  Corp.  (NYSE)  . 

Kimberly  Clark  (NYSE)  . 

LogEtronics  (OTC)  . 

Logicon  (AMEX)  . 

MacMillan.  Bloedel  (CE)  . 

Minnesota  Min.  &  Mfg.  (NYSE) 

Raytheon  (NYSE)  . 

Rockwell  Inti.  (NYSE)  . 

St.  Regis  (NYSE)  . 

Southwest  Forest  Ind.  (NYSE) 

Sun  Chemical  (NYSE)  . 

Visual  Graphics  Corp.  (AMEX) 
Volt  Info.  (OTC)  . 


19 

19 

13 

15% 

15% 

24% 

4% 

4'/4 

3'4 

32' 2 

33% 

30 

37 

40 

36' 2 

12% 

12% 

N/A 

35% 

32% 

33% 

55'/2 

56% 

51% 

24 

22% 

16% 

27 

27 

27 

56% 

57% 

57% 

30% 

29% 

23% 

27'/8 

28 

26% 

27% 

28 

27% 

32% 

32% 

29% 

28'/2 

27% 

13% 

14 '4 

12 

44% 

45 

43' 2 

22% 

24 

26% 

48% 

47'2 

47'/2 

10'/4 

11 ',2 

15'/2 

13'-2 

13'/4 

12'4 

24 '/2 

24% 

l^i'a 

56% 

57'/8 

57% 

48% 

48'/8 

N  A 

38% 

38% 

33% 

31% 

31 '4 

30 

17% 

17% 

13% 

29',2 

29 

28% 

5'/4 

5% 

N/A 

16% 

18 

N/A 

(g)  Slock  split  2  for  1.  effective  9/22/78 
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Cleveland  to  Atlanta 


Machine  tools  from 
Detroit  to  Charlotte 


6C  a  pound. 


Cosmetics  from 
Dallas  to  Charlotte 


Hardware  from 


Frozen  meat  from 


11«  apound. 


Note:  Rates  shown  are  airport-to-airport  and  are  based  upon 
shipping  a  minimum  of  5-10  containers  at  maximum  load. 


KX  a  pound. 


EASTERN  PRESENTS 
THEGOSTCUTTERS. 

NOW.GET  AIR  SPEED  ATTWICK  MIES 
EVEPOrWHERE  WE  FLY  IN  THE  CONTINENTAL  U.S. 


little  as 
x}und. 


)ftware  from 
>  Seattle 
ttle  as 
ound. 


tuit  from 
:o  St.  Louis 
little  as 
sound. 


Movie  film  from 
Los  Angeles 
to  Orlando 
for  as  little  as 
13«  a  pound. 


Fruit  from 
Portland  to  Miami 
for  as  little  as 
15«  a  pound. 


Electronics  from 
San  Francisco 
to  Miami 
for  as  little  as 
13«apound.  J 


Eastern  pioneered  deep  discounts 
for  high-density  freight  in  1972. 

But  that  was  just  in  big  LD-3  con¬ 
tainers,  and  just  to  a  few  markets. 

Now,  Eastern  is  pioneering  The 
Costcutters- containers  that  give 
you  low,  low  rates  for  your  high- 
density  freight  on  every  one  of 
Eastern’s  over  1,200  flights  to  85 
cities  in  the  Continental  U.S. 
every  day.  Rates  as  low  as  6(t  a 
pound  to  some  markets. 

THE  MORE  THE  CHEAPER. 

The  Costcutters  give  you  a  cost 
efficiency  and  scope  of  service 
that  remove  the  last  reasons  for 
not  shipping  by  air. 

The  Costcutters  are  fiberboard 
containers  9, 13  and  18  cubic  feet 
in  size,  each  holding  up  to  250 


pounds,  to  give  you  a  choice 
depending  on  the  density  of  your 
product.  And  the  more  contain¬ 
ers  you  ship,  the  cheaper  it  gets. 

For  example,  between  New  York 
and  Atlanta,  ship  three  Costcutter 
#1  containers  and  your  cost  is  $21 
per  container;  ship  ten  or  more 
and  the  cost  is  $16  per  container. 

You  buy  these  containers  at 
low  cost,  hut  they  can  be  used 
again  and  again.  And  they’re  easy 
to  handle  and  store  because  they 
fold  up  flat  We  also  continue  to 
offer  LD-3  containers  for  freight 
weighing  up  to  3, 150  pounds  to 
key  major  markets. 

OURNEWCARGOIRAC 

More  news  from  Eastern  is 
Cargotrac,  our  new  computerized 


freight  control  system  that  tracks 
your  cargo  every  step  of  the  way. 

Prove  to  yourself  we  now  have 
everything  going  for  your  shipment 
Let  us  quote  you  some  Costcutter 
rates,  and  the  low  cost  of  pickup 
and  delivery  if  you  need  it 

I - , - 1 

Mail  to  Jerry  Schorr,  Vice  President 
I  Cargo  Sales,  Eastern  Airlines,  Inc.  | 

I  PO.  Box  787,  Miami,  Rorida  33148  ■ 

I  Please  send  me  your  new  brochure  on  ■ 

'  The  Costcutters.  EAP-6 

I  Name  I 

I  Title _  I 

I  Company _  I 

I  Address _  I 

I  City _  I 

I  State  Zip  I 

I _ ! 


^  EASTERN  Air-Freight 

WE  HAVE  TO  EARN  OUR  WINGS  EVERY  DAY 


Denver’s  best  is  best . . . 
Champion  Speller,  1979 


KATIE  KERWIN... 
Ihe  new  champion 
jumps  with  joy. 


She  was  the  third  member  of  her  remarkable 
Denver  spelling  family  to  compete  in  the 
Washington  finals  of  the  Scripps-Howard 
National  Spelling  liee.  She  was  the  first  to 
win  it  all. 

Katie  Kerwin,  l.'h  who  represented  the 
Rocky  Mountain  News,  just  as  a  brother  and 
sister  did  in  1973  and  1975,  is  (Champion 
Speller.  1979.  She  edged  Julie  Won,  14,  who 
r(;pre;sented  The  Harrisburg  Patriot  &  Evening 
News,  both  were  eighth  graders.  Donna  Marie 
Allmon.TheTimes-Herald,  Newport  News, 

Va..  12  years  old  and  a  sixth  grader,  was  third. 

Katie.  Julie  and  Donna  were  typical  of  the 
()3  girls  who  made  it  to  this  year’s  finals.  They 
were  joined  by  49  boys.  The  109  contestants 
made  it  the  biggest  National  Spelling  Bee  in 
the  52-year  history  of  the  event. 

I'Tom  the  speller  who  was  first  to  be 
eliminated  to  the  moment  Katie  was  crowned 
champion,  all  enjoyed  an  experience  they  will 
never  forget.  Their  time  in  Washington 
enriched  them. 

Scripps-Howard  Newspapers,  whose 
leadership  makes  the  National  Spelling  Bee 
possible,  is  proud  to  identify  with  a  program 
that  brings  such  a  worthwhile  learning 
experience  to  nearly  eight  million  school 
children.  And  we  welcome  the  participation  of 
the  92  other  daily  and  Sunday  papers  which 
share  a  similar  attitude  and  bring  the  National 
Spelling  Bee  to  their  areas. 

Has  your  /levvspoper  co/isifiered  a  sponsorship? 


Scripps-Howard 
National  Spelling  Bee 

1 100  Central  Trust  Tower,  Cincinnati,  Ohio  45202 


/ 


